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bird suit. 

The softest. 

The richest. 

And the most 
colorful, too. 

No wonder they cry, 
“Give me velvet 

or give me death.’ 


Arthur Richards 


ARTHUR RICHARDS LTD., 29 West 56th Street, N Y , 10019.Tel:(212)675-5666. 
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THE NOONER 


. . a magnificent sequel to the “Bloody 
Mary” and personally labeled for you or 
as a gift. 

“The Nooner” gains its exciting flavor 
from a studied blend of tomato juice, 
clam broth, lemon juice, worcestershire 
sauce, tabasco and other delightful 
flavorings. 

Each order is personally labeled with an 
imprint according to your instructions. 
Twelve 15 ounce cans per case. Labels 
may be imprinted with names of boats, 
favored friends, clients or business asso- 
ciates, to name a few. 

Here is the perfect new prestige gift. We 
would like you to try our elegant “brew,” 
confident you will want to order a case 
after your first sip. 

A full can (makes 4 to 5) and complete 
ordering information returned immedi- 
ately. Send $1.00 to cover costs and 
postage to: 


THE LITTLE KITCHEN 
P.O. Box 65, Dept. E 
Middletown, Ohio 45042 


SUBSCRIPTION SERVICE 


QUESTION ABOUT YOUR SUBSCRIPTION? 
Please include a Penthouse label to ensure 
prompt service when you write us. 


Mail to: Penthouse Subscription Dept., Box 
410, Maspeth, N.Y. 11378. 
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| 
| ATTACH | 
| MAGAZINE ADDRESS | 
LABEL HERE ! 
ie a Oa ae a a, el 
Change of Address: 


If you are moving please let us know five 
weeks before changing your address. Attach 
label above and include new address below. 
If you have a question about your subscription 
attach this form to your letter. 


Name (please print) 
Address 
City State Zip Code 


To Subscribe: Mail this form with your pay- 
ment and check. Payment must be received 
before subscription can begin. 

C1 New Subscription [] Renewal 


Subscription Rates: 


1 year $10; 2 years $18; 3 years $26. (U.S. and Canada only; 
APO and FPO addresses) 
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The Motorola Changeabout 


The stereo player that plays in 5 places 


_FOR YOUR CAR 


The Motorola Changeabout 
2-channel, 8-track car stereo tape 
player loads from the side and 
lights up so you can load it in 
the dark. 


But TM718S (Side Track) is 
more than that. With Kit KM30B 
(an optional bracket that fits many 


FOR YOUR HOME 


boats plus extra speakers), itadds 
to the pleasure of your cruise— 
particularly in the moonlight. 
And you take it with you when 
it’s time to go home. Slip it in- 
to the housing P718S (optional 
extra), and it's an attractive home 
unit with two speakers finished 


OUR BOAT 


in walnut veneer. 

The Motorola Changeabout 
plays in your car, your boat, and 
your home...and costs less 
than many good quality home 
stereos, 

Your Motorola dealer is wait- 
ing to show you what a wonder- 
ful idea it is. 


MOTOROLA 


SOMETHING ELSE in sound on wheels 


Another sound idea from Motorola * Wrap-Around Sound in a 4-channel, 8-track tape player Motorola's TM920S car tape 
player comes complete with 4 amplifiers and 4 Deluxe 53%” Golden Voice Speakers matched to circuitry that wrap the superb 
sound around you so you feel it as well as hear it. Hearing it is a happening that should happen to you. Have a demonstration at 


your Motorola dealer's. 


HOUSECALL 


Two urgent aspects of the impact of youth on the community 
are examined in important articles in this issue: the political 
effects of lowering the voting age, and the ugly facts of crime 
on campus. Fred Darwin, master of the three-minute radio 
news commentary (five a week for nearly eight years over 
WTFM, New York), presents the statistics of the youth vote— 
which are not going to make peaceful bedtime reading for 
President Nixon (page 46). As a contributing editor of 
Penthouse International, Fred has long displayed his 
originality of mind and inquisitiveness about facts in his 
opening commentaries for View from the Top. He shows the 
same qualities in arguing that this latest extension of the U.S. 
electorate is likely to have effects greater than any previous 
enfranchisement. Incidentally, Fred has produced several 
television shows, including a panel show Ask the Hoboes in 
which fellow-Penthouseman Henry Morgan featured as 
moderator—it was acclaimed by 7V Guide as one of the three 
worst shows of all time, Fred recalls! In his hometown, 
Baltimore, he studied law at the university in the class right 
behind Spiro Agnew, on which he comments: ‘We had the 
same teachers and textbooks, and look how well | turned 
out.” Bailey Alexander, the author of our piece on campus 
crime (page 32) regrettably, but understandably, uses a 
pseudonym, explaining: ‘My life as an administrator would 
be made miserable by the mere suggestion that my own 
students might be less than perfect.’ He is a sparetime writer, 
who has published two books, and he is also active in 
journalism. We commend his disturbing article, along with 
Fred Darwin's, to CBS’s Arthur Godfrey, who was so knocked 
out by the interview with Glenn Seaborg in our July issue 
that he recommended the magazine repeatedly on his 
radio broadcasts. The interview this time is with Sparky 
Schulz of Peanuts fame, a success story in the straight 
American tradition (page 36). The interview assignment was 
handed to that outstanding pro Jim Phelan, whose exclusive 
interview with Clay Shaw will be remembered by readers 
from our earliest months in the U.S. No introduction, 
similarly, should be needed for Shepherd Mead, who is in 


BRINKLEY 
BRUCE (top) 
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top form with his latest Penthouse contribution, a satirical 
manifesto on men’s liberation that comes too close for com- 
fort to some of the wilder claims of the women’s variety 
(page 34). The Mead manifesto is extracted from his forth- 
coming book Free the Male Man! (Simon & Schuster), due 
to be published next spring. Mead has never looked back 
since he retired early from business (as a top executive) and 
wrote his award-winning How to succeed in business with- 
out really trying. This month's fiction is by the British writer 
Stan Barstow, whose first success, A Kind of Loving, trans- 
lated to the screen. He lives in England's industrial north, the 
setting for his stories a new collection of which (to be pub- 
lished in Britain next month) includes the present piece (page 
68). Another British resident is freelance journalist William 
Henry, an American now based in London, where he con- 
tinues to write for leading U.S. magazines. He says he is 
serious about the reformed system of marriage he proposes 
in “The New Polygamy” (page 64). Meanwhile, sexual 
realities form the theme of the Las Vegas report by Stephen 
Brinkley and Gordon Bruce (page 95). Brinkley, 29, 
describes himself as a “longtime devotee of pleasure domes as 
far afield as Bangkok and Copenhagen”. He is Los Angeles 
based. Bruce, 32, from Salinas, Cal., is the son of an im- 
migrant Australian tuna fisherman and views his youth as 
“largely spent mending his father’s nets and scaling fish”. He 
is now the spiritual leader of a thriving commune located near 
Shivits Plateau, Arizona, which he leaves “only to pick up 
bread as a used-car salesman in Las Vegas’. There he fell in 
with Brinkley. Max Gunther, author of our definitive account 
of the changed status of Ivy League colleges (page 84), is 
himself a Princeton alumnus. No archetype, he spent the first 
few years afterwards ‘‘bumming around as a lifeguard, etc” 
and says he’s not sorry to see his alma mater come down from 
its former rarefied stratum. Chronicling—and sometimes 
encouraging—the changes in men’s institutions is of course 
part of the Penthouse purpose, and Gunther makes his 
contribution on the authoritative level at which all our serious 
articles are now recognized to be pitched. 
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DARWIN 


Win the Aqua Velva sweepstakes 
and take your own team to the Super Bowl. 


Here’s what'll happen if you win.... 
You'll pick seven of your best 
buddies and invite them on a trip 
they'll never forget. Your team 
will take off for New Orleans the 
Thursday before the Super Bowl on 
a private Pan Am® Fan Jet Falcon® 


reserved just for the eight of you. 
You'll have luxurious rooms 
and fantastic meals at the Bourbon 
Orleans Hotel, and we'll give you 
$1,000 in pocket money to sprinkle 
around town. - 
On Sunday, when you take your 


team to the Super Bowl, there’ll be 
eight super seats waiting for you. 
And, to wrap up three unfor- 


gettable days, we'll fly yo ck 


: 16 private jet so t at on 
ay morning you'll be able to 
tell everyone else all about it. 


Everyone’s a Winner, Every Entrant Gets Free Color Film ($1.25 Value). 


Official Sweepstakes Rules—No Purchase Required! 


1. On an official entry blank or on any plain piece of paper, print your name 
and address and send itin. 


2. Each entry must be accompanied by a box top from Aqua Velva After Shave 
Lotion or Williams Lectric Shave, or the words ‘Aqua Velva" or “Lectric 
Shave" hand printed in plain block letters on any piece of paper. 


3. Submit as many entries as you wish, but mail each entry separately. 


4. All entries must be postmarked by November 27, 1971 and received by 
December 4, 1971. 


5. The Grand Prize will be awarded by random drawing from among all entries 
received. The Grand Prize winner will be notified by mail during December 
1971. Only one bonus prize per household. 


6. Sweepstakes open to all U.S. residents except employees and their fam- 
ilies, of The J. B. Williams Co., Inc., its divisions and subsidiaries, its adver- 
tising agencies and its independent judging organization. Decision of the 
judges is final. Offer void where prohibited or restricted by law. 


Name (Please Print Clearly) 


Address 
City 


State Zip 

Everyone Wins Bonus Prize: 

FREE Color Film $1.25 Value. Check size desired: 

(C0 126 instant loading Cartridge () 620 [1 127 [No film. 

Film comes with no-obligation processing offer, or can be 

processed by major quality photo finishers. 

Mail To: Aqua Velva/Lectric Shave Super Bowl Sweepstakes 
Dept. C, P.O. Box 45363, Chicago, Illinois 60645. 


Free! Football Digest’s special Super Bowl issue with purchase of Aqua Velva or Lectric Shave at participating dealers. 
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PENTHOUSE 


FORUM 


in which editors and readers discuss topics arising out of Penthouse, its contents, its aspirations, and its areas of interest. 

Letters for publication should carry name and address (in capitals please.), though these may be withheld by the Editor on 

request. Send to Penthouse Forum, Penthouse International Ltd., 1560 Broadway. New York, N.Y. Views published 
are not necessarily endorsed editorially. 


Agnew unwanted ? 

| found your article, How to Kidnap the Vice- 
President (June), very amusing. Why would 
anyone want him?! Besides, it would not be all 
that easy to pull off a trick like that. In the first 
method proposed, even if a pretty girl was to get 
close to the Vice-President she would be 
watched, not just her figure or face, but her 
hands as well. She would have a hard time 
dropping anything into his drink. Even if this 
phase of the plan was to work, the john would 
be searched, and watched, from the outside and 
possibly the inside as well. 

Dorothy Salisbury Davis’s plan would not 
work for the pure and simple reason that if the 
Vice-President was staying at a hotel the floor 
he was staying on would be evacuated and he 
would have several bodyguards, not just one. 
The ambulance switch has the greatest chance 
of the three of working, unless some quick- 
thinking spectator happened to call for an 
ambulance before the conspirators.—8/// 
Stevenson, S. Fairview Avenue, Park Ridge, III. 


Soundless fury 

| really must protest at the outlandish assump- 
tions made by Colin Wilson in his article 
Soundless in Solitary (September). In writing 
of Korean prisoners of war, he argues that the 
withdrawal of those with leadership qualities 
left the remaining prisoners docile and tractable. 
He goes on: “This discovery helps to explain 
why there were almost no escapes of prisoners 
during the Korea war.” 

This statement is a monstrous slur on the 
many loyal prisoners who attempted escape. As 
a former Korean prisoner for almost 2% years, 
| can vouch for the fact that there were a great 
many attempted escapes, and except for one 
instance all escapers succeeded in leaving their 
camps. In some cases, escapers succeeded in 
travelling upwards of 70 miles. The fact that 
there were no successful escapes from the 
camps has many reasons, but not for want of 
leadership. 

He goes on to say that material on Korean 
prisoners is still top secret. As a writer, his 
research appears to be very limited indeed. Has 
he never read the White Paper published by the 
Government or the various books written by 
former prisoners ? There may indeed be a very 
small amount of classified material on the 
subject, but the points relative to his article are 
mostly readily available. 

His views on what has come to be called 
“brainwashing” reveal a complete lack of 
understanding of the nature of this treatment. 
Perhaps he is confusing brainwashing with 
indoctrination—a totally different thing. Inci- 
dentally, his description of the Black Room 
would make most former Korean prisoners 
swoon with delight. | advise him to read 7he 
Wooden Boxes by Derek Kinne. Perhaps Colin 
Wilson should stick to writing fiction — 
J. Wiseman, Erlanger Road, London SE14, 
England. 


Colin Wilson writes: “/n compressing the story 


for Penthouse, | regret / missed out the essential 
word ‘American’ about the prisoners. The 
story was passed on to me in 1962 by Robert 
Ardrey, author of African Genesis, and / used it 
(for the first time) in 1963 in Origins of the 
Sexual Impulse. An assistant professor at 
Berkeley, California, who had actually been a 
prisoner in Korea, confirmed the story in 1967, 
but pointed out that there were other factors in 
the non-escape of prisoners in the extreme 
north, the chief of those being the flatness of the 
terrain and lack of cover for escapers. 

“As to my central point, it is a biological fact 
that, for some weird reason, there appears to be 
a ‘dominant 5%‘ in most animal species. | 
don't know why, and | don’t know whether it 
also applies to birds and insects, although my 
guess would be that it does. The Communist 
Party in Soviet Union is precisely 5% of the 
total population. The figure keeps on turning up: 
5% of people are ‘deep hypnosis’ subjects, 
according to Dr Stephen Black in Mind and 
Body, which means they can be cured of such 
things as warts by hypnotic suggestion. | 
throw in this information for what it is worth, 
and to try to convince Mr Wiseman that my 
article was not intended as a covert attack on the 
British in Korea. But if he thinks that 10 days in 
the Black Room could make former Korean 
prisoners ‘swoon with delight’, | don't think 
anything would convince him.’ —Ed. 


Stereo Special 

| would like to compliment you on your generally 
fine coverage of four-channel stereo broad- 
casting. Your article (Stereo ‘77 Special, July) 
is a very big help in explaining just what is 
needed in equipment to get this fantastic sound. 

My only objection is that WDBN radio was 
not included as a four-channel broadcaster. 
WDBN reaches a large area including the major 
market of Cleveland and the medium market of 
Akron, Ohio, One other point that | would have 
liked to have seen covered is the total coverage 
that four-channel can give to sound. 

The comment | hear most often when talking 
about quadrosonic soundis ‘what next, eight, 16 
or 32 speakers ?’’ The four channels are capable 
of placing a sound anywhere in a room, and this 
set-up reaches the apex of sound refinement. 
Thank you again for being a forerunner in in- 
forming the public about four-channel stereo.— 
Tom Mallardi, WDBN Radio, Statler Hilton 
Hotel, Cleveland, O. 


Heroin debate 

In your June issue (A Declaration of War on 
Heroin) Louis J. Link of the State Department 
Division of Public Inquiry says that ‘Most of the 
heroin which enters the U.S. originates in 
Turkey” and that ‘Only about five per cent of 
the narcotics illegally imported into the United 
States and United Kingdom comes from 
Southeast Asia.” 

Considering the sheer number of U.S. per- 
sonnel in S.E.A. and the low cost and high 
availability of heroin here, | find this statement 
hard to believe. Here you can purchase a very 
high grade of heroin, 95% pure (as opposed to 

CONTINUED ON PAGE 12 
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Sero fathers a new 
champion in shirtmanship 
— the daring, deep-pointed 
Reiver™ collar with shaped 
Scoundrel® body. In elegant 
y window-pane stripings of blue 
¥/ accented by strands of gold. Deftly 
W tailored in no-iron Sero-Press of 
65% Dacron” polyester, 35% combed 
cotton. Also available in grey/red and 
orange/grey as shown. 
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@OF NEW HAVEN/ SHIRTMAKERS 


*DuPont’s Reg. TM For the store nearest you, write SERO, New Haven, Connecticut 06506 
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12 Records 


ENJOY HUNDREDS OF TOP STARS... 
AT GREATEST SAVINGS EVER! 


Start your fabulous collection the easy way... with 
your first record absolutely FREE! Plus 12 more top albums 
for just $1.87 plus shipping/handling! Here’s your oppor- 
tunuity to enjoy hours of listening pleasure immediately ... 
by selecting from Capitol Record Club’s tremendous array 
of talent. Choose the 13 albums you want from the dozens 
shown on these pages and write their numbers in the ap- 
propriate boxes on the coupon. 

Choose from top artists and labels. Enjoy headline 
stars like Tom Jones... Jeannie C. Riley . . . Engelbert 
Humperdinck ... Glen Campbell . . . Bill Cosby ... Merle 
Haggard .. . and hundreds more! . . . recorded on top labels 
such as London, Capitol, Warner Brothers, Reprise, Poly- 
dor, Dot, Parrot, MGM, Scepter and many more! 


How the Club works: In each issue of the Club magazine, 
KEYNOTES, sent FREE every 4 weeks, you will find a 
review of the Selection-of-the-Month in your musical divi- 
sion plus over 400 other albums from which you may 
choose. If you wish to take alternate or additional albums 

. or no album at all... simply mark the Selection 
Notice appropriately and return it by the date specified. 
You always have at least a full week to make your decision. 


SEND NO MONEY! _ FILL IN AND MAIL COUPON TODAY!. 4 


CAPITOL RECORD CLUB Member Service Center 


Send me thi: 
Thousand Oaks, California 91360 are tite 


absolutely FREE, and I've also indicated my 12 enrollment 
records for which you will bill me only $1.87 plus shipping- 
handling. During the next 12 months, | agree to buy Just 12 
more records of my choice at the regular Club price plus 
shipping-handling (Club price never exceeds manufacturer's 
suggested retail price of $4.98 to $6.98)... and | may cancel 
my membership any time thereafter. If | continue, | am to 
receive a record of my choice FREE (just 25¢ shipping-han- 
dling) for every additional selection | accept. All orders 
subject to acceptance at Club Headquarters. 


IMPORTANT (Please check one). The music | like best is: 


Now Sound (0 Country Sound DU Easy Listening 
Popular Vocalist [] Classical [] Movies & Shows [] Jazz 


C) Mr. 
Mrs. 
(J Miss 


Address. 
————————S ee SatS 


C—O. .°0 0. ———————————— 
APO, FPO addresses: Write for additional information. F36a-r36a 


first selection FREE 
Please accept me as a member of Capitol Record Club. I’ve 

indicated my first Club selection which you will send me aes 
Send me these 12 
albums for $1.87 


From time to time, the Club will offer some special selec- 
tions, which you may reject by returning the special dated 
form provided—or accept by doing nothing. The choice is 
always yours! All of the above record purchases, with the 
exception of occasional money-saving clearance sales, will 
count toward fulfillment of your enrollment agreement. All 
purchases, including your introductory package, are fully 
guaranteed. You must be delighted with every Club selec- 
tion or you return it for full credit. 


Take advantage of special money-saving opportuni- 
ties available to Club members only! Cash in on gigantic 
record sales... great savings on radios, television sets, tape 
recorders... exquisite record treasuries not available in any 
store at any price! And you can charge all Club purchases! 


Receive FREE records! Once you have completed your 
enrollment agreement, you get ONE FREE ALBUM (just 
25¢ shipping-handling) FOR EACH ONE YOU BUY! Don’t 
delay! Act now to take advantage of all these exclusive Club 
benefits... plus your introductory record package—worth up 
to $71.76 at manufacturers’ regular list prices—for the spe- 
cial low cost of just $1.87! 


Engelbert 
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OU DEVIL YOU 
THE SHADOW 
THE MILLIONAIRE 

UGLY BABY 


MANTOVANI 


FROM MONTY WITH 
LOVE 
Fe 3% 


RAS ENG . 
i¢ )) IMPOSSIBLE 


LOVE STORY 
20 OTHERS! 49 


JESUS CHRIST 
SUPERSTAR 


2 LP'S WITH LIBRETTO 
COUNT AS 2 


TAPESTRY ©: 
1S TOO LATE 


1 FEEL THE 
EARTH MOVE 


WILL YOU LOVE 
ME TOMORROW 


938-12 


(worth from $59.76 to $71.76) 


plus your first selection FREE 
when you join Capitol 

Record Club and agree to buy 
just 12 more during the 
next 12 months. 


Includes quest star GRAND FUNK f 
RAY CHARLES SURVIVAL {J 
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about 5-10% in the States) for about $20 per 
gram, sometimes even less. Stateside, this 
amount and grade of heroin would cost the 
user upwards of $500. 

In the article, Mr. Link mentions only Turkey 
and Iran as opium-producing countries. | cannot 
believe that one who holds such a high public 
office could be so ignorant of the Meo tribes, 
who live in the northern highlands of Thailand 
and Burma and raise opium poppies as their 
only cash crop. If the Thai and Burmese 
governments were to “cooperate” with the U.S. 
by burning their only crops, then these govern- 
ments would have to apply for U.S. foreign aid 
in order to support the Meo. A despicable 
situation for any country trying to remain 
independent. 

Concentrating on the Turkish traffic while 
denying the existence of other non-bribable 
sources gives the State Department the ap- 
pearance of doing something about this very 
real threat, while at the same time continuing the 
American policy of giving to the public that 
information which benefits the Government.— 
Sgt. Raymond A. Hopper, USAF, APO San 
Francisco, Calif. 


Hydro-power: cleanest of all ? 

The July issue of Penthouse contains an inter- 
view with Glenn T. Seaborg, chairman of the 
U.S. Atomic Energy Commission. In it, he says: 
“Our research shows that nuclear power is the 
cleanest, environmentally speaking, of any 
current power source. And we want to make it 
cleaner.’ Perhaps Dr. Seaborg did not research 
hydroelectric power, which emits no radiation or 
smoke whatsoever. Currently, hydro-power 
accounts for about 15% of the nation’s supply 
of electricity—Henry R. Korman, Garfield 
Street, Longview, Wash. 


Yes, but the generation of hydroelectric power 
involves the construction of dams which can 
submerge large areas of wilderness, hardly the 
ideal environmental solution.—Ed. 


Artificial orgasm 

Try as he may my husband rarely, after years of 
marriage, brings me to orgasm, though since 
reading your magazine we seem to be improving 
slowly. | have bought a vibrator and can get an 
instant orgasm, but am | doing more harm by 
using it ? Will | in time only be brought off by my 
vibrator? He does try hard to please me, but 
rarely makes it after some ham-fisted efforts.— 
Mrs. J. A. (name and address withheld), 
Basildon, Essex, England. 


Separation ... and experimentation 
I've been in Fort Leavenworth for the past year 
and I'll be here for the next six months. My wife 
and | have been getting along very well since 
\'ve been here, considering we've been apart so 
long. We write to each other at least every other 
day and she comes to see me sometimes. She 
lives 800 miles away, though, so it isn’t very 
often. | know my wife has been true to me the 
whole time we've been married (13 months) 
but last Thursday | got a letter from her saying 
that she did something very wrong, but she 
didn’t want to talk about it till | got home. 

| was pretty worried, naturally, so | called her 
that night. | asked her what the deal was, and 
she said that she went out with this guy named 
Terry. She said a friena of hers introduced them 
and a couple of days later he asked her for a date. 
| asked her why she accepted and she said she 
wanted to find out if she really loved me, and if 
she could possibly love another man. She said 
that she really and truly did love me and that 
she'd never do anything like that again. By the 


way she sounded, I’m sure she’s telling the 
truth, but nevertheless | would like to ask you a 
few questions and hear your opinion. 


7. Do you think my wife’s love for me is 
fading ? Is that why she went out on me? 2. Is 
her excuse for going out on me reasonable ? Do 
women often do that to see if they still love 
their husbands? 3. If | let her get by with this 
without saying too much, will she be more likely 
to do it again ? 4. Do you think a woman could 
go this long without sex?—C.L.S. (name 
withheld), Fort Leavenworth, Kan. 


A Penthouse consultant replies: Your wife’s 
excuses are comparatively unimportant: a 
woman has the same natural urges as a man, 
and if she yields to those urges occasionally 
when you are separated there is no reason to 
think your marriage is being threatened— 
especially if, as she says, she still really loves 
you. What do you do in your spare time at 
Fort Leavenworth ?,—Ed. 


The larger issue 

| read every so often in Penthouse of readers’ 
inquiries on how to enlarge the penis, and no 
one seems to come up with the answer. Perhaps 
my experience in Thailand as a Japanese PoW 
can help solve their problem. 

When passing near the Japanese sleeping 
quarters | often noticed round flatstones, of 
varying diameters, with a hole in the center. 
These stones intrigued me for some time until 
one day | saw how they were used. 

Relaxing on the edge of his bed, naked, a 
Japanese soldier pulled his flaccid penis through 
the center hole, and an erection ensured that the 
stone wouldn't come over the knob. He then sat 
for as long as he could, letting the weight of the 
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stone dangle from his erect penis. This must 
have been a painful process but it seemed to be 
quite successful judging by the number of 
dangling penises | saw, and their length.—H. 7. 
(name and address withheld), Ruislip, Middle- 
sex, England. 


Your letters discussing penis size have been 
interesting, but this one will try to give you a 
woman’s view on the subject. | have had many 
lovers and fortunately of all races and colors. 
Only one, an Irishman, had a bigger than average 
penis, and he was an average lover, nothing 
special at all. My best and most enjoyable lover 
was a Portuguese, with an average-size penis. 
The difference was that he made me feel like the 
most desirable woman in the world. In addition, 
he was secure in the fact that he was making me 
happy, and the farthest thing from his mind was 
the size of his penis.—Do/ores Robertson 
(address withheld), Los Altos, Calif. 


Military exercises 

In June | spent two weeks on holiday in Israel 
and visited a kibbutz not far from the border 
with Jordan, where a friend of mine was work- 
ing as a volunteer. There had been a number of 
shellings across the border, and while | was 
there an Israeli army patrol, which included two 
girls, drove up to check on some damage that 
had been caused recently. 

Later that evening the soldiers joined us 
around a fire out of doors, where we were 
singing and knocking back some of the local 
wine. | told Rachel, one of the girls, how sur- 
prised | was to see such a pretty soldier in the 
army, and she informed me that all Israeli girls, 
as well as men, are called up at 18. 

Until then, | had always thought of army girls 
as being fat, tough and ugly: but Rachel was 
completely different. | felt strangely excited 
looking at her slim brown legs sheathed in a 
miniskirt and her breasts jutting out under her 
drab army blouse. Few sights have been as 
erotic to me as Rachel standing in the firelight 
with her legs apart and a rifle over her shoulder. 

She and the other soldiers had to get back to 
their camp that night, but before they left | was 
able to persuade Rachel to join me for a while in 
the back of the army truck. | can’t tell you how 
thrilling it was for me to slip off her panties and 
make love to her in that uniform. 

Since then I've found that I'm really turned on 
by women in military-style uniforms. Nurses 
and air hostesses can be sexy, but as far as I’m 
concerned the uniforms worn by policewomen 
or female traffic wardens are much better. 


Perhaps it’s the challenge of finding a really 
attractive policewoman or meter maid that 
interests me, though a couple of weeks ago | 
managed to get a date with a young blonde bus 
conductress who works in a miniskirt and black 
boots as part of her uniform. Unfortunately, off- 
duty she looked just like any other pretty girl, 
and | wasn’t the least bit aroused—F.J.W. 
(name and address withheld), Kensington, 
London, England. 


Art and amputees 
A letter in Penthouse (Forum, July) from Donald 
Carpenter suggested showing female amputees 
in your magazine. His eloquent desire shocked 
me at first, and then | experienced vague feelings 
of disapproval of the idea. | did not know for a 
while quite what to say on the matter, but now | 
think | do. It was necessary for me to realize 
what | think is the basic idea behind a magazine 
like Penthouse. 

A magazine with a centerfold featuring a girl 
of the month is a fairy tale magazine. The girl is 


usually single, between the ages of 18 and 25, 
and she is beautiful. The world has many other 
types of girls that are younger, older, married 
and less attractive; but these other girls are not 
shown. No attempt is made in a centerfold to 
challenge the dream of perfection. Fairy tales 
end with “happily ever after’’ and any other 
ending would be a breach of the rules. Any flaws 
introduced into a dream of perfection would be 
a breach of the rules—My/lan L. Trivanovich, 
Christine Avenue, Santa Susana, Calif. 


Pets of the Month are not dreams, but real girls, 
photographed without retouching, etc.—Ed, 


| am an amputee, and it is Donald Carpenter's 
letter in your July issue that prompts my writing. 
My experience has been that | have had the 
pleasure of being inundated with willing gems 
since losing my leg. 

Women who previously gave me the cold 
shoulder are now willing sex companions. The 
attraction is my thigh stump, for which most 
women seem to have a mania. Make it quite 
clear, | do not object and am not offended. | 
can‘t help but notice male curiosity about my 
stump on the rare occasions | go swimming. 

| heartily agree with Mr. Carpenter that a 
pictorial featuring a beautiful amputee female 
would be welcomed by those of us who are 
handicapped, as well as those who are not.— 
W.P. (name and address withheld), New York, 
N.Y. 


Zambian fan 
Penthouse arrives a little late and erratically 
here, but | am always scanning the bookshop 
for new arrivals. | think your photographs and 
fiction are always the best. May | congratulate 
you on being the one magazine to realize that 
women, especially beautiful women, can also 
be viewed from the rear. | certainly enjoy 
looking at a well-developed bosom but a nicely 
shaped pair of buttocks is equally attractive. 
Yournon-fiction and interviews vary in appeal 
but with an interesting subject they are first- 
class. Generally, then, keep it going, but | would 
like to make the following suggestions: 7. 
Wicked Wanda was great—any more ? 2. In one 
issue there were four drawings of girls in 
stockings, suspenders, etc., but | cannot ever 
remember seeing a Pet of the Month in this type 
of erotic get-up. After a Pet has stripped off, why 
not now and again let her put on stockings and 
suspenders for a couple of pictures ?—J.B. 
(name and address withheld), Lusaka, Zambia. 


Thrills without frills 

I've been meaning to bring this to your attention 
for some time now but my indecision ended 
when | read the letter from Mr. T. P. Chabok of 
the U.S.S. Saratoga in the June issue. Contrary 
to Mr. Chabok, | think that your beautiful girls 
need no frills to enhance their charms. One of 
the hallmarks of the cheap girlie magazines is the 
use of articles of clothing and trinkets hung and 
draped all over the girls’ bodies. Quality 
publications don't need cheap-looking photos 
to get customers. Your photographers, Messrs. 
Guccione and Bar-Tur, have too much talent to 
rely on all the trappings to create interest in their 
photos.—Norman E. Saulnier, Westboro, Mass. 


Summer of ‘16 

Because of the letter in Forum (July) from R.E. 
of Birmingham, England, it seemed a good idea 
to tell you of my own personal experience. When 
| was an adolescent in 1916, | became 
accidentally involved with a neighbor, a 
sophomore at Yale who was home for the 
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summer. Until now no one else has ever known 
this experience of mine. 

He was 19, and | had known him all my life. 
He was a great favorite with my parents; they 
never had any doubts about me being with 
him. The previous winter at Yale he had learned 
from a much older woman (the widow of a 
former Yale professor) how to sexually please a 
female. He had learned his lessons well, and | 
was an eager and appreciative student. At 
first, it was entirely cunnilingus. The very first 
day, | experienced a prolonged chain-reaction 
orgasm that carried me out of this world. 

On the third day | discovered, completely by 
accident, that his penis was erected. After | 
had asked him about it, he allowed me to open 
his pants and see his penis. Because of the 
thrills he had given me, | quite naturally wanted 
to reciprocate. Having no prejudices nor 
inhibitions, | immediately began to kiss it and 
lick it—and soon | took it into my mouth. 
When the ejaculation came he pushed his 
penis down my throat and held my head 
firmly. | swallowed all of it. 

After that we would do it together, and | 
have always preferred this method ever since. 
Of course regular intercourse has always been 
a part of my sexual life too. But since that 


wonderful summer | have always insisted on 
cunnilingus first. Sometimes it was necessary 
for me to do fellatio first to prove my sincerity. 
Naturally any man who fully cooperated with my 
wishes never regretted it; it made me a very 
popular girl all through college. 

| raised three daughters who have nine 
children between them, and their marriages all 
are successful. They were raised with my 
personal views : they were taught to masturbate 
at an early age, which gave them much erotic 
pleasure and no guilt complexes about it. 
All are today mentally, physically and sexually 
healthy women. 

| did not meet my husband until | was 25, 
but there had been dates with 100 different 
men before him. Sexual activity was as 
natural for me with any man,! was willing to 
date as going to dinner with him or playing 
tennis (my favorite sport). Coming from an 
upper middle-class family with liberal parents, 
neither money nor opportunity was ever a 
problem. Now, at 67, | am more convinced 
than ever before that full sex education early 
and then honestly facing the realities is the 
best method. 

My grandchildren range in age from 22 
down to 11. All have had a thorough and 
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truthful sex education from the start. Their 
mothers are convinced they were very for- 
tunate to have been raised by me and they have 
continued my methods. Of course, they've had 
much better published material to use in 
educating their children. 

All of them have a respect for the human and 
personal rights of all people. They face life 
squarely with a deep humanistic view of living. 
Nudity is practised when alone but they con- 
form fully to public expectations when out- 
side the home. 

There is nothing wrong with masturbation at 
any age, and cunnilingus and fellatio can be 
practised from an early age. In our family it 
has worked out well. There are no hidden 
desires or falsely pretended attitudes. We have 
discouraged penis-vagina intercourse among 
brothers and sisters or cousins, but there are no 
other barriers. 

If a girl is encouraged from the beginning to 
enjoy her own sexuality there is nothing to fear. 
There has never been a ‘‘generation gap” in 
our family. Our boys have been taught to 
know what pleases girls and how to un- 
selfishly give a girl a full erotic experience. 
None of our girls has known sexual inhibition— 
so any boy is thrilled to be her companion. It 
is never wrong to provide full knowledge if 
personal integrity is retained and if respect and 
honor is shown for every other human being.— 
Mrs. C. Mel. (name and address withheld), 
Ft. Wayne, Ind. 


Pain and pleasure 

It was my belief until recently that while today’s 
young people indulged in sex they did not 
really experience true enjoyment because of 
their youth. But an event lately has made me 
doubt this. 

During the lunch hour in May | visited a 
senior high school where a friend of mine, a man 
aged about 35, is the physical training master. It 
is a reasonably modern school with excellent 
facilities. At the rear is a fairly new annexe 
used for table tennis. It is used solely by 
girls of about 15-16 years as for some reason 
the boys will not be seen dead in the place. 

When | arrived my friend was playing a game 
with a pretty lass, watched by a young attractive 
domestic science mistress. However, every time 
the ball was mis-hit her way she either threw or 
kicked it away, just out of devilment. For the 
first few times my friend took it as a prank, but 
when she kept it up. he warned her not to do it 
again. 

“And if | do?” said this minx. 

“You'll find out,” said the man. 

Ten seconds later she once more threw away 
the ball. That did it. My friend threw the bat on 
the table, marched over to fhe provocative 
teacher, grabbed her over his lap and began to 
spank her. They were not severe spanks, but 
here an amazing situation took place. After a few 
strokes, a girl called Annette stepped forward. 
She said, “If you are going to do this, sir, | think 
you ought to do it properly.” She then raised the 
teacher's dress, exposing panties and tights; 
these she carefully rolled down to her feet and, 
lifting each leg, took them off. Rolling up her 
her dress to her shoulders the teacher was 
three-quarters naked. 

The giggling and amused laughter stopped at 
once and | sensed an atmosphere of intense 
sexual excitement. Every girl moved forward. 
Annette produced the two table-tennis bats 
and, saying nothing, gave one each to my friend 
and me. The girl teacher, still lying on his lap, 
said nothing and moved not an inch. My friend 
looked at me and we began to tan that adorable 
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we redesigned the stereo receiver so 
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But we didnt do it to give you more watts; 
we did it to give you more music. 

Because of this new design, the 930 
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You get virtually distortionless sound 
no matter what you play. 

If you’d like a good pair of speakers 
to play the 930 through, consider 
our Citations. 

Most speakers beam music 
at you—projecting it the way flashlights 


project light. Our Citation speakers 
are designed to pour music out equally 
in every direction — filling your room 
with music the way it filled 

the concert hall. As a result, the music 
sounds more like it’s being 

performed by people, instead of being 
reproduced by a machine. 

This preoccupation with music 
goes into everything we make— 
with the exception of our Citation 
amplifier and preamplifier. 

There, it becomes an obsession. 

Both units, wrote Stereo & M-Fi 
Times, “represent no-compromise audio” 
The preamplifier, for example, 
has something called an “audio equalizer? 
This lets you correct the damage 
done to music by your living room. 

Your walls, windows, doors —all these 
affect the way the music sounds. 

The equalizer compensates for 

all this architecture. So what you hear 
in your living room is what was played 
in the recording studio. 

All told, we make more than 20 
different pieces of equipment — 
including cassette decks, amplifiers, 
preamplifiers, receivers and speakers. 
And all of them are as technologically 
advanced as anything you can buy. 

So if you're a lover of fine 
electronics, go to a Harman-Kardon 
dealer and ask him to tell you about 
our marvelous engineering specifications. 

But if what you really love is good 
music, listen to our equipment. 


The Music Company 


18 PENTHOUSE 


backside. | don’t know how many strokes we 
gave but she grew a flaming red color. The girls 
were unbelievably excited. Some made gasping 
noises, some just panted for breath while others 
gripped each other's hands. 

When we thought she had had enough the 
young teacher stood up and it was obvious she 
was in a state of sexual excitement bordering on 
ecstasy. Her eyes seemed slightly glazed and her 
wet mouth was slightly open. As she stood up 
Annette and another girl, Jean, took over. Slowly 
and carefully they removed the rest of the 
teacher's clothing. Jean led her back to the ping- 
pong table and began caressing her backside 
very gently. Annette, the boldest one, inserted 
her fingers into her vagina. The teacher, now 
fully ecstatic, responded completely. Other 
girls, seeing their beautiful teacher fast coming 
to a climax, moved forward and ran their hands 
all over her. 

Knowing that we -had reacted to all this, 
Annette and Jean asked: ‘Are you hard, 
gentlemen ?” Without waiting for an answer, the 
girls pushed us forward, | must say not un- 
willingly, and we stood before the teacher, who 
was still naked and obviously in full agreement 
with the proceedings. “Let's see if they are 
hard,’ cried another minx, and in no time two 
erect penises were on show. The girls stared as 
the teacher reached out and took hold of us. It 
did not take long for either of us to come off. 
Afterwards, the girls helped their willing victim 
to dress, crowding around and asking her non- 
stop questions. 

Before we went, Annette called out, “Come 
and see us again soon, won't you 2” | looked 
at that young 16-year-old and made a shrewd’ 
guess at her sexual desires and activities. The 
other girls blew us kisses, but as | left the room 
| put my finger on my lips. Every girl nodded in 
understanding as none of them would have 
liked to see their teacher's job put in jeopardy.— 
H.D. (name and address withheld), Leyton, 
London, England. 


This Farthing’s pure gold 

After viewing Vida Farthing in your July issue, 
| must break down and compliment you on your 
fabulous femmes. Bob Guccione and Amnon 
Bar-Tur certainly know how to photograph 
their women. The shot of Vida dipping her 
hands into her black panties is highly erotic 
but thankfully not pornographic, and the shot 
of her on page 49 proves how enticing 
women can be /n clothes as well as out. The 
photo coverage of Vida was excellent as was 
the entire issue. | think I'll write a nasty letter 
to Playboy.—Anthony Young, Baynard Boule- 
vard, Wilmington, Del. 


Not quite paradise 

Les Enfants du Paradis (April), your pictorial 
report, was very good but with one exception: 
the picture of the blonde needed more light 
around her pubic area. If you had, the picture 
still wouldn‘t have been pornographic. This is 
the year to go all the way in the showing of a 
vagina and much much more.—Frank Mendi- 
cino, S. Kedvale Avenue, Chicago, III. 


Blessings from Penang 

Being an amateur photographer, | find Pent- 
house very interesting as well as informative. 
Everything about Penthouse is fine. Through 
your magazine | came to know that some Euro- 
pean females have brown pubic hair and some 
have black pubic hair. Malaysian females of the 
Malay and Chinese race have only black pubic 
hair. Every success to you and your family and 
may God bless you all— Ng Leang Chee, 
Dato Kramat Road, Penang, Malaysia. 0+ 


Play and replay 


Get it on—on video tape—for instant play and replay. Make the scene with the new AKAI %4” 
tape audio/video tape recorder. Captures sight and sound—action and reaction. A million 
exciting and provocative uses... limited only by your imagination. 

AKAI portable VTR’s are really portable. Camera, recorder and built-in video mon- 
itor weigh less than 20 pounds. A 5” reel of inexpensive tape records and plays a full 20 
minutes on your own TV set with incredible resolution. Turn on to a new dimension in 
fun and entertainment... see it all. (For longer play, there’s the VT-700 video tape deck 
—delivers an hour and 20 minutes of play and replay.) . 

See your AKAI dealer now. Prices start as low as $1295 for a complete system. 
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IKE... A 


763 5TH DIMENSION 
Love's Lines, 

Angles & Rhymes 
Bell LP, 8TR, CASS 


iS ereo LPs or 


WITH NO OBLIGATION 


60 JESUS ieee 


SUPERSTA 
(2 record set ) 


Decca LP, 8TR, CASS ARETHA 


500 ARETHA FRANKLIN 
Live At Fillmore West 
Atlan LP, 8TR, CASS 


100 THREE DOG NIGHT 50 CROSBY, STILLS, 


NASH & YOUNG 
4 Way Street ze PARTRIDGE FAMILY 


To Date 
(2 record set ) P 
Atlan LP, 8TR, CASS Bell LP, 8TR, CASS 


Golden Biscuits 
Dunhi LP, 8TR, CASS 


So EEO JOHN 
Uni LP, 8TR, CASS 


RARE GARTH. 


The. 
‘Partridge: Family: 


400 BEST OF GORDON 
LIGHTFOOT Vol. 2 
UniAr LP, 8TR, CASS 


109 MAMAS & PAPAS 
16 Greatest Hits 


766 PARTRIDGE FAMILY 
LBUM 

Bell LP, 8TR, CASS 

604 BREWER & SHIP- 


764 MOUNTAIN 
Nantucket Sleighride 
Windf LP 


767 MOUNTAIN 


660 MARVIN GAYE 
What’s Going On 
Tamla LP, 8TR, CASS 


765 SHAE 
Portrait 
Bell LP, 8TR, CASS 


769 LESLIE WEST 


663 RARE EARTH 
One World 


107 HAMILTON, JOE 
| 
RarEa LP, 8TR, CASS 


FRANK & REYNOLDS 
Dunhi LP, 8TR. CASS 


305 PDQ BACH 


306 THE WEAVERS 704 BEETHOVEN 


f —MOUNTAIN At Carnegie Hall Piano Sonatas Climbing LEY Tarkio The Stoned Guest 
Dunhi LP, 81R, CASS Wind LP Vangu LP. 8TR, CASS Yorks LP, 8TR, CASS Windf LP KamSu LP, 81R, CASS —- Vangu LP, 8TR, CASS 
Pave He Reece” “768 DAWN 203 PAUL MAURIAT 200 MYSTIC MOODS 603 VERY BEST OF 703 RIMSKY-KORSAKOV 268 FLIP WILSON 


Kapp LP, Candid 

BP LP, STR, CASS Bail LP. 8TR, CASS 
804 LORETTA LYNN 
Coal Miner’s 
Daughter 
Decca LP, 8TR, CASS 


El Condor Pasa 
Phili LP, 8TR, CASS 


30 BEST OF BUFFY 

SAINTE-MARIE 

¢ record set) 
Vangu LP 


Country Lovin’ Folk 
Phili LP, 8TR, CASS 


32 IAN & SYLVIA’S 
GREATEST HITS Vol. 1 
(2 record set ) 

Vangu LP 


LOVIN’ SPOONFUL 
KamSu LP, 8TR, CASS 


307 COUNTRY JOE Mc- 
DONALD Hold On 

It’s Coming 

Vangu LP, BTR, CASS 


Scheherazade 
Yorks LP, 81R, CASS 


404 IKE & TINA TURNER 
Workin’ Together 
Liber LP, 8TR, CASS 


Pot Luck 
Scept LP, 8TR, CASS 


269 JOSEPH & THE 
AMAZING TECHNI- 
COLOR DREAMCOAT 
Scept LP, 8TR, CASS 


See for yourself why over 134 million record and tape collectors paid $5 to join Record 
Club of America when other record or tape clubs would have accepted them free. 


TYPICAL 
“EXTRA DISCOUNT” SALE 


$4.98 LPs average as low as $1.96 
$5.98 LPs average as low as $2.25 
$6.98 LPs average as low as $2.56 


Savings of 63% or more from recent Club sales up 
to $4.42 per LP. Start these giant savings now... 
not after you fulfill your obligation like the other 
clubs. You can even buy Capitol, Columbia, and RCA 
Victor albums at a Jower average cost than through 
theis own clubs! 


Columbia 
Citadel Stereo Tape 
Record Club | Cartridge Service 
(as adv. in (as adv. in 


RCA 
Stereo & 
Tape Club 
(as adv. in 


Capitol 
Record Club 
(as fel in 


Columbia 
Record Club 
(as adv. in 

Playboy Esquire 
Jan. 2 n971) Feb, 1971) Oct. 1970) 


sae 76 ahh 76 igre 80 $41.70 ZERO2 Peay because route 

no! le gai obligate 

$95. 40 sr: 76 $59.80 $47.70 |DOLLARS to. buyrevtn a_single 
> ae 


RECORD CLUB OF AMERICA 
TV Guide 
Oct. 3, 1970) 


Choose any LP or tape 
‘on any label! No excep- 
tions! Over 300 differ- 
YES! ent manufacturers 
* including Capitol, Co- 
lumbia, RCA, Angel, 
London, etc. 


No obligations! No 
yearly quota! Take as 
many, as few, or noth. 

: ine at all if you so de- 
cide! 


Average 
Club 


List 


MUST YOU 
SPEND TO 
FULFILL YOUR 


305 is Andy Williams—Love Story 

mt 15 Anne Murray 

Ed Ames—This Is 

2001—A Space Odyssey 

Mary Travers—Mary 

Creedence Clearwater 
Revival—Pendulum 

Miles Davis—Bitches Crew 

Love Story—Soundtrack 


CAN YOU BUY 
ANY RECORD. 
OR TAPE YOU 
WANT ATA 
DISCOUNT? 


DO YOU EVER 
RECEIVE 
UNORDEREO 
RECORDS OR 
TAPES? 


ere are no cards 
which you must return. 
Only the records and 
tapes you want are sent 


NEVER! 
5 to 6 


weeks 
TO ARRIVE? 


ol is 
5to6 5 to 6 NO LONG Yours order processed 
weeks 


ong only when you ask 


e day received. No 


WAITS! shipping on cycle. 


weeks 


Perry Como—It’s Impossible 
Bloodrock—3 

Santana—Abraxas 

Worst of Jefferson Airplane RCA 


RECORD CLUB OF AMERICA-— 


The World’s Lowest Priced Record and Tape Club 


Worth 
up to 
$20.94 


Cartridge 
or 
(‘assette 


Any Tape 


co SHOWN Here 


Yes, take your pick of these great hits right now! Choose any 3 Stereo LPs (worth up to $20.94) or any 1 Stereo Tape (cartridge 
or cassette, worth up to $13.96) FREE...as your welcome gift from Record Club of America when you join at the low lifetime 
membership fee of $5.00. You can defer your selection of FREE items and choose from an expanded list later if you can’t find 
3 LPs or 1 Tape here. We make this amazing offer to introduce you to the only record and tape club offering guaranteed discounts 
of 3314% to 79% on all labels—with no obligation or commitment to buy anything ever. As a member of this one-of-a-kind club 
you will be able to order any record or tape commercially available, on every label—including all musical preferences. No automatic 
shipments, no cards to return. We ship only what you order. Moneyback guarantee ff not satisfied. 
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Cy RS A 
403 FERRANTE & TEI- 
CHER Music Lovers 
UniAr LP, 8TR, CASS 


105 JAMES 
Thirds 


264GUESS WHO 
Born In Canada 
Wand LP, 8TR, CASS 


260 DIONNE WARWICKE 
Very Dionne 
Scept LP, 8TR, CASS 


803 NEIL DIAMOND 
Tap Root Manuscript 
Uni LP, 8TR, CASS 


370 JAMES TAYLOR — 
Original Flying Machine 
Eupho LP 


196 HOWARD ROBERTS 
Antelope Valley 
Impul LP, 8TR, CASS 


Se ea 
108 GRASS ROOTS 
More Golden Grass 
Dunhi LP, 8TR, CASS 


104 PATTON 
Original Soundtrack 
TweCe LP, 8TR, CASS 


265 B. J. THOMAS 
Most Of All 
Scept LP, 8TR, CASS 


700 TCHAIKOVSKY 
1812 Overture 
Yorks LP, 8TR, CASS 


266 SUSAN SINGS 
SESAME STREET 
Scept LP, 8TR, CASS 


701 TREASURY OF 
GREGORIAN CHANT 
Yorks LP, 8TR, CASS 


Counts as 2 records 


52 WOODSTOCK TWO 
(2 record set) 
Cotil LP, 8TR, CASS 


David’s Album 
Vangu LP, 8TR, CASS 


267 DIONNE WARWICKE 
I'll Never Fall 

In Love Again 

Scept LP, 8TR, CASS 


304 JOAN BAEZ 
One Day At A Time 
Vangu LP, 8TR, CASS 


702 RED ARMY 
ENSEMBLE 
Yorks LP, 8TR, CASS 


600 OCEAN 
KamSu LP, 8TR, CASS 


AT LAST A RECORD AND TAPE CLUB WITH NO “OBLIGATIONS’—ONLY BENEFITS! 


Ordinary record and tape clubs make you choose 
from a few labels—usually their own! They make 
you.buy up to 12 records or tapes a year—usually 
at list price—to fulfill your obligation. And if you 
forget to return their monthly card—they send 
you an item you don’t want and a bill for $4.98, 
$5.98, $6.98, or $7.98! In effect, you may be 
charged almost double for your records and tapes. 
BUT RECORD CLUB OF AMERICA 
ENDS ALL THAT! 
We’re the largest all-label record and tape club 
in the world. Choose any LP or tape (cartridges 
and cassettes), including new releases. No 
exceptions! Take as many, or as few, or no 
selections at all if you so decide. Discounts are 
GUARANTEED AS HIGH AS 79% OFF! You always 
save at least 331/3%. You get best sellers for as 
low as 99¢. 
NO AUTOMATIC SHIPMENTS 
With our Club there are no cards which you must 
return to prevent shipment of unwanted LPs or 
tapes (which you would have to return at your 
own expense if you have failed to send written 
notice not to ship). The postage alone for return- 
ing these cards each month to the other clubs 
costs almost an additional $2.40. We send only 
what you order. 
HOW CAN WE BREAK ALL RECORD 
AND TAPE CLUB RULES? 
We are the only major record and tape club NOT 
OWNED...NOT CONTROLLED...NOT SUBSIDIZED 
by any record or tape manufacturer anywhere. 
Therefore, we are not obliged by company policy 
to push any one label. Nor are we prevented by 
distribution commitments from offering the very 
newest LPs and tapes. 

SPECIAL INTRODUCTORY MEMBERSHIP OFFER 
Join RECORD CLUB OF AMERICA now and take 
advantage of this special Introductory Member- 
ship Offer. Choose any 3 LPs or any 1 tape shown 
here (worth up to $20.94) and mail coupon with 
check or money order for $5.00 membership fee 


(a small handling and mailing fee for your free 
LPs or tapes will be sent later). If you can’t find 
3 LPs or 1 tape here, you can defer your selec- 
tion and choose from expanded list later. This 
entitles you to LIFETIME MEMBERSHIP—and you 
never pay another club fee. Your savings have 
already more than made up for the nominal 
membership fee. 


NOW YOU CAN CHARGE IT : 
If you prefer, you may charge your membership 
to one of your credit cards. We honor four dif- 
ferent plans. Check your preference and fill-in 
your account number on the coupon. 


LOOK WHAT YOU GET 
e@ FREE Lifetime Membership Card — guarantees 
you brand new LPs and tapes at discounts up 
to 79%...Never less than 1 off. 


e FREE Giant Master LP and Tape Catalog—lists 
thousands of all readily available LPs and 
tapes (cartridges and cassettes) of all labels 
(including foreign)...all musical categories. 


e@ FREE Disc and Tape Guide — The Club’s own 
Magazine, and special Ciub sale announcements 
which regularly bring you news of just-issued 
new releases and ‘‘extra discount’’ specials. 


© FREE ANY 3 Stereo LPs or any 71 Tape shown 
here (worth up to $20.94) with absolutely no 
obligation to buy anything ever! 


GUARANTEED INSTANT SERVICE 
All LPs and tapes ordered by members are 
shipped same day received (orders from the 
Master Catalog may take a few days longer). ALL 
RECORDS AND TAPES GUARANTEED—factory new 
and completely satisfactory or replacements will 
be made without question. 


MONEY BACK GUARANTEE 
If you aren’t absolutely delighted with our dis- 
counts (up to 79%)—return items within 10 days 
and membership fee will be returned AT ONCE! 
Join over two million budget-wise record and 
tape collectors now. 


#61 © 1971 RECORD CLUB OF AMERICA 


103 STEPPENWOLF 
Goid 

Dunhi LP, 8TR, CASS 
405 BOBBY GOLDSBORO 
Watching 


Scotty Grow 
UniAr LP, 8TR, CASS 


ee eee 


RECORD CLUB OF AMERICA—The World’s Largest Record and Tape Club 


PIV DMM OH FEE 


ost 3s ee ed 
300 BUFFY SAINTE 
MARIE Used To Wanna 
Be A Ballerina 
Vangu LP, 8TR, CASS 


NOW YOU CAN 
CHARGE IT, TOO! 


263 B. J. THOMAS 
Greatest Hits Vol. 1 
Scept LP, 8TR, CASS 


[e) 


RECORD CLUB OF AMERICA 
CLUB HEADQUARTERS 
YORK, PENNSYLVANIA 17405 X794F 


Yes—Rush me a lifetime Membership Card, Free 
Giant Master LP & Tape Catalog, and Disc & Tape 
Guide at this Special Membership Offer. Also send 
me the 3 FREE LPs or 1 FREE tape which | have 
indicated below (with a bill for a small mailing and 
handling charge). | enclose my $5.00 lifetime mem- 
bership fee. This entitles me to buy any LPs or tapes 
at discounts up to 79%, plus a small mailing and 
handling charge. | am not obligated to buy any rec- 
ords or tapes—no yearly quota. If not completely 
delighted | may return items above within 10 days 
for immediate refund of membership fee. 


b= 


3 FREE LPs 


eS ) eee 


or 1 FREE TAPE 


08 track 
O cassette 
or (j Defer Selection—send expanded list. 
Mr. 
Mrs. 
Miss. 
Address 
City. State Zip 


All Servicemen write Soc. Sec. 4. 


CHARGE IT to my credit card. | am charging my 
$5.00 membership (mailing and handling fee for each 
FREE LP and tape selected will be added). 


Check one: [] Diners Club ([] Master Charge 
(Co American Express [] BankAmericard 


Acct. # 
Signature 


Expiration Date 


Canadians: Mail coupon to above address. 
Orders to be serviced from Canada. 
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A five minute experiment 
by which you can prove... 


THE SPEAKERS ) 


more than any other component in your stereo system, 


DETERMINE THE QUALITY OF THE SOUND. 


EXPERIMENT 

Ask your dealer to let you compare 

the following two stereo systems 

in an A-B listening test: 

1. Any moderately priced turntable 
and amplifier connected to 
BOSE 901 speakers. 

2. The most expensive turntable 
and amplifier connected to any 
other speakers. 


CONCLUSION 


The conclusion is yours to draw. 
We think that you'll have time left over 
to enjoy just listening to the 901. 


THEN YOU WILL KNOW : 
why people just starting in stereo as well as You can hear the difference nee 


those who have owned the most expensive 
speakers are selecting the BOSE 901 a -/ 
DIRECT/REFLECTING® Speaker System — 


THE MOST HIGHLY REVIEWED SPEAKER tick, M husetts 01760 
REGARDLESS OF SIZE OR PRICE. Ne oom een —— 
For your nearest BOSE dealer, plus lit- Speaker Sietemeaotne ainee 7 


erature and reprints of the rave reviews dial pale meludinel Ace veleduallZels | 
the PDQ number on p. 111. Or write us. Pedestal baves and walnut aa” 

For those interested in the twelve years of Sore ss a a 

research that led to the design of the 901, eats ie at ad | 
copies of the Audio Engineering Society 

paper ‘ON THE DESIGN, MEASUREMENT 

AND EVALUATION OF LOUDSPEAKERS’, 

by Dr. A. G. Bose, are available from 

BOSE Corporation for fifty cents. 


VIEW Fike 


iM THE TOP 


NOSTALGIC POLITICS 
What’s behind this so-called boom in 
nostalgia? Why this wave of curiosity and 
fondness for the good old days, even on the 
part of a generation too young to remember 
them and disillusioned with the people who 
lived through them ? 

Why. are they looking back instead of 
forward, not just in matters of music and art, 
literature and theater, but also in politics? Is 
it because for the first time there is good 
reason to doubt there will even be a future, or 
does it go much deeper than that ? 

We've done some intensive research on 
the subject. We've interviewed roughly 
47,328,697 nostalgiacs, young and old, 
tabulated their responses, checked them 
against the records, and come up with some 
surprising results. The most surprising con- 
clusion of all is that things actually were 
better 25 to 50 years ago. And not just the 
more obvious things like the absence of 
pollution, overpopulation and the Big Bomb. 

For example, the big bands d/d make better 
music than the rock groups are turning out 
now. The Dorseys, it turns out, were superior 
to The Stones both technically and in the 
amount of joy they inspired—the smiles: they 
put on faces, and (forgive us!) the toes they 
set to tapping. The Gershwins were better 
even than Bacharach. 

Gable and Bogart did have more pizazz 
than Gould and Gazzara, according to the 
girls. Kaufman, O'Neill and Williams wrote 
better theater than ,Neil Simon. Fields was 
funnier than Sellers will ever be. 


Cobb and Ruth played better baseball 
statistically and otherwise than Bench and 
Aaron. Dempsey and Louis were better 
fighters than Ali or Frazier. Count Fleet and 
Citation way outclassed the likes of Cahonero 
Segundo on any oval. 

But, far more important, things were better 
in matters military, economic and political. 
The crooked politicians were more con- 
siderate of the public in their thievery and 
deception. The wars were easier to take. And 
so were the depressions. 

For one thing, before the Truman Ad- 
ministration nearly all our wars were called— 
and declared—wars. After that we had the 
Korean “Conflict” or “Police Action’. And 
Vietnam was an “Intervention” followed by 
the Cambodian and Laotian ‘‘Incursions’’. 
‘Now how can you expect any composer to 
come up with a rousing Police Action Ballad 
to match the fighting spirit of an old-time 
War Song like Over There? How could the 
Government ever expect celebrities to enter- 
tain on street corners or pack the people into 
vast armories for Intervention Rallies and 
cajole them into buying millions of dollars 
worth of Incursion Bonds? 

Old-timers remember, too, that in pre- 
Truman years when millions were thrown out 
of work we knew we were in a depression. 
Now we argue whether or not we're in a 
recession. And if so, whether it’s a mild one 
or severe. : 

Political nostalgia buffs regard the good 
old days as having ended with the death of 
F.D.R. in 1945, the end of World War II, and 


the beginning of the Cold War. What made 
them seem so good by comparison? Several 
things: 

1. Anti-communism then was only a vague 
neurosis. A general attitude, useful to some 
candidates at election time when no other 
issue could be found. It helped establish at 
least that their patriotism was beyond 
question even if their records were not. Anti- 
communism had not yet become America’s 
Established State Religion. 

2. People believed in a strong national 
defense. But mostly as a matter of pride. 
Newsreel shots of battleships enhanced our 
feelings of machismo, so we bought them. 
But Defense was not yet our Number One 
Industry. 

3. The Federal Government still seemed far 
away, and people did not tend to take it too 
seriously. Its doings and deliberations were 
definitely regarded as the dull side of the 
news, like the proceedings of the United 
Nations committees and commissions today. 
Federal officials had not yet developed the 
delusion that the rest of the world was 
looking to them for leadership as well as 
money. 


‘4. Presidents were not yet regarded more 


like popes (and popes more like presidents) 
draped with the mantle of infallibility. 

5. The devils feared by the leaders of govern- 
ment and their followers were more likely 
then to be foreign ones. Russians and Germans 
were among the most distrusted. Today, 
Americans with radical ideas relating to 
freedom and equality have taken their places. 
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Americans opposed to the war rate fatter 
dossiers than Soviet agents. 
6. In the old days, the Constitutional right of 
privacy—freedom from unreasonable search 
and seizure—was there to protect the people 
from snooping by the Government. Today, 
under classification of documents as ‘‘secret’’, 
“top secret’, and ‘sensitive’ etc., as in- 
stituted under Truman and perfected under 
Nixon-Mitchell, it is used to protect the 
Government from snooping by the peop/e and 
the press. Not only can the people be 
prevented from learning by what deceptions 
they were led into supporting interventions 
and incursions—they can actually be kept 
from finding out about whole “secret wars” 
like the one in Northern Laos. 
7. Elections, back in the good old days, were 
bought in a more humane and publicly 
beneficial way. Candidates spent their 
backers’ money giving the folks their bread 
and circuses—weenie roasts, barbecues, 
watermelon feasts, beer parties—instead of 
television commercials. The voter got to 
swallow something besides oratory. In 1912 
it cost the Democrats a reported $1.13 
million to elect Woodrow Wilson with 6.3 
million votes. Just about 18 cents a vote. In 
1968, the Nixon forces spent a total of $10 
million for the primaries alone, in which he 
had no serious opposition, plus another $25 
million for the 31.7 million votes he got in the 
general election. Or about 81 cents a vote. 
But, whereas Wilson money bought a lot of 
beer and pretzels for the rabble, the Nixon 
millions went mostly to feed the TV networks 
and station owners. And if you'd like to 
reminisce a little further back, old Tom Jeffer- 
son ran for his first term as President without 
a single backer. He paid all of his campaign 
expenses out of his own pocket. A grand 
total of 50 dollars. 

Inflation aside, we do seem to be spending 
more these days and getting less.—F.D. 


LIGHT SENTENCE 

Why did the judge always have sex with the 
light on? Because it must not only be done— 
it must be seen to be done, 


FALLEN WOMEN 

Why is a virgin like a parachute jumper? 
Because both of them can only make the 
same mistake once. 


TART REPLY 

“When police found him with the two girls, 
he said that one was a neighbour and the 
other was a piece.’ —London Evening News. 
And since when have police been on piece- 
work ? 


REDEFINITIONS 
Anne Hathaway: one of Shakespeare's tails. 


24 PENTHOUSE 


Cut out chart and directions, paste on thin cardboard; 
cut out this horizontal es between smoke puffs; view 


Do-it-yourself po//ution controller and (top) part of a dope detector for straight parents 


Horse box: all you're going to get from a 
female centaur. 

Alimony: buying oats for a dead horse. 

Call girl: a woman who believes in taking 
things as they come. 

Diet: when girls would rather have second 
glances than second helpings. 


HAPPENINGS 


SEX BEFORE BIRTH 

Prospective mothers can now know well in 
advance whether to plan a pink or blue 
layette for the new arrival and prospective 
fathers whether to buy catcher’s mitts and 
footballs or tea sets and dolls. The people who 
have taken the guesswork out of baby 
showers are an NYC-based research group 
called Patents International Associates Ltd. 
They have developed a process called PRE- 
NA-TEL to determine the sex of a fetus be- 
tween the 4th and 6th month of pregnancy. It 
involves sampling the woman's saliva on a 
disc of paper which is chemically treated and 
undergoes laboratory analysis. The only snags 
are that the woman must not eat or use any 
substance in the mouth before giving the 
sample, and that in the case of multiple births 
only all male or all female fetuses can be 
detected. P.I.A. now looks to the marketing of 
its product and setting up P.|.A. Gender Clinics 
all across the country. 

Of course the only thing we are wohdering 
about this latest marvel of modern science is 
whether P.I.A. is ready for the protest from 
women’s liberation groups that will surely 
follow. Libbers are bound to complain that 
this development will only serve to establish 
traditional male and female sex roles that 
much earlier. . . 


MARY JANE READER 

The press release fora “Narcotics Identifica- 
tion Guide” for parents teachers, ministers and 
youth leaders reads in part: 

“This new Guide is an easy-to-understand 
slide chart that shows at a galance(sic) the 
physical symptoms. . . . It is one of the most 
comprehensive educational tool (sic) ever 
deviced (sic) on the subject of drug abuse and 
were (sic) prepared with just one purpose; to 
prevent trouble or tradgedy (sic) before it 
happens...” 

Hope they can read the signs! 


EYE TRIPPER ? 

Satty was one of the single-handed revolu- 
tions of the world of graphic arts. He was born 
in Bremen, Germany and came to San 
Francisco via Brazilia, arriving in 1961. Since 
then his visual fantasies have become known 
largely through the pages of Rolling Stone. 
They often look something like old Victorian 
prints but the more one studies them the more 
weird and wonderful things one sees—signs 
from the occult, social comment, pop art, 
pornography or absurdity. The whole “mind 
trip” has been collected inside a 9” x 12” 
laminated poster jacket by Straight Arrow, 
Rolling Stone’s publishing house, price $7.95. 


DO IT YOURSELF ECOLOGY 

With all the talk about pollution, the Environ- 
mental Action Bulletin has reintroduced the 
time-tested Ringelmann Chart to help you 
determine to what extent the air has been 
fouled by pollutants and especially by 
industrial smoke. Primitive as this test may 
seem, it is nonetheless good enough to have 
been adopted by the U.S. Bureau of Mines as 


its basic scale for measuring smoke darkness. 

Directions for using the Ringelmann Chart: 
1..As no uniform code for smoke pollution has 
been established, determine first of all the 
maximum permissible Ringelmann factor in 
your community. 2. Stand about 100 feet 
from source of smoke or at a location with a 
clear view of the stack and background. 
3. Make sure the sun is at your back. Holding 
the chart at arm’s length, aim it at the smoke 
stack. 4. Readings should be made by looking 
at right angles to the smoke plume. Con- 
centrate on the densest part of the plume at a 
point about two feet above the top of the 
stack. 5. Make observations for five minutes 
at a time. The more observations the better. 
Change your location and compare readings. 
6. Note time of day, wind direction, name of 
plant and exactly which stack is emitting the 
smoke. 

lf the measurements exceed the permissible 
factor, be sure to inform your mayor, local 
legislator, and congressman. 


WORDS 


THE BOOK OF THE FILM 

Marshall McLuhan is the saint of those who 
are down on words and high for pix. He has 
written many thousands of words himself, 
without yet making one coherent picture, but 
he predicts ‘‘a wordless world, like a techno- 
logical extension of the action of con- 
sciousness’. The ultimate such technological 
extension was dangled before us years ago 
in Aldous Huxley's Brave New World, whose 
citizens attended the “feelies’’. (Remember 
how one got all the sensations of both 
performers when a muscular black laid a 
luscious blonde on a polar-bear rug ?) But we 
still have to settle for the movies when words 
pall. And when movies pall ? Well, we can stay 
home and read the movies in books. The big 
thing in the publishing business now is books 
made from movies. 

Time was when the best-selling novel was 
made into a movie and the film publicist 
could say: “You've read the book, now see 
it on the screen.” This season the book 
publisher can say: “You've seen the movie, 
now read it in a book.’ Not much of a 
come-on, you'd think, but it seems to pull 
them in. Actually, the notion of making movies 
into books is not entirely new. The comical 
verb ‘to novelize’” meaning ‘‘to make a novel 
from (anything with a beginning, middle, and 
end)” dates back to quickies published by 
Grosset & Dunlap in the ‘30s and ‘40s, 
novelized from the most sentimental movies 
like The Bells of St. Mary's. \t was the most 
sentimental movie of recent times, Love 
Story, that revived the idea of novelization 


Hope: (and pray) for next year’s television 


with a best-selling bang. Now the gold rush 
is on in all directions. 

One of the most astute prospectors is Bill 
Targ, editor of the old but jazzy house of 
Putnam. He saw dollar signs when he read a 
shooting script by Herman Rauscher for 
Summer of ‘42. Targ got his best-seller, 
which came out almost simultaneously with 
the movie. Now he’s had Rauscher novelize 
another of his movie scripts, A Glimpse of 
Tiger, which Warner Bros are doing with 
Barbra Streisand as “Tiger”. 

Melvin Van Peebles scripted, directed, 
starred in and produced the movie which for a 
time out-sold Love Story—Sweet Sweetback's 
Baadassss Song—and he only recently got 
around to novelizing it in paperback for 
Lancer. This book isn't shy about its cinematic 
origin: half the text is given to Van Peebles’ 
journal of his trials as an independent film- 
maker. 

One movie script that became a book may 
never become a movie. Prentice-Hall con- 
tracted to have Richard Newhafer and Gilbert 
A. Ralston novelize their screen script The 
Frightful Sin of Cisco Newman before any- 
body had bought it as a movie—but it 
probably will reach the screen. It’s about a 
plot to kidnap the Pope, who turns out to 
like the idea. 

Not a novel, but part of the trend, is a 
biography that advertises its. purpose to 
provide a script for a movie. It is Memo for a 
Movie: A Short Life of Dietrich Bonhoeffer. 
It will be produced as a documentary by Emile 
DeAntonio. The book is from Macmillan. It 
is the first American biography of the German 
theologian martyred by the Nazis. 

There has been a notion around since the 
first known comments on literary art that its 
purpose is to produce sensory experience, to 
make us see in the mind. Simonides of Ceos, 
some 2500 years ago, described poetry as ‘‘a 
speaking picture’ and many later writers 


have subscribed to the notion. Joseph 
Conrad explained his literary aim as ‘Before 
all to make you see. That—and no more, and 
it is everything.” But Conrad was wrong, and 
the reason it’s easy for us to know he was 
wrong is that we have the means toaccomplish 
what he thought he wanted—to make a 
person see what the artist wants him to see— 
via the movies. And we find the result is 
something quite different from what writing 
does, or even ought to do. Reading is not a 
substitute for experience; reading /s an 
experience. We may prefer other experiences 
—everybody prefers making love to reading 
about it—but reading about it is not a poor 
substitute, it is a different experience, vastly 
less intense, but nevertheless deeply affecting. 
The experiences that reach us through words 
alter our deepest patterns of thinking and 
ultimately our way of acting. Reading about 
making love can make the physical act a 
new experience. 

McLuhan may be right: we may develop 
means of communication such that experi- 
ence can flood in through the sensory nerves 
and out the motor nerves without the woolly 
medium of language. The feelies could easily 
win us away from the novel, even if the 
movies haven't quite. However, it won't mean 
that literature will have been replaced. It will 
simply have been lost. 


RECOMMENDED READING 

The Sex Book, A Modern Pictorial En- 
cyclopedia by Martin Goldstein and Erwin J. 
Haeberle, photographs by Will McBride 
(Herder & Herder, $9.95). Excellent, if 
simple, straightforward encyclopedia, right 
up-to-date and completely honest. The 
pictures—and there are hundreds, many of 
them large—don‘t illustrate the text, but 
apparently aim to achieve some sort of mood. 
There are big pictures of coitus and other 
lovemaking—fine. But then there are also 
pictures of frightened eyes, of a man squeez- 
ing a pimple, of a condom being rolled onto a 
phallus, of pills and diaphragms (just sitting 


‘there unlabeled), of a Tampax, of little boys 


playing with each other, of allsorts of bitsand 
pieces of the human body, an armpit here, 
a hand there. Many of the pictures are quite 
beautiful, some are pretentious, and some 
are plain comical. 

The Lively Commerce by Charles Winick and 
Paul M. Kinsie (Quandrangle, $6.95). 
Fascinating study of prostitution in America. 
There's not much new to be said for a 
profession that is dwindling from competition 
by amateurs but there’s great nostalgia to be 
found in the accounts of the good old days 
of the $2 whorehouse. 

Elephant Bangs Train by William Kotzwinkle 
(Pantheon, $5.95). Wildest, farthest-out 
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bunch of short stories—may be even funnier 


than Vonnegut, and more frightening. 


SHOWS 


BOX.OF FLICKS 

The old market-place aphorism—shared 
equally by Madison Avenue and Marxists— 
~ that art is the handmaiden of economics—will 
be reinforced this coming television season for 
the umpty-umpth time. Since television 
programmers are the ultimate pragmatists, they 
avoid shows which don’t conform to the 
primal law of economic determinism: “If it 
don't sell, the hell with it.” 

One well-known ad agency time-buyer (a 
grizzled chap who drinks Scotch and Coca- 
cola in tandem) insists that people who watch 
TV get what they deserve, and assesses the 
upcoming 1971-2 season as follows: 

1. Television is finally stuck with a social 
conscience. It is, thanks to Agnew and 
Congress and its own sense of history, one of 
the major ‘media’, and media exist primarily 
to inform and to educate, and only secondarily 
to entertain. Therefore, entertainment and 
show business are low on this year’s network 
totem pole. 

2. There will be lots fewer ‘‘specials’’ of any 
kind than ever before. This is because of the 
new “prime-time access rule” recently 
promulgated by the Federal Communications 
Commission. Prime time—that is 7.30 p.m. 
through 11 p.m.—used to be exclusively net- 
work time. Now the FCC has ordered that the 
7.30 p.m. to 8 p.m. time slot be turned back to 
local stations for “local programming”, to 
encourage initiative, experimentation and 
decentralization. So what are the local stations 
programming ? Re-runs of old network shows. 
3. People are watching more television than 
ever before, and will continue to be bleary- 
eyed, regardless of how dreary the program 
mix, In the early ‘50s the average viewing time 
per day per home was four hours. It is now 
approaching s/x hours. Since there are still 
only 24 hours in the day, this means that the 
average American home has its TV set or sets 
turned on for one-quarter of each day. 
Nevertheless, while more actual eyeballs are 
focussed on television, we still don’t know 
how much is sinking in, and there’s the rub. 

4. The “clutter factor” is now critical in TV 
advertising. Once, when costs were lower, the 
average television commercial was one minute 
long, and two minutes of commercial time per 
half-hour program was tolerable. Now the 
average commercial is 30 seconds long, which 
allows four commercials where once there 
were two. Add these to station-breaks and 
local commercials, and you get the “clutter 
factor’, which drives people wildly into their 
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| ‘Ny bin : 
Richler: creator of the urbane St Urbain 


bathrooms when the clutter starts. Com- 
mercials may soon go down to 15-second 
sequences, which could mean eight com- 
mercials in two minutes! 

5. Allis not completely lost, however, on the 
entertainment front. Barbra Streisand will be 
back, as will Bob Hope, Carol Burnett and 
Julie Andrews and Flip Wilson. Arthur 
Miller’s The Price will be repeated. There will 
be more sports and news shows, a couple of 
interesting feature films—The Snow Goose 
with Richard Harris and The Man with James 
Earl Jones—and fewer situation comedies. 
And there is always Sesame Street, which—by 
and large—has done more for true religion in 
Teeveeland than a cosmos of Billy Grahams. 

As our friend the Scotch-and-cola adman 
says:"’Gresham’s Law said that bad money 
drives out good money. In television, it used to 
be that bad programming drove out good 
programming. Then, gradually, since there was 
no good programming, terrible programming 
drove out bad programming, then unearthly 
programming drove out terrible programming. 
But Sesame Street is different. Sesame Street 
is heavenly programming. | wish | could 
sponsor the damn thing, but it’s on educational 
TV.” 


SHORT, PALE AND UGLY 

It’s taken quite a while for the anti-heroes 
to take over the world, but it looks as though 
they've made it; at least in plays, films and 
books. The list of cop-outs, drop-outs and 
flop-outs proliferates every week. If it’s the 
silver screen that turns you on, you can take 
your pick of also-rans from an endlessly 
lengthening list. Dustin Hoffman is especially 
big as a loser, endearing or otherwise, starting 
with The Graduate, running through Mid- 
night Cowboy, and most recently, failing 
triumphantly in Who is Harry Kellerman and 
Why /s He Saying Those Terrible Things 
About Me? And then there are Five Easy 


Pieces, and Bob and Caroland Ted and Alice. 
Carnal Knowledge, Drive, He Said, Elvira 
Madigan, Klute, and McCabe and Mrs. 
Miller and just about any Italian, French, 
English or Swedish movie in the last seven 
years. . 7 

On Broadway, there’s Lenny, all about 
Lenny Bruce knocking the audiences and 
himself dead, an anti-hero stuck on heroin. 
Company is about a fellow who can't bear to 
get married because all his married friends are 
unhappy. Fo//ies is about another bunch of 
unhappily married couples. 7he Last of the 
Red Hot Lovers is about an impotent 
restaurateur and three tootsies he can’t 
connect with. And if it's best-selling books 
you'd like to celebrate gormless ineffectuality 
with, there’s old unhandy Portnoy com- 
plaining via Philip Roth, James Michener’s 
The Drifters, Sy\via Plath’s The Be// Jar (very 
suicidal, this one), Walker Percy's Love jn the 
Ruins, and a terribly funny novel of picaresque 
disaster called St. Urbain’s Horseman, by 
Mordecai Richler. 

But in the real world there's even more 
hopelessness to look forward to; we might 
easily have the first anti-hero President of our 
history in the White House come 1973. (Some 
say we have him now.) John Lindsay, Mayor 
of New York, has achieved some sort of world 
record for victory through failure; if his bad 
luck holds out, he may easily flub his way into 
the highest office in the land and bring sweet 
chaos to millions of Americans who are 
gradually learning that if at first you don’t fail, 
try, try, again. 


20 MINUTES MORE 

Speaking of the film, Who /s Harry Kellerman, 
etc reminds us of a play called A Thousand 
Clowns, which was produced on Broadway in 
the spring of 1962. It was a first play by a 
young man named Herb Gardner, who had 
previously distinguished himself as a car- 
toonist. The comedy, which starred Jason 
Robards and Sandy Dennis, was very funny 
and very successful, but it had one flaw 
common to many young playwrights, after- 
dinner speakers and historical novels—it was 
too long. 

In those days, the Broadway curtain time 
was 8.30 p.m. (it's now 7.30 p.m.), and if the 
play ran past 11, theatregoers who had to catch 
late trains to the suburbs were in danger of 
missing them. A Thousand Clowns con- 
sistently played on until 11.20, creating early 
leavers, angry letter-writers, and nervous 
producers. Mr. Gardner, then aged 27 and, 
like all good young writers, preternaturally 
stubborn, refused to cut the play after the New 
York premiere, despite a dozen appeals which 
began “When are you going to cut those 
goddam 20 minutes?” Who jis Harry 


Procul Harum: after “A Whiter Shade of Pale”, an assault on “‘Broken Barricades” .. . 


Kellerman... has been written and produced 
by the same Herb Gardner, somewhat older 
now, and we enjoyed seeing it and suspect 
you may too, but be warned that those 
goddam 20 minutes have still not been cut... 


PENTHOUSE PICKS 

Eagle in a-Cage, National General Pictures. 
The ‘story of defeated Napoleon on St. 
Helena, his life and attempted escape. The 
cast is the cream of the British theater and as 
fine as could be expected ; Gielgud’scameo of 
a wily diplomat is quite perfect. Great movie. 
Dusty and Sweets McGee, Warner Bros. 
Hand-held documentary of young heroin 
addicts. A dream assignment for a film-maker 
with aconscience but the opportunity is blown 
because everyone comes out looking so 
healthy and attractive and anyway it is rated X 
so those who should see it (the kids) can’t 
get in. 

Klute, Warner Bros. Jane Fonda and Donald 
Sutherland; restraint from Mr. Sutherland and 
superb acting from Miss Fonda. A cop-out 
ending but still an excellent film that shows 
the seamy side of a call-girl’s life. 


SOUNDS 


DON'T KNOCK THE ROCK 

When rock-impresario Bill Graham closed 
down his Fillmore operations in mid-1971 
after a hectic and presumably profitabje run, 
the news media were quick to conclude that 
the “new music” had died. Graham, they 
reasoned, would not bail out if the space 
capsule were still in orbit, and so they 


launched into their End-of-an-Era swan- 
songs. But in fact the obituaries were 
premature. Though the Fillmores may be 
empty, rock is still alive and kicking, and 
there’s a flood of new reledses to prove it. 
Sometimes the names are the same, some- 
times they're different, but always the standard 
is high. 

From out of a notorious and successful past 
in England comes The Move, bad boys in 
1966-7 when sued by Prime Minister Harold 
Wilson for a libellous poster or record jacket 
promotion. They shared a taste for the bizarre 
with The Who, but never achieved the same 
success in America. In 1970 they released their 
third album, their first in this country, Shazam 
(A & M 1259), one of the more neglected and 
ambitious efforts in a year of same. Their 
second American release, Looking On (Capitol 
ST 658), finds them with their personnel 
slightly altered but with enough of their 
original sound—marked by ample vocal 
harmonies and massive guitar orchestration— 
to maintain group identity. 

A second British group which has under- 
gone a non-traumatic change in organization 
is Procol Harum. Their gifted, slightly per- 
verse songwriter/poet, Keith Reid, continues 
to compose, though the long-admired Mat- 
thew Fisher has departed. Reid rarely reaches, 
nowadays, the high-performance levels of 
“Conquistador”, “Shine On Brightly”, or “A 
Salty Dog” (not to mention ‘A Whiter Shade 
of Pale’ or the great and unheralded “Hom- 
burg’), but he is adept in the manipulation of 
words. The parts are intriguing, if the whole 
only occasionally succeeds, as is the case on 


Broken Barricades (A & M 4294). The 

important thing is that the group remains 

together while continuing to diversify. 
Further toward ‘the rising sun is a group 


" from The Netherlands, The Savage Rose, of 


whose two released albums at least one is 
more than a good try. If you visited Amster- 
dam during the period immediately following 
the bash of The Beatles on world culture, it 
would not surprise you that a Dutch group 
would find its way into the rock arena. More 
than any other European city (Hamburg 
included), Amsterdam thoroughly and wildly 
absorbed the mid-’60s world-fix on rock— 
reproducing songs, group sounds and styles, 
embracing the prevailing ethos with an 
abandon and a sometimes brutish enthusiasm 
seldom known here or in England. The Savage 
Rose evolved in such a context and satisfies an 
intense, almost livid demand in continental 
Europe for the manifest rock persona. The 
album most accessible to American audiences 
is Your Daily Gift (Gregar 103/RCA). The 
production is excellent, the material mixed, but 
the price of admission is justified by the lead 
vocalist, Anisette, a Mediterranean type who'd 
hardly sweeten your espresso, She has an 
expressive, edgy voice and compares most 
favorably with more celebrated American 
beauties. There are other groups lurking in the 
shadows of the Old World, but this is as good 
a place as any fo start. 

Finally, a home-grown product: Pepper’s 
PowWow (Embryo 731), presided over by 
Jim Pepper and distributed by Cotillion, one of 
Atlantic's several imprints. There is a song on 
the record, ““Witchitai-To” that is becoming a 
regular anthem in certain circles. It’s a 
religious tribal chant of American Indian 
origin and it features Pepper's straining tenor 
sax and. Larry Coryell’s guitar. It'snotan Indian 
Affairs promo nor does it pose as transcen- 
dentally sacred art: it’s simply striking music 
from a specific source in American culture. The 
Embryo imprint, under the executive produc- 
tion of Herbie Mann, has scored twice, here 
and with Brute Force last year. Neither album 
is quite classifiable ; both possess merits that 
far outweigh the somewhat alien atmosphere. 


PENTHOUSE PICKS 

Friends and Love: A Chuck Mangione 
Concert/Chuck Mangione and the Rochester 
Philharmonic (Mercury SRM 2-800). Re- 
markable individual and group effort, well- 
organized. 

Smiling Men With Bad Reputations/Mike 
Heron (Elektra EKS 74093). One half of the 
Incredible String Band and if you're short- 
tempered, hard-hearted or cynical at the 
mention of their fey circus, wait; this one has 
John Cale and some distinctly unprecious 
music. 
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MONEY 


ON THE LOVE OF STOCKS 

Much has been said about love throughout the 
agés but it hasn’t occurred to anyone that 
one of the greatest loves is that which people 
have for’ stocks. In the communist world no 
one is allowed to express his love this way 
and the repression of love for stocks is un- 
doubtably why there is a constant dribble of 
refugees from communist countries. The 
writer has loved stocks ever since walking into 
a brokerage house at the age of 17 he found 
he was allowed to buy some with the money 
which was then in a savings bank. In those 
days there were no legal restrictions on the 
expression of love for stocks, and brokers 
were free to sympathize and encourage such 
a love. 

Brokers today are much more circumscribed 
ih their expression of sympathy by the 
Securities & Exchange Commission, the 
officers of the stock exchanges and a 
number of Attorney Generals’ offices. Part of 
the cause of growing authoritative super- 
vision is lack of comprehension that there is 
such a thing as the love of stocks and bonds, 
which is basically the same as the love of 
cats and dogs or the essence of love itself, 
which, if it is a true love, is a feeling that 
exists without reason. In other words if there 
is a reason why you love someone or some- 
thing, then it isn't love, it’s admiration—and 
not too many people admire stocks. 

To admire someone or something it has to 
perform satisfactorily with consistency. Stocks 
do in fact sometimes perform magnificently— 
some consistently for long periods of time. 
But it is bonds—those rated A to AAA— 
which tend to be very consistent, and if the 
times are right for stability of interest rates 
they can be highly satisfactory. Stability of 
interest rates hasn’t been a world-wide 
characteristic for some years but that’s not the 
fault of the high-grade bonds. They have 
‘continued to do what they promised to do, 
and therefore | feel that bonds merit admira- 
tion. Stocks, whose promises are often 
great but not always fulfilled, merit love. 

The love of stocks was proved on a grand 
scale in 1970, when with very slight en- 
couragement from the monetary authorities 
the market bounded from the dismal lows of 
May 1970 to something rather near the all- 
time high for the averages in May 1971. 
When they were low many reasonable people 
felt they should stay down where they 
belonged. For an investor can get from bonds 
in the way of income far more than he can 
get from stocks, especially the stocks that are 
the most popular with investors—amateur or 
professional, the funds or the unfunded. You 
would have to be very young to hope for a 
dividend which equals 8% on what you have 
to pay for a share of IBM, Xerox, Polaroid or 
Eastman Kodak, yet you could get 8% or 
better last year—you still can—from scores 
of absolutely grade A or grade AAA bonds. 
In fact you can get 5% or so from first-rate 
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tax-free bonds (or over 7% from New York 
City bonds) which for some people is a lot 
more than 8% from some taxable sources of 
income. i 

From the point of view of income, the 
ownership of many stocks hasn't made sense 
for years and whenever there has been a 
crash of the stock market those of us who are 


professionally involved in securities think, . 


fear or suspect that at last people are going 
to get some sense and start admiring stocks 
the way they admire bonds. Which means that 
stocks are going to go down and stay down 
until there is a reversal of the trend to high- 
interest rates. And in 1969 and 1970 there 
were some forecasts that the Dow Jones 
Industrial Averages would go to 500, which 
would have been about half what they were 
at the end of 1968. One of the very famous 
predictors of gloom and good sense is still 
waiting for stocks to go down to where you 
can admire them. 

Some stocks have done this. Steel stocks 
are at a level where you don’t have to love 
them to own them. You might even hate them, 
but when you consider what it would cost to 
develop a company like U.S. Steel or 
Bethlehem, to buy and develop their coal 
mines, iron mines, pelletizing plants, rolling 
mills, limestone quarries, etc, you couldn’t 
avoid thinking that they could be selling very 
cheap. Of course the record of the industry is 
terrible, as was brought out clearly at a 
White House conference in July. Steel stocks 
are cheap if some way can be found to use 
their assets effectively to make money. 
Admiration stocks have to make money and 
pay dividends, while love stocks have to 
give dreams. 


Bonds are the most typical form of 
admiration security, especially the high-grade 
ones. Lower-grade bonds have a dream 
element in them but, for example, the TWA 
63% debentures coming due in Dec. of 1978, 
now in default of one interest payment, could 
be a terrific play if the airline business 
improves. You really cannot dream much if 
you own high grades like AT&T 83%, 
which come due in the year 2000, but you 
can pay bills with the interest and included in 
these may be the monthly charges for interest 
on your brokerage account, which may be 
loaded with dream stocks. 

Priced by admiration standards, AT&T is a 
stock which looks reasonable. Years ago this 
stock turned into a dream equity for a while 
and got to 75. It earns more and pays more 
now but sells for hardly more than 45, which 
is near if not at the admiration level. It is 
selling for no more than 11 times the 
earnings estimated for 1971 and its $2.60 
dividend gives a yield of 5.7%, not as good 
as the bond, but the company has a tradition 
of raising its dividend periodically, though it 
would take a while to get the dividend up to 
equal the bond. The new Telephone con- 
vertible preferred, yielding about 7%, is 
extremely admirable. 

Is the market high at these levels ? By some 
measurements yes, by other measurements 


no. Certainly it has been acting as though it 
will go higher. The trend toward higher 
interest rates, the upping of the prime rate, 
the reluctance of the Nixon Administration 
to be more aggressive in priming the 
economy, the sagging of the bond market, 
the lack of any real broad pulse of vitality 
in business could have put the market 
much lower, but it took bad news well. 
People do love stocks, and from the 
long-range point of view that is a sound 
feeling though not a clearly reasonable one. 
For the fact is that we can’t make it as a 
people and we can’t make it as individuals 
just by orderly reasonable effort and progress. 
There is an insistence to life which corre- 
sponds to investors’ love of stocks and in a 
way justifies it—not always to everyone's 
good fortune of course. A great deal of 
money has been lost in very romantic stocks, 
but then what happened to Anaconda? That 
was a stock which many sound professionals 
thought highly of at 60—because it was the 
world’s greatest producer of copper. But then 
Chile took its greatest properties away. Stocks, 
business, life itself are all hazardous but all 
full of excitement. 

Let’s look at IBM again; will it ever in a 
lifetime pay 8% on its price of over $300 a 
share? This-would require a dividend of $25 
a share. To pay this, IBM would probably 
have to earn $50 a share after taxes or five to 
six times what it did in 1970..Assuming that 
in this future year it enjoys the same profit 
margin as now, it would have to have sales 
of about $38 billion. One might wonder 
what would be required of the total world 
economy to permit IBM to enjoy sales of such 
magnitude. 

Obviously IBM has been moving ahead 
faster than the economy as a whole—in 
other words it is a growth company. For 
example last year its sales were about 
0.70% of the U.S. Gross National Product. If 
they remained at the same ratio in some future 
year then the GNP would have to rise to $5 
trillion in order for IBM to have sales of 
$38 billion. The GNP is not likely to do this 
for many years, barring runaway inflation. 


We might pause here to recognize that one 
reason people love stocks, and don’t even 
now admire bonds as much as they would 
have years ago, is inflation. Stocks on the 
whole have done a poor job at keeping up 
with inflation but the situation of many 
people faced with inflation is desperate 
enough for them to hope that somehow some 
stocks will keep up with inflation, as some 
have. But to get back to IBM, if the company 
keeps on growing fast enough so that its 
sales become 2%of the GNPit might havesales 
of about $38 billion in, say, a decade and a 
half. For in that case the GNP would only have 
to rise to $1.9 billion, which isn't “out of 
sight’. Thus, when one does some figuring 
it becomes clear that the future of any 
company, or any stock or any one of us. is 
locked in mystery and from this point of 
view the love of stocks, and what they signify 
and might lead to, is justified.—_W.G. 
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First we must define our terms: 

President A public servant who, im- 
mediately on being elected, forgets that he’s 
a public servant. The next thing he does is to 
surround himself with a ‘‘cabinet’ of expert 
advisers who all think exactly the way he does. 
This makes it easier for him to ask for their 
advice. If a member of the Cabinet ever comes 
up with an original thought, /.e. something of 
real value to the country, it is observed about 
a month later that he has resigned for reasons 
of health. One of the interesting cases in point 
is that of the Attorney General of ithe United 
States. In this instance one knows what the 
President is really thinking by listening to the 
Attorney General's wife. Though she is twice 
removed from the President physically, she is 
at one with him mentally, if we may use so 
loose aterm. 

Vice President Since half the populace 
votes against any given candidate, the 
President chooses as his assistant a man who 
will please one quarter of the people. In real 
life it turns out to be one 16th. The V.P. 
usually develops into the President’s nether 
mouth. ’ 

Secretary of the Treasury A person 
appointed to the job of explaining to the 
Congress just what the major benefits are of 
running into greater debt than heretofore. The 
other part of his work is fo explain to the 
common folks why thrift is good for them 
while it is death to Government. 

Secretary of Labor His position requires 
that he wait until management and labor have 
agreed to what the wild new wage increases 
are to be and then get his picture taken sitting 
between them at the bargaining table, smiling 
and trying to remember their names. 

Secretary of the Interior A fellow who is 
charged with the responsibility of getting the 
rest of the land away from the Indians. His 
name is never revealed to the general public 
but the Indians know it. They call him White- 
Trash-With-Forked-Tongue. 

Joint Chiefs of Staff A group charged 
with executing the political decisions made by 
their inferiors. They do this by having 
extensive plans already worked out for the 
defense of the natives of Upper Volta in the 
event of someone trying to take their 
liberties away. The Joint Chiefs are a sort of 
Commissary from which the Chief Executive 
can order a few hundred thousand more 
soldiers or a few billion dollars’ worth of 
poison gas. They are vitally concerned with 
the defense of the home country even if it 
involves wiping out the rest of the planet. 
Especially. if it means wiping out the planet. 
They are also obliged to see to it that, as an 
arm of political necessity, the men under them 
do not make the mistake of expressing them- 
selves about anything political. 

Governor In the case of New York State, 
the first example to come to mind, a man who 

has devoted years of his life and billions of 
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tax money to planning and building a Mall in 
an upstate cowtown so that the farmers of the 
area will have a place to walk. His other hobbies 
include arguing publicly with the Mayor of 
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New York about money (The Odd Couple?) 
and arranging to become President of the 
Republic at the age of 96. 

Mayor This is the guy who is first to feel 
the effects of urban blight. Many people, in 
fact, think he /s urban blight. The Mayor is the 
one who digs the potholes in the streets, fails 
to remove the snow, doesn’t want to pick up 
the garbage, and throws rocks at Big Allis, the 
city’s main power generator. He was elected 
by a minority of the voters expressly to let the 
city decay in order to give the folks on welfare 
no place to live. He makes up extra taxes out 
of his head and gives the money to the Rand 
Corporation for advice. The advice, invariably, 
is to increase taxes. 

Police Commissioner A man hired by the 
Mayor to take 21-year-old high-school 
dropouts and convert them into philosophers. 
He is supposed to take dishonest. cops and 
transfer them to other neighborhoods. He is 
also the guest speaker at Communion Break- 
fasts during which cops sit around and discuss 
new ways of having Christmas once a week. 
It should be understood that to a cop there is 
only one minority group : the Police. 

King A man left over from the days when 
someone was In Charge. These days he is, in 
Great Britain, merely a husband. In most other 
countries he’s the man to see about an oil well. 

Emperor A title used by a king who claims 
more than one country. Emperors no longer ~ 
exist betause usually you had to inherit the 
job... and you know how kids are these days. 
Two sticks of the heavy and the bum is an 
emperor in his own right. 

Duke Almost extinct. A duke became a 
duke by being a threat to the king. The same 
holds for counts, marquises, etc. 

Voter A person who didn’t exist until 
kings had made a couple of thousand years of 
mistakes. Finally there arose among the 
common people some hotheads who ssid, in 
effect: ‘Things stink around here and so does 
the King.’ After a while the people took 
charge. Things still stink but there’s nobody to 
decapitate. In the U.S.A. things have reached 
the point where the only qualification to vote 
is to be able to sign your name by the time 
you're 18 years old. The masses, in their good, 
horse sense finally realized that if a kid was 
old enough to get a girl knocked up, he was 
old enough to vote for free abortions. 

Congress An assemblage of men, and a 
few women, elected by the rest of the people 
in order to find out where to send the money. 
Often it is sent directly to the Senator or 
Congressman who is the head of a Committee, 
but more often it takes the form of a campaign 
contribution. This is a form of bribery that 
enables the candidates to be seen on tele- 
vision in order that the voters may choose the 
least effective person who stands for law and 
order. : 

There’s more to politics than this, of course, 
but the rest is depressing. Om—_ 
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CRIME COMES 
TO COLLEGE 


FAMILIAR IN CAMPUS UNREST, 
VIOLENCE IS NOW ESCALATING INTO 
STUDENT CRIME. AN EASTERN 
UNIVERSITY ADMINISTRATOR REPORTS 
THE CHILLING FACTS 

BY BAILEY ALEXANDER 


Following a year of eerie calm-—the 
“Cooling of America’ to the hopeful or 
uninitiated — an almost unnoticed phen- 
omenon has appeared to nourish the 
flourishing paranoia of campus citizens. 
Crimehascometo college. Tothe violence 
inspired by ideological discontent has 
been added the frightening dimension 
of old-fashioned rape, robbery, assault, 
and sometimes murder. 

The new wrinkle: both victims and 
perpetrators are students. 

Many citydwellers stopped going out 
after dark alone long ago. Now it's 
happening on campuses. At the Univer- 
sity of South Carolina, male students 
have set up an escort service that is 
strictly nonsocial in intent. The coeds 
are afraid to go out at night, even to the 
library. So members of Alpha Phi 
Omega, a service fraternity, are on call 
to drive girls to and from their des- 
tinations. Hunter College in New York 
has a student force patrolling buildings 
and grounds. ID card checks are now 
common practice at dormitory and 
student union entrances at many urban 
colleges. Campus security units have 
been doubled and tripled, not just in 
response to demonstrations and riots, 
but to everyday crimes against persons 
and property. 

A New York Times article reported 
five rapes at the University of California 
at Santa Barbara last year, compared to 
none the year before. The University of 
Arizona experienced 18 _ individual 
assaults on students. Colorado State, 
said the 7/mes, had robberies totaling 
$10,000 in property losses in a single 
month \ast winter. 

As with the general crime rate, these 
are only reported losses. Formal com- 
plaints probably represent just a fraction 
of the crimes committed, and for much 
the same reasons as in workingclass 
sections of cities. College students 
regard themselves as oppressed and 
maltreated like the urban poor, and 
with some justice. Just as middle-class 
white students have adopted the lan- 
guage of militant blacks, so have they 
embraced the ghetto distrust of police 
and the courts. 

Deborah L. is a graduate student in 
urban anthropology at a prestigious 
Boston university. That's not her real 
name, but she changed that in favor of a 
mountain flower a few years back. 
Deborah lives in a two-room railroad 
flat in a shabby building near her 
campus. Her male roommate went 
away a few days before her own little 
crime wave began. 

“|! came back from my last class about 
10:30 at night. When | opened the door, 
| had that sick feeling you get when you 
see that some stranger, some alien 
being, has been rifling your things. I’m 
really not hung up on things, | don't 
think, but there is this aspect of vio/ation, 
you know? l’d been ripped-off once 
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before, so it wasn’t quite the same 
shock. But still... . Anyway, | started 
checking around for my stuff.” 

Deborah hasn't worn a dress since 
high school, she wouldn't have a TV, 
and her stereo was stolen the last time. 
Her portable radio was gone now, but 
her marijuana stash was still intact in the 
toe of her boot. She figured she'd 
gotten off easy. 

“Then this guy jumps in through the 
window. He'd been out on the fire 
escape. He had a knife. He tied me up, 
then calmly smoked the joint I’d just 
rolled.” 

Then he raped her. 

Two weeks later, she came back after 
her last class. He was there again, and he 
raped her again. Not long after, she saw 
him in the cafeteria at the union with a 
group of other students. He was a 
sophomore history major. 

“And / was embarrassed. Like /‘d done 
something wrong.’ She didn’t report 
any of this to the police. ‘‘What was | 
going to say? ‘He stole my honor and 
my grass 2?’ 

That's the pattern. Criminal-as-victim. 
Student dealers are targets. There's at 
least one in every dormitory, the entre- 
preneur of the drug culture. Everyone 
knows who he Is, and no one cries when 
he gets ripped off. Steve G. works his 
way through a state college in Ohio by 
virtue of his 24-hour availability and his 
ready supply of grass, hash, mescaline, 
acid, speed, and assorted uppers and 
downers. In his first two months of 
operation, he lost two stereos, a type- 
writer, a TV set, some boots, and about 
$2500 worth of inventory through 
burglaries. 

Now he splits his supplies into 
caches he sets aside with friends. They 
take out their commissions in trade. 
Steve doesn't get burgled as much now, 
but he’s afraid a disappointed prowler 
may tear off his head soon. There are 
hazards in the world of commerce, but 
Steve has no reason to believe the 
police might be sympathetic about his 
problem. 

Judging from the sketchy figures 
available on losses due to theft at 
colleges and universities, any estimate 
under $20,000,000 per year is too con- 
servative. It is tempting for university 
security officers to blame ‘outsiders’. 
At big-city campuses, so often ringed 
by slum areas, it’s at least partially true. 
Also, college dropouts and street people 
congregate near campuses, attracted by 
the free-and-easy lifestyle. The open- 
ness of both campus and youth ghetto 
is also tempting to hustlers, dealers, 
rapists and thieves. Deep into drugs, 
and (though avowedly antimaterial- 
istic) laden with the electronic gadgets 
necessary to produce music, the rela- 
tively well-heeled and often naive 
college students are easy marks. And 
all those young girls congregated in one 
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place inevitably attract sexual deviates. 

But it’s not that simple. The students 
themselves are guilty. The political 
activism of recent years has helped 
make violence and stealing respectable. 
Trashing and rip-offs in the name of 
idealism inevitably create a climax in 
which those of less lofty inclinations 
may justify assorted forms of group 
temper tantrums. Blame the war, the 
six o’ clock televised body counts, our 
“sick society’. Whatever the cause, 
the average clean-cut, well-scrubbed, 
middle-class college student is turning 
into an outlaw, and random violence 
—casual viciousness—has grown 
commonplace on campus. 

On the first fine day of spring, the 
dean of admissions at a New York city 
college was walking across a leafy quad 
to a faculty meeting. He passed a group 
of six students idling on the steps of the 
main classroom building. Four of them 
whipped out water pistols and squirted 
the dean. He glared his most chastising 
glare. They giggled, and squirted more 
water. The students and the dean ex- 
changed words. But he was late, so he 
kept walking. The one girl in the group 
ran up in front of him, placing the water 
pistol inches from his face and pulling 
the trigger. He warned her to stop. She 
continued, a little scared, but grinning 
over his shoulder for encouragement 
from her friends. The dean, suddenly 
angry, grabbed her wrist and took her 
toy away. As he again turned to walk 
away, one of her protectors ran up from 
behind and delivered a flying karate 
kick to the older man’s kidneys. 
Stumbling forward, then spinning 
around, the dean saw the boy pick 
himself up from the sidewalk, rubbing 
his hip. Then the others circled around, 
daring the dean to fight. 

His face burning, and headlines 
running through his head (‘Dean In 
Street Fight’), he turned and walked 
quickly away. He tried not to rub his 
back while still within the sound of their 
taunting laughter. 

At the same university over a one- 
month period, another dean—two years 
away from retirement—resisted a robbery 
and was put in the hospital with five 
broken ribs. Vandals pitched rocks 
through 14 plate-glass windows of the 
student center. A firebomb exploded in 
a dormitory corridor. A student senator 
was mugged three times in two weeks, 
twice in front of the faculty club, once 
at five o'clock in the afternoon. A fire 
of suspicious origin made a shell of a 
five-story university apartment house. 
Only the fire made the papers. The rest 
wasn't news. 

Most of the perpetrators were sus- 
pected to be students. 

Nor does this happen only at the 
urban schools. A professor visiting a 
state college in New York State's 
bucolic North Country was questioned 


endlessly about the crime to which he 
was subject at his home university in the 
city. His hosts couldn't understand how 
he put up with it. Over coffee after his 
lecture, the college’s dean of students 
happened to comment on the quiet 
Tuesday night just past; his daily tally 
sheet included five fights in two local 
pubs, six robberies, and one attempted 
rape—all involving students. He ex- 
pressed mild concern for Saturday. 

Looting of cars ls common at colleges 
with large numbers of commuters. One 
Eastern community college recently 
collared a highly organized group of 
student purse-snatchers. Wallets and 
purses and clothes are stolen out of 
dorm rooms while the occupants are 
asleep. Some student thieves use the 
direct approach. One pair reportedly 
knocked on a dormitory door, waved a 
gun in the face of the inhabitant, 
emptied the room of valuables and 
simply moved down the corridor to the 
next room. 

As in the cities, students and faculty 
are running scared. A drugstore near a 
college in Atlanta advertises purse-size 
tear-gas aerosols. Karate classes are as 
popular as the yearbook staff and 
sailing club. At least two college 
presidents don't leave their offices 
without their bodyguards. Buses and 
car pools provide transportation after 
dark at the sprawling state universities, 
clearly not just for convenience. 

It's the offhand, aimless aspect of 
much campus crime that is most un- 
settling. That, and the unwillingness of 
most students to protect themselves 
and their friends. At one college, a 
delegation of students demanded that 
the president have four student heroin 
dealers ejected from their dormitory. 
Asked to serve as witnesses for court 
action, the complainants refused. They 
weren't going to ‘‘fink to the pigs’. The 
pushers stayed on, unmolested and 
unidentified by the campus amorta. 

It's often suggested that the new- 
style revolution is passed from older 
college radicals to their high school 
brothers. And each new freshman class 
does seem more rabidly anti-Establish- 
ment than that which preceded it. In 
the matter of simple nonpolitical may- 
hem, however, the high school kids are 
the sophisticates. In the boys’ wash- 
room at a junior high school in Cleve- 
land, four students recently executed 
another with six rifle bullets in the head. 
He had fought previously with two of 
his murderers. He was 15. 

Race is the basis of much high 
school violence. Copiague High in 
suburban Long Island closed its doors 
twice this year in the wake of a series of 
altercations between white and black 
students. The principal at Nottingham 
High School in Syracuse was leveled by 
a chair as he tried to stop a fight in the 
cafeteria. George Washington High in 
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If you want a stereo now 
and a system later. 


Start with our Model RE-7670. 
Today, a great stereo receiver. 


Tomorrow, a complete stereo system. 


A system you can build gradually. 
In case you're long on desire 
but short on capital. 

You start with a radio that 
plays FM/AM and FM stereo, 
Packed with all kinds of 
complicated circuitry you could 
pay alot more for. An FET tuner, 
tuned RF stage, AFC on FM; stereo 
selector, separate bass and treble 
controls, Solid-State devices. 

You can learn what they do 
from the hi-fi books. But you 

‘an hear what they do for your 


vars through a pair of full- 
range speakers. That don’t lose 
anything because they're acous- 
tically matched to the system 
and individually controlled. 

And once you get started with 
the RE-7670’'s kind of sound, there’s 
no stopping. Because we built in 
a lot of jacks. And built the 
things that jack into them. 

Like our 4-speed changer, 


Model RD-7673. Esthetically, you'll 


dig it because it matches the 
walnut-finished radio. Emotionally, 
youll dig what it does for 
your records, 

Like our tape decks. Hither 


stereo cassette, Model RS-256US 

or 8-track stereo cartridge, 

Model RS-803US. It’s a matter of 

taste. And by the time you're ready 

toadd these, you'll have plenty. 
But for now, just get the 

“Barrington,” Model RE-7670, 

At any Panasonic dealer. It won't 

be long before it grows on you. 
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CHARLES 
M. SCHULZ 


CREATOR OF 
“PEANUTS” 


Photo : Kathy Mugele 


The comic strip Peanuts, the creation of 
Charles Monroe Schulz, is the most 
popular newspaper cartoon of all time. 
More than 1100 newspapers in the 
United States and other countries (in- 
cluding Britain's highbrow Sunday, 
The Observer) serve up the serial 
aspirations and frustrations of little 


round-headed Charlie Brown, his wildly 
imaginative dog Snoopy, his severest 
critic Lucy van Pelt, and their friends 
Linus, Schroeder, Peppermint Patty et al. 
The daily readership amounts to more 
a peak no other 


than 100,000,000, 


comic artist has ever approached. And 
the figure might easily be doubled but 
for syndication restrictions by United 
Features, which limit the strip to only one 
paper In a competitive circulation area. 
An editor of a Peanuts-less newspaper 
in California, the Long Beach indepen- 
dent Press- Telegram, recently suggested 
that Peanuts be declared a national 
resource and made accessible to all, like 
the right to vote. Meantime dilemmas 
persist like that of a woman resident in 
Wichita, Kansas, when it was still a 
two-newspaper town, who kept com- 
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PEANUTS 


ONLY THIRTEEN 
MORE YEARS 
AND I'LL BE 
TWENTY- ONE... 
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WHEN |'M TWENTY-ONE, LIFE 
WILL OPEN UP FOR ME! I'LL BE 

A MAN! I'LL BE A REAL PERSON! 
I'LL BE AN INDIVIDLAL! 


THIS IS 1971... FIGURE OUT 
WHAT YEAR THAT WILL BE... 
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plaining that she hated the Wichita 
Eagle, its news coverage, its editorial 
policy, even its typography. So why, 
asked a friend, didn’t she switch to the 
Wichita Beacon? “| can't)’ she grumb- 
led, “The Beacon doesn't carry Charlie 
Brown!" The créator of this comic-page 
phenomenon is a mild-mannered, faintly 
harassed but unflaggingly pleasant 
48-year-old artist. A transplanted Mid- 
westerner, Schulz resides, with his wife 
and five children, on a 28-acre spread 
in Sebastapol north of San Francisco in 
the wine country of Northern California. 
Charles Schulz is that fortunate man who 
knew early in life what he wanted to do, 
went ahead and did it, succeeded 
magnificently at it, and still enjoys 
doing it. Those who believe in Kharma 
will say that he was destined to become 
a cartoonist. When he was only a week 
old, his parents nicknamed him “Sparky” 
for the cartoon character ‘’Sparkplug”’ in 
the comic strip Barney Google. He 
began doodling cartoons when just a 
boy, and other than a stint as a sergeant 
in World War Il he has never worked at 
anything else. Despite a reported income 
of more than $1,000 a day, Sparky 
Schulz shuns the production-line 
techniques employed by many other top 
comic-strip artists. As he did when he 
started out 21 years ago with only eight 
newspapers, Schulz still draws every 
line of every cartoon and refuses to 
delegate even the lettering of the 
balloons. Though constantly besieged 
with gratuitous ideas for the strip, he 
finds himself unable to make use of 
them—even when he recognizes that 
they are excellent. “It has to come 
directly from my head,” he says. One of 
the few strio ideas that didn't, came 
from his own family. One evening at 
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To keep up acomic strip 
day after day you have to be 
able to draw on every 
experience and thought you ve 
ever had. I'm probably a little 
bit of Charlie Brown anda 


little of Lucy and all 
the characters 
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dinner he complained that his daughter 
Amy was talking too much and too 
loudly. She lapsed into silence, picked 
up a piece of bread and began buttering 
it. Then she asked him, in a line so 
exquisitely pure Peanuts that it found 
its way into a Charlie Brown balloon: 
“Am | buttering too loud for you ?” The 
fantastic success of Charlie Brown has 
spun off a whole conglomerate of 
related products until Schulz has be- 
come the core of a little big business. 
There are Peanuts-inspired greeting 
cards, stationery, bridge pads, posters, 
pillow dolls, sweatshirts, wastebaskets, 
sleeping wear, tee shirts, bedspreads, 
draperies, rugs, lunch kits, lamps, base- 
balls, music boxes, and paperback 
books that sell far up in the millions. 
There has also been a highly successful 
musical comedy, You're a Good Man, 
Charlie Brown, a series of animated 
cartoons for television, and coming 
soon is a full-length movie. Amid all 
this action, Schulz scorns the celebrity 
role, remains riveted to his drawing- 
board and the work that he likes. He 
did not even attend the opening of his 
musical comedy. The authenticity of 
Charlie Brown comes naturally because 
most of it derives from Sparky Schulz’s 
childhood. An avid sports fan, he recent- 
ly built a magnificent ice arena at nearby 
Santa Rosa, where he maintains a mod- 
est workroom on the second floor. 
In his youth he tried to play hockey on 
little bumpy rinks home-made by flood- 
ing the backyard in winter. Now he has 
his own rink and has largely abandoned 
golf (five-handicap) in favor of hockey. 
In this exclusive Penthouse interview, 
conducted by writer Jim Phelan, he 
reveals the personality behind the 
favorite cast of thousands. 


Penthouse: Does Peanuts reflect life in the 
U.S. today, or an escape from it? 

Schulz: | feel that Peanuts reflects certain 
attitudes of life in our country today and perhaps 
some basic fears. However, | like to think that 
these things are part of the entire human con- 
dition and not simply something involving one 
generation of people in one country. 
Penthouse: Can you account for the enormous 
appeal of the strip ? ; 
Schulz: | suppose the strip is reasonably 
consistent in its content from day to day, and 
it is also quotable, which is very important in 
cartooning. The drawings are pleasant to look 
at and the characters themselves are quite real. 
Penthouse: There seems to be a broad age 
spectrum to your fans, from the teens all the way 
up to quite elderly people. 

Schulz; We get a strong group of letters each 
day from little kids, but we also go right on up 
through teenagers to grandparents. We get 
letters from quite abroad spectrum of pro- 
fessions, too—doctors, priests, lawyers, nuns, 
rabbis, athletes, pilots, servicemen, musicians. 
| hope it is because.! comment on their interests 
in a reasonably intelligent way. That doesn’t 
mean that I’m an authority on them but the 
things | draw | research to a certain extent. If 
you're going to do humor at all, you have to 
know something about the subject you're 
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dealing with. We frequently get 100 letters a 
day—sometimes more. 

Penthouse: Is there any personal antecedent 
to Charlie Brown in your own boyhood ? 
Schulz: Anyone who creates a comic strip and 
is involved in doing it day after day works in the 
same manner as a novelist does. I’ve been 
doing this now for 21 years and if you’re going 
to survive on a daily schedule you survive only 
by being able to draw on every experience and 
thought that you've ever had. That is, if you are 
going to do anything with any meaning. Of 
course, you can grind out daily gags but I’m not 
interested in simply doing gags. I'm interested 
in doing a strip that says something and makes 
some comment on the important things of life. 
I'm probably a little bit of Charlie Brown and a 
little of Lucy and Linus and all the characters. It 
would be impossible in this kind of strip to 
create any character and not be part of it 
yourself. 

Penthouse: Somehow Peanuts seems to span 
the generation gap. As both the father of 
Charlie Brown and a member of the middle- 
aged generation, how do you view the present 
chasm between the young and their parents ? 
Schulz: | find the gap with children unpre- 
dictable—sometimes frighteningly so. As your 
children grow up, you're convinced that you're 
a good father and that you're doing everything 


tight. Then all of a sudden things just run off the 
track and you have no idea what went wrong. 
| don't think it’s anyone’s fault. | think that 
suddenly this personality that has been growing 
up in your home is released from some of the 
bonds of parental pressure and the real person- 
ality comes shining through. This is just the way 
the children were born to be, and has nothing to 
do with what you have taught them or not 
taught them. They're now in a new age. Tele- 
vision always gets brought up as a factor in 
what is happening to children, and we just 
can’t deny that TV brings them the whole world 
in such an easy manner it just has to have 
something to do with it. Also economic freedom 
—the young have more money than any other 
generation ever had. Today you just can’t know 
what is going to happen with children. You can 
talk about parental guidance but | don’t think 
you can teach children any more than what you 
have lived yourself. They see you for what you 
are and they Know what you are, and they either 
admire you or they don’t admire you and that’s 
all there is.to it. As far as your influence is con- 
cerned, if you think you can tell them something 
and you have not realty lived it yourself, you're 
just fooling yourself. Perhaps it’s about time to 
start going by some new rules; | think some of 
the old rules were not very good. | have a 
feeling if we can just survive for the next few 
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Great Books are published by Encyclopaedia Britannica in collaboration with the University of Chicago. 


Here is the most superb home 
library ever assembled— 
Great Books 


It may not be popular to admit it, 
but all people aren’t created equal. 
And the longer they live (and learn), 
the less equal they get. 

You were probably born with a 
bigger share of intelligence than most 
of your fellow men... and taught 


how to use it. And you appreciate the ’ 


difference. You aren’t ashamed of 
having brains. You enjoy using them. 

That’s why Great Books belong in 
your home. These are the writings of 
Plato, Homer, Cervantes, Tolstoy, 
Freud, Rabelais, Shakespeare, and 
many more. They contain just about 
every important thought of Western 
Man for the past 3,000 years! A set 
of 54 beautifully bound volumes con- 


taining 443 masterpieces by 74 of 
history’s greatest geniuses. 

The $1,000,000 Syntopicon 
Included with Great Books (and 
available only with Great Books) is a 
unique reference work called the Syn- 
topicon. An amazing index that 
required 8 years and cost more than 
$1,000,000 just to write. 

Unlike a dictionary that indexes 
words, or an encyclopaedia which in- 
dexes facts, the Syntopicon indexes 
ideas—every one of the thousands of 
topics and subtopics within the Great 
Books. 

In minutes, the Syntopicon enables 
you to look up any idea in the Great 
Books and find what each of the great 
thinkers thought about it. 

Also available with Great Books 
are the handsome 10-volume reading 
plans. And you may also get a re- 


markable 10-volume set called Gate- 
way to the Great Books. 

Certainly, the Great Books belong. 
in the home of every thinking person. 
May we suggest that you send for 
more facts today? 


Send for this FREE Booklet _ 


To learn more, just 
fill out and mail 
the attached card to 
Great Books, 425 
N. Michigan Ave., 
Dept. 800-P, 
Chicago, Illinois 
60611. You will 
receive a full-color, 
16-page booklet describing Great 
Books in detail. 
There is no cost or obligation. 


GREAT BOOKS 


years—I hate to say five or 10 or 25—we'll come 
out of our present problems the better for it. | 
think we've made tremendous strides in just the 
past five years. We've accomplished things that 
no one could have predicted. | think the whole 
business of race relations, for example, has 
made tremendous progress. 

Penthouse: Talking about that, you introduced 
a little black boy into the strip. 

Schulz: Yes, and that brought the strongest 
criticism | remember. There weren’t many letters, 
but they were quite vehement. Of the critical 
letters we receive—only a total | would say of 
maybe 25in 21 years—someare quite fascinating 
and show how the human mind works. I’ve 
had letters recently complaining that Woodstock 
and Snoopy appear too much—that Snoopy 
seems to be taking over the strip. | have the 
feeling that these are readers of the Sunday 
page only. It is true that | use Snoopy and 
Woodstock more on Sunday because they 
provide more action, and the Sunday strip is 
supposed to be slanted more toward children. 
But the fact is that Snoopy is simply the most 
popular figure in the strip. | listen to such 
criticism and, if it’s valid, | do something about 
it. This has resulted in my doing several stories 
recently without Snoopy at all. | also have been 
criticized now and then for quoting scripture in 
the comics by people who say that scripture 
should never be used in such a lowly art form. 
| think this is terribly insulting, not only to me as 
a creator, and one who loves the scriptures, but 
also an insult to what the scriptures were 
originally intended for. 

Penthouse: Wasn't there a book written on the 
religious ideas of the strip ? 

Schulz: Yes, 7he Gospel According to Peanuts 
by Robert Short. | had not known him at the 
time, but he wrote for permission to do it and 
since then we've become very close friends. His 
book took the approach that any art form— 
even such a lowly art form as the comic strip or 
literature such as Kafka’s—could inspire one to 
spiritual thinking. It was reviewed in Christian 
Century and sold millions of copies. 
Penthouse: How was Charlie Brown born ? 
Schulz: \t is all the result of a life-long 
ambition to draw a comic strip, simply from a 
fascination with the ‘funnies.’”” As a kid | read all 
of the comics and was a great fan of such strips 
as Popeye and Buck Rogers, Mickey Mouse, 
Terry and the Pirates, Captain Easy, Li'l Abner, 
Prince Valiant, Krazy Kat, S’matter Pop. | drew 
all the way through grade school and high 
school. | never drew anything of any importance 
and never sold anything. | didn’t even work for 
my high-school newspaper. In fact, the cartoons 
| drew for our high-school annual never got 
printed, which was a bitter disappointment to 
me. After World War II, | was living in St. Paul 
with my father, who was a barber, and | began 
seriously to try to get my cartoon career going. 
| got a job with a correspondence school in 
Minneapolis called Art Instruction Schools, and 
{! ended up working for them for five years. 
While | was there, | developed my drawing and 
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creative ability. Suddenly one day, just by 
mailing it in blindly to the Saturday Evening 
Post, | sold my first cartoon. It was a one- 
column cartoon for which they paid $40. During 
the same period | began drawing cartoons that 
involved little kids, and the St. Paul newspaper 
agreed to publish them on a once-a-week basis. 
| drew either three or four of them. They were 
panel cartoons grouped together in one feature. 
They printed them two columns wide each 
Sunday, hiding them in the women’s section. 
This went on for two years. It was a wonderful 
way to start because | had to think of only three 


he had a lot of syndicated material. They were 
paying me $10 a week at the time, which was 
normally what they might pay for a top quality 
syndicated feature. | was always appreciative 
of his just giving me the start so there was no 
bitterness. | asked him if he could run it along 
with the Sunday comics, but he said this was 
absolutely out of the question. So | said: 
“Maybe you could give me a little more money 
for doing the feature?” He said No, the budget 
wouldn't allow it. Having a little more con- 
fidence, having sold those cartoons to the Post, 
| said, “Well, perhaps | should just quit drawing 
it, and he said “‘All right.” I'll never forget that. 
He just said, “All right’, and that was the end of 
my two-year career with the St Pau/ Pioneer 
Press. 

Penthouse: How did you get started again ? 
Schulz: | wasn't too disturbed, because | 
knew | was getting better all the time. | used to 
bundle my efforts together and take the train 
down to Chicago and visit two or three syn- 
dicates there and get rejected and get on the 
train and come home. In the spring of 1950, | 
took all the best cartoons \’d done for the 
Pioneer Press and redrew them and submitted 
them to United Feature Syndicate. They liked 
them enough to ask me if I'd care to come to 
New York and talk about it, and | did. | took 
along six daily comic strips which had a new 
approach to humor in strips. If you were to see 
them now they wouldn't look like much, but at 
the time it was new. There was a very light 
touch to them and in a way they were subtle and 
it was a unique approach. They decided they 
would rather have a strip than the panel car- 
toons. So when we signed the contract it was 
with the agreement that | was to create definite 
characters and draw a daily comic strip. | took 
some of the little kid characters | had been 
drawing, which were anonymous, and named 
one Charlie Brown and one Patty. |’d always 
been drawing little dogs in the strip, so | named 
one Snoopy, the one | would be using the most. 
Actually he was named Sniffy at first. But | was 
walking past a newsstand one day and saw a 
stack of comic magazines and one was Called 
Sniffy, and it was about a little dog, so | had to 
go back and change the name to Snoopy. 
The real dog who was the forerunner of Snoopy 
was named Spike. He was bigger than the 
beagle that Snoopy has turned out to be, but he 
was kind of a wild dog marked in a way similar 
to Snoopy. | had another boy character named 
Shermy, who was named after a friend of mine. 
Those were the four characters in the strip the 


or four ideas each week and yet there was a «first week. Later on | added Violet who was 


schedule to which | had to hold, so | learned to 
think of ideas on schedule. It gave me a chance 
to develop my drawing and my creativity. At the 
end of this period | began to sell some more 
cartoons to the Saturday Evening Post and 
finally | decided | ought to try to improve my 
standing with the St. Paul paper. | asked the 
editor if he wouldn't run them on a daily basis, 
rather than just on Sunday and he said No, he 
didn't have room for a daily feature and, besides, 


supposed to be the pretty girl in the strip, and 
then Lucy came along and her brother Linus. 
It was about that time, close to a year later, that 
the strip began to take shape. It has grown in 
many different directions down through the 


years. 
Penthouse: Do you have a favorite character 
inthe strip ? 

Schulz: | suppose my favorite is Charlie. 
Brown, simply because | like him so much. 
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Stereo Tape Club of America 


*With one year membership and minimum tape purchase, 
six now and one a month for a year; speakers extra. 


PICK ONE FREE « 


= $119.95 


reg. 
price 


COMPLETE HOME SYSTEM 


with built-in amplifier and 2 deluxe 
stereo speaker units in handsome wal- 
nut cabinets. THE PLAYER IS FREE. We 
will bill you only special member's 
price of $29.95 for speakers. (1) check 
COMPLETE HOME SYSTEM in coupon. 


HOME PLUG-IN SYSTEM 


Pre-amplified model. Plugs into your 
present stereo record system. Beautiful 
walnut grain finish. THE PLAYER IS 
FREE. No speakers needed, plays 
through your own stereo system. 0 


check HOME PLUG-IN SYSTEM in coupon. 


Complete with easy installation kit and 
2 deluxe flush mount speakers (no drill- 
ing holes). 
will bill you only special member's 
price of $11.98 for speakers. () check 
DELUXE AUTO SYSTEM in coupon. 
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DELUXE AUTO SYSTEM 


THE PLAYER IS FREE. We 


SELECT ANY 6 STEREO TAPE CARTRIDGES TO START MEMBERSHIP 


Only Stereo Tape Club gives full selection of all labels, artists, new releases. 


POPULAR ROCK AND FOLK 


1319—WHEN YOU'RE SMILING, 
Nat King Cole (Pickwick) .. 
1321—FRANK SINATRA’S 
GREATEST HITS (Reprise) ...... 6.98 
1344—RAINDROPS KEEP FALLIN’ 
0.M, HEAD, B. J. Thomas (Sptr). 6.98 
1347—THE RAY CHARLES srORt 
VOLUME II (Atlantic) .......... 
1348—THE GOLDEN SOUNDS FOR, 
Various Artists (Capitol) ....... 6: 98 
1349—GREATEST HITS, 

Bobby Goldsboro (U. Artists) ... 6.98 
1353—TOM, Tom Jones 


(Pathot) eww aeeen. alae cee 6.98 
1355—NOW I'M A WOMAN 

Nancy Wilson (Capitol) ........ 6.98 
1359—GREATEST HITS, Barbra 
Streisand (Columbia) .......... 6.98 
1361—VERY DIONNE, Dionne 
Warwick (Scepter) ............ 6.98 
1363—GLEN CAMPBELL’S 

GREATEST HITS (Capitol) ...... 6.98 
1364—LOVE'S LINES, ANGLES & 
RHYMES, 5th Dimension (Bell) .. .6.98 
1365—THAT'S THE WAY IT IS, 

Elvis Presiey (RCA) ........... 98 


1366—FOR THE GOOD TIMES, 
Dean Martin (Reprise) ......... 6.98 
1367—SWEETHEART, Englebert 
Humperdinck (Parrot) 
1368—EVERYTHING IS GOOD ABOUT 


YOU, The Lettermen (Capitol) ...6.98 
1369—CLOSE TO YOU, 
The Carpenters (A&M) ......... 6.98 
1370—-CHAPTER TWO, 
Roberta Flack (Atlantic) ....... 6.98 


1371—SHE’S A LADY, 
Tom Jones (Parrot) 
1372—CARPENTERS, 
The Carpenters (A&M) : 
2318—GREATEST HITS, ‘Her 


Alpert, Tijuana Brass (A&M) ...6.98 
2319—MAGIC PIANOS OF 

FERRANTE & TEICHER (Sunset) ..6.98 
2324—COME SATURDAY MORNING, 
Jackie Gleanson (Capitol) ....... 6.98 
2326—ORANGE COLORED SKY, 

Bert Kaempfert (Decca) ........ 6.98 


2327—FROM MONTY, WITH LOVE, 
Montovani (London) 6.98 
ONT BACHARACH 


Seleuaceelea ade wake nase 6.98 
8307—COWBOYS & COLORED 
PEOPLE, Flip Wilson (Atlantic) ..6.98 
8316—BEST OF BILL COSBY, 
Bill Cosby (Warner Bros.) ...... 6.98 
8321—LIVE AT SING SING, 
Moms Mabley (Mercury) ....... 6.98 
8327—THIS IS A RECORDING, 
Lily Tomlin (Polydor) .......... 6.98 
8323—THE BEST OF PETER, 
PAUL & MARY (Warner Bros.) ...6.98 


O 3301—LADY SOUL, 

Aretha Franklin (Atlantic) ...... 6.98 
(C) 3312—THE BEST OF WILSON 

PICKETT (Atlantic) .. 6.98 
( 3314—HISTORY OF 

OTIS REDDING (Atco) .. 6.98 

3330—THE BEATLES 1 

(Apple) (Twin Pack) . 
( 3357—DEJA-VU, Crosb) 

Nash & Young ” (Atantie) 
OO 3366—LIVE, CREAM, 

Cream (Atlantic) ............-. 6.98 
( 3371—WOODSTOCK, Various 

Artists (Cotillion) (Twin Pk) ...17.98 

3372—LIVE AT MONTEREY, Jimi 

Hendrix/Otis Redding (Rep.) ...6.98 

3373—SPIRIT IN THE DARK, 

Aretha Franklin (Atiantic) ...... 6.98 
( 3374—ABRAXAS, Santana 

(Columbia) so. ciesenicces snes ne 6.98 
© 3376—LIVE AT LONDON'S TALK OF 

THE TOWN, Temptations (Gordy) 6.98 
(C1) 3377—LED ZEPPELIN III, 

Led Zeppelin (Atlantic) ........ 6.98 
(Q 3379—STEPHEN STILLS, 

Stephen Stills (Atlantic) ....... 6.98 
C) 3381—FAREWELL LIVE, VOL. 1, 

Diana Ross, Supremes (Motown) . .6.98 
( 3382—PENDULUM, Creedence 

Clearwater Revival (Fantasy) ....6.98 
(© 3383—THE SUPER HITS, Vol. 5, 

Various Artists (Atlantic) ....... 6.98 
( 3384—SUPER BAD, 

James Brown (King) Beh raiaeel a eteshoaee 6.98 
() 3385—METAMORPHOSIS, 

Iron Butterfly (Atlantic) a wie ebal ee 6.98 

3386—2 YEARS ON, 

Bee Gees (Atco) ... 6.98 

3387—STICKY FING 

Rolling Stones (Atco) .. 6.98 

3388—BEST OF WILSON 

VOLUME 2 (Atlantic) .......... 6.98 
(J 3389—4 WAY STREET, Crosby, 

Stills, Nash & Young (atlantic) . .9.98 
(0 3390—ALL THINGS MUST PASS, 

Geo. Harrison (Apple) (Twin Pk) 13.98 
( 3392—THE SKY’S THE LIMIT, 

Temptations (Gordy) ........-.. 6.98 

3393—MAYBE TOMORROW, 

Jackson 5 (Motown) .......... 6.98 

3394—-SONGS FOR BEGINNERS, 

Graham Nash (Atlantic) ...... 6.98 

3395—TOUCH, 

Supremes (Motown) ........... 6.98 

8326—TAP ROOT MANUSCRIPT, 

Neil Diamond (Uni) ............ 6.98 

8328—TUMBLEWEED CONNECTION, 

Elton John (Uni) ..........00e 6.98 
(© 4301—TIME | GET TO PHOENIX, 

Glen Campbell (Capitol) ........ 6.98 
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(0 4322—THE GOLDEN SOUNDS, 


COUNTRY, Various Artists: Haggard, 
James, South, Owens, (Capitol) ..6.98 
4325—HELLO DARLIN’, 

Conway Twitty (Decca) ........ 6.98 
4326—FIGHTING SIDE OF ME, 

Merle Haggard (Capitol) ....... 6.98 
4327—FROM ME TO YOU, 

Charley Pride (RCA) ..........- 6.98 
4328—JOHNNY CASH SHOW, 

Johnny Cash (Columbia) ........ 6.98 


JAZZ 


5307—THE BEST OF WES 
MONTGOMERY (Verve) ... 
5312—-MEMPHIS UNDERGR 
Herbie Mann (Atlantic) ... 
5319—LIVE AT THE WHISKEY 
A-GO-GO, Herbie Mann (Atlantic) .6.98 
5323—THE BEST OF RAMSEY 

LEWIS; (Cadet) 2... sc se. ss 6.98 
5325—-MONGO '70, 

Mongo Santamaria (Atlantic) .. 


5326—FREE SPEECH, 
Eddie Harris (Atlantic) ........ 6.98 


5327—MELLOW DREAMIN’, Young- 


Holt Unlimited (Cotillion) AEE A 6.98 


5328—SECOND MOVEMENT, Eddie 


Harris & Les McCann (Atlantic) 6.98 
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| SHOW AND CLASSICAL 


(© 6301—DR. ZHIVAGO, Original 


Sound Track (MGM) ........... 7.98 
6310—HAIR, Original 

Broadway Cast Rca) Iyatast ees 7.98 
6312—ROMEO & JULIETTE, 

Original Soundtrack (Capitol) ..6.98 
6321—LOVE STORY, Original 

Sound Track (Paramount) ....... 7.98 
6322—HOMER, 

Original Sountrack (Cotillion) ..6.98 


6323—PARTRIDGE FAMILY ALBUM 
S. Jones, D. Cassidy (Bell) ..... 


6324—JESUS CHRIST SUPERSTAR, 


A Rock Opera (Decca) (Twin Pk) 12.98 


(0 6325—NO, NO, NANETTE, Original 


Broadway Cast (Columbia) ..... 7.98 
-6.98 


(0 7303—GERSHWIN RHAPSODY IN 


BLUE, Lon. Fest. Orch. (Lon.) .. 


7319—THE GOLDEN SOUNDS, 


CLASSICS, Various Artists (Cap) 6.98 


(1 7320—TCHAIKOVSKY 1812 


OVERTURE, Zubin Mehta (Lon.) ..6.98 
( 7322—BEST OF BEETHOVEN, 
(Westminster-Gold) ........+00% 98 
7323—RAVEL: BOLERO, 
(Westminster-Gold) ...........- 6.98 


( +7324—TCHAIKOVSKY: SWAN LAKE 


SUITE (Westminster-Gold) ....... 6.98 
If coupon removed write to: 
Stereo Tape Club of America 
8831 Sunset Bivd., Los Angeles, Calif. 90069 
+ Trademark ©1971 Stereo Tape Club of America 
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8-TRACK STEREO PLAYER FREE 


We are America’s largest all-label, all-artist stereo tape 
cartridge club. We want to introduce you to the newest, 
most advanced, most convenient way to enjoy music in 
your home, car or office — with trouble-free compact 
stereo tape cartridges that play continuously, switch 
tracks automatically and last practically forever. We are 
so convinced that you will enjoy this spectacular new 
stereo sound in a cartridge, that we are willing to give 
you the player free, as a membership gift, just so you'll 
buy your tapes from us — all the newest, factory-fresh 
releases direct from all the major recording companies 
—never at more than regular price, and you can save up 
to 50%, get free bonus tapes every month, enjoy extra 
Club benefits and the Club Magazine. 


The STEREOMATIC tape player we give you free, as a 
membership gift, is superb. It must be good to keep you 
as a customer. It is made especially for Club members 
by one of the finest manufacturers in the world, to meet 
strict Club specifications that assure you brilliant high 
fidelity stereo performance for many years of trouble- 
free service. We know you must be delighted. That’s why 
we are willing to send it to you at no risk or obligation 
on your part. If you like it. KEEP IT. It’s yours FREE just 
for buying stereo tape cartridges you would want to own 
anyway. If not, return it and your membership is can- 
celled. You pay nothing and owe nothing. To take advan- 
tage of this fabulous new membership offer, complete 
the coupon and mail now. 


SEND NO MONEY — JUST MAIL | 


Stereo Tape Club of America 
8831 Sunset Blvd., Los Angeles, Calif. 90069 


Please accept my membership and send FREE Stereo- 
matic 8-track tape cartridge player checked below: 


COMPLETE HOME SYSTEM (speakers $29.95) 


() HOME PLUG-IN SYSTEM (no speakers) 


DELUXE AUTO SYSTEM (speakers $11.98) 


L 


| 


Also send 6 cartridges | am buying now to start 
(Select 6 and print numbers below.) 


| 
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J| | 


Satisfied, 
‘days and membership is cancelled. 


Credit References 


Bill me for these plus shipping and handling. 
pay in 3 monthly installments if | wish. If not 100% 
| may return player and cartridges in 10 


| may 


| owe nothing. 


(Fill in all info. If military, use military address) 
Name Age 
Address 

City State Zip 

Home Phone Area Code 


Mil 


Acct. # 


Date of Discharge 
MY MAIN MUSICAL INTEREST IS: (check one) 


Credit Card? (If any, check one): 
Amer. Express 


___ IF YOU WISH TO CHARGE 
ABOVE ORDER TO CREDIT CARD, CHECK HERE. .0) 


Serial #_ 


Master Charge 


itary Only: Rank E- 


BankAmericard 
Diners Club 


Popular (© Rock & Folk 


Length of Service 


Show & Classical 


In addition to the 6 cartridges | am buying now to 
start membership, | agree to buy one a month for a 
year at reg. Club price plus postage and handling. 
(Tapes you'll want anyway, thousands to choose from. ) 
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H-1020-1 


=) 


However, | have a fondness for all of the 
characters and feel that Snoopy is the one with 
which | work best. 

Penthouse: How long does it take you to 
draw the daily strip ? 

Schulz: | can draw it in an hour. Some strips | 
could probably draw in ten minutes, if it’s 
Snoopy and Woodstock doing something 
simple. 

Penthouse: So you stay on top of the strip 
pretty well, in terms of time ? 

Schulz: Oh no, I’m always fighting the 
schedule, simply because | have so many other 
things to do—people like you coming for 
interviews, for instance. Yesterday someone 
was here at noon, and Thursday | have to spend 
the entire afternoon in San Francisco helping 
to record voices for our new movie. | suppose 
that if | had nothing to do but the strip, it would 
be the same thing. I'd just think about the ideas 
longer and worry about them and still let things 
interfere. I've never been one who can shut 
himself off and say | absolutely refuse to see 
anyone—no phone calls. I'd feel guilty about it, 
because | feel an obligation to see people. If 
anyone is kind enough to call, | feel | should 
answer the phone and talk to them. I'm also not 
one who can work steadily at the drawing- 
board. | simply can’t sit there and grind out 
cartoons all day long. | get jumpy and | want to 
get up and move around and do something else. 
Penthouse: But you also say that you /ike to 
draw cartoons. You sound like most writers, 
who talk about the agony of writing but refuse 
to do anything else. 

Schuiz: Ohyes. I’m at my happiest when | have 
a good idea and I’m drawing it well, and it comes 
out well and somebody laughs at it. This is what 
| enjoy doing more than anything else. If there is 
such a thing as being born to do something | 
think | was born to draw comic strips because my 
ability seems to fall in this line. I’m able to draw 
just well enough, and I’m able to write just well 
enough. I've said before, if | could draw better 
I'd be a painter, and if | could write better I'd be 
writing novels, but as it is I’m just right for this 
medium. 

Penthouse: Do you know the exact syn- 
dication? 

Schulz: I’m not quite sure. The size and 
quality of the papers are more important than 
the mere numbers. We were fortunate with this 
strip that we got off to a pretty good start as far 
as big newspapers were concerned. A lot of 
times you start with a lot of papers but they 
aren't very big. We were fortunate in that we had 
the Minneapolis paper, the Chicago 7ribune, 
the New York Wor/d, the Seattle 7imes, the 
San Francisco Chronicle, all within the first 
month, and this was a big help. 

Penthouse: You have been quoted as terming 
Peanuts a ‘chronicle of defeat.’’ What is it 
about defeat that intrigues such a cheerful and 
optimistic artist ? 

Schulz: If Peanuts chronicles defeat it is 
probably because defeat is a lot funnier than 
victory. Most of us know what it is like to lose 
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some kind of contest, and we can identify with 
the loser. 

Penthouse: Your strip also has a great sense 
of the hero, Charlie Brown is a great hero- 
worshipper, and there’s Schroeder and Beet- 
hoven. How about you personally—do you have 
any heroes in the age when everyone complains 
that there are none anymore? 

Schulz: I'm not so sure that it isn't a good idea 
for us to find out that heroes are really human— 
particularly the military ones. The heroes | have 
are mainly athletes. | was a great admirer of 
Sam Snead. | once watched him play a round in 
the St. Paul tournament when he hit every green 
in regulation figures—and all the par-fives in 
two—for a truly flawless round. | think the great 
athletes supply us with something that we 
need—an example of excellence. 

Penthouse: Sport is clearly a major enthus- 
iasm of yours. What ever gave you the idea of 
building this magnificent arena ? 

Schulz: Well, there was one in town, smaller 
than this, which had to close because of 
structural difficulties. We had taken a new 
interest in skating, and my kids all enjoyed it so 
much that we hated the idea that we'd have to 
quit. When | heard that the rink had to close, | 


said | wished there was something we could do 
about it. My wife said: “Il was hoping you 
would say that, because there is something we 
can do.” She already had plans in her mind for 
building a new one. She’s great at building 
things and gathering together people who can 
put things up. So she got the people together 
and built this under her own supervision and it is 
literally the world’s most beautiful ice arena. 
Joyce did it all. | had nothing to do with it. I’m 
just the chairman of the board and the star 
hockey-player. 
Penthouse: When did you take up hockey ? 
Schulz: | just played around the neighborhood 
when | was 14 or 15. In St. Paul we used to play 
on backyard rinks my dad used to make for us, 
or we'd sneak onto private-school rinks at night 
and play under the light of the moon. But | was 
never specially good, never good enough to 
play high-school hockey. But since the arena is 
open here and we can play on good ice and 
with plenty of room, | think I’m a better player 
than | was in those days. 
Penthouse: How does a man who played golf 
so well switch to another sport in middle age ? 
Schulz: It's better exercise. And besides, the 
hole is bigger. | took up golf when I was 15 and 
became a real fanatic. | had seen Bobby Jones 
in a series of shorts he had made years ago, and 
| had always admired good golfers. But | had no 
one to show me the game. A friend of mine and | 
took an old borrowed set of clubs with wooden 
shafts and went up to a public course in St. 
Paul one morning at 5:30 and played our first 
game of golf. | remember | shot 156 and I thought 
the next time we go out, I'll do better. The next 
time | shot 165, but four months later | broke 
80—I had my first 79. The next year | made the 
high-school golf team. From then on that was 
all | thought about—drawing cartoons and 
playing golf. | had this dream that some day I'd 
become a great cartoonist and win the National 
Open. But! never qualified for the Open, though 
I tried a couple of times. That was what was 
great about playing in the Bing Crosby tour- 
nament—it was the next best thing to getting in 
the Open. | was very dedicated to golf until a few 
years ago, when some of the friends I'd played 
with regularly just drifted apart. Our weekly 
foursomes broke up, and since opening the 
arena here, I’ve discovered that hockey is better 
for you physically. Walking around a golf course 
is a deception. It isn’t really good for you—it fools 
you into thinking you're exercising. 
Penthouse: But you've never used golf in the 
strip, have you ? 
Schulz: Well, once Snoopy started to go down 
and play in‘the Masters at Augusta, but then 
he found out that no beagle had ever been 
invited to play in that tournament. Baseball is 
the ideal sport for the kind of humor I've used in 
the strip. There is the contemplative quality of 
the baseball player—of the pitcher standing 
still there on the mound, rubbing the ball, and 
there are two out and men on second and third 
and it’s the last half of the ninth. Then someone 
CONTINUED ON PAGE 104 
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P314, SIDDHARTHA. 
Blues on muted orange & 
yellow on black back- 
ground; coated stock. 


P194. JESUS CHRIST SUPER- S397) 3tie” Only 1.98 


STAR. Full Color rock opera 
poster; blue & purple pre- 
1,98 dominate, 16x30". Only 1.98 


P309. RIVER GIRL. 
Full Color import 
from Stockholm, 
2334” x 3114”. Onl: 
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‘photo, coated stock; greens 
‘} predominate. 
i} 24"x36”, 

Only 1.98 


hued Dayglo. 43”x28". 


P69. FIND YOUR OWN 
BAG. Full Color; browns 
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IP751. STARS & STRIPES FOREVER? 
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Turn onto Jesus 


P330. TURN ON TO 
JESUS. Bright green, 
orange, purple, red on 
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Only 1.98 P224, TORGA, Silkscree! 


P321. BUTTERFLY OF 
LOVE. Dayglo red, 
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ton black. 2214” x 27”. 
Only 1,98 


P213, MARYWANNA. 
Exotic Dayglo blue figure, 
aura in blinding yellow, 
cerise, purple, matte black. 
28x43”, Only 2.98 


P673. LOVE IS REAL. 
In black & white. 
17%" x 24". Only 1.98 
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ME. Moppet poster in soft P333. W.C. 


brown & blue. 19x25”. 


P327. SWEET DREAMS. 
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P325. | LOVE YOU. Mop- 
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WOOD. Greens predominate Pale greens predominate 

with rose & yellow highlights. with subdued rose & gold, 
1954"x26%4". Only 1.98 1934x2634", 


P226. THE LAST BLAST. Tricky Dick 
with advisors; silkscreened in multi- 
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P153. LOVE. Kaleido- 
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P168. CHAINED. Only 1.98 
Full Color Photo. 
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a Black Liberation rainbow; red,!% 
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P966. MEANEST SO! 
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LIB. Green, brown & 
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1744" x 40%". 
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P236. "THE EXPERIENCED. 
Jimi Hendrix in dayglo " 
purple, cerise, green, blue, 
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. LIBERTY MAGAZINE 
ER POSTER. Pulitzer 


P353. JIM] HENDRIX/RAIN- 
BOW BRIDGE. Maui, July 
1970 Full Color Photo, 

x 2614”. Only 1.98 
1937; Full Color. ia S 


22" x 2934". Only 1.49 
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Dayglo cerise & purple 
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sea-blues & BEAT. Full Color Photo. 
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GARDEN OF EARTHLY DELIGHTS. Surreal 15th 
century tryptych: Creation (left), secular frolic (center). 
Inferno (right); Full Color. 3734” x 22”. Special 4.95 


Groove with 
Jerus 


P310. YOUR TAX 
P196. FLEETWOOD 
P149. THE GREAT AMERICAN DIS Bes th fig elated Wonk Sik Briltiant 4 col <b : PF 
149. MERI - Beautifully printe rilliant dayglo 

ASTER, Multicolor politicalsocial, Full Color Munich screened in day- colors & black; P152, VIOLENCE, Kaleido- 
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Color Photo, 20:4" WITHLJESUS. Cerise, {Gn coated stock. 
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P328. JESUS LOVES ME. Heart 
in cerise & oranges. 23” x 35”. 
Only 1.98 


P688. SHIT. Unusu- 
al artwork slows 
recognition time; 


oidiems . *  P347. COME TOGETHER. Two nude figures 
P643. PETER FONDA. Dayglo joyous in a sunlit meadow; full color pho- 

rainbow. 51” x 29”. Only 2.98 to reproduction on board. 14°x9-Ginly 2.98 

it's a dying business, P319, MARIHUA- 


P313. COSMOS. & ek Wis, NA PACKAGE. 
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Sou". Oniyi.98 SAH 9 


: P829. SHALOM. Hand 
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P628. FLY THE FRIENDLY on red background; 


SKIES, Pilot in Full Col- Produced in Israel. 
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back, 19"%26". (2) wy 1 1.98 Only 1.98 


P638. BABY JAGUAR. , me 
Erik Parbst photo-litho- P949. PATIENCE, MY ASS! 


graph, mounted on I’m Gonna Kill Something! P315. LOVE STORY 


P150. LOVE, again st hazy blue; coated 
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Only 1.98 Only 3.98 so" 40% 
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P198. JIM HENDRIX. Hea- P828. VERTIGO. Matte ! : Neen Ge 
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BIW photo after, P654. POWER TO THE | we) | «x 
Rodin 247536", PEOPLE, Panther 21 P15, CAT. Flam- MARBORO dept. PH-205 
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P1539 P213. P321 P361 P681 PB82 
photo. 22”x29". P154 P214 P322 P362 P688 P938 
Only 1.49 
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PUNCH 
IN THE 
TEENAGE 
VOTE 


BY FRED DARWIN 


Ok Now Ill HAVE 


Signs are that the impact of 
the 26th Amendment, along 
with other extensions of the 
electorate, could swing the 
poll in next year’s Presidential 
election 


In next year’s presidential election 
nearly one in five (18%) will be first-time 
voters, and a large percentage of these 
will be under the age of 21. There hasn't 
been an election with so large a pro- 
portion of maiden voters since women 
got the franchise more than half a cen- 
tury ago in 1920. And don’t let anyone 
tell you the women’s vote made no 
difference. 

It was the Women’s Christian Tem- 
perance Union, remember, that had 
spearheaded the drive that resulted in 
Prohibition the year before—to counter 
their husbands’ practice of stoking up 
on courage in the saloons before coming 
home to beat hell out of them. When it 
came to the business of electing presi- 
dents, the women increased the popular 
‘vote by some 50% on their first trip to 
the polls. And they helped elect the 
handsome anti-labor — stand-patter, 
Warren G. Harding whose nomina- 
tion—arranged by a group of men (with 
no ladies present) at Chicago’s Black- 
stone Hotel—gave birth to the expres- 
sion ‘The Smoke-Filled Room”. 

The Twenty-Sixth Amendment to the 
Constitution (ratified June 30, 1971), 
which extends the vote to 18-year-olds, 
is not the only big change in the elec- 
torate since Richard Nixon was elected 
in 1968. The Voting Rights Act of 1970, 
upheld by the Supreme Court, added an 
estimated 10 million highly mobile 
Americans of all ages and sexes by 
banning state residency requirements of 
more than 30 days. And by outlawing 
literacy tests, it may have added five or 
six million more who cannot read or 
write English. 

Some of those categories overlap, of 
course. For example, many of those 
mobile Americans are also college 
students—though most are not among 
the illiterates. And they still have some 
problems, as we shall see. Nevertheless, 
it all adds up to a tremendous influx of 
new voters and new constituencies. 

Any politician who adopts a com- 
placent attitude based on_ simplistic 
fallacies, such as (1) young voters are 
too lazy to put their Xs where their 
mouths are, or (2) those who do vote 
only follow the lead of their parents, 


1972. Four million will 


might just as well ignore a timebomb 
under their beds—fused, primed and 
ready to blow. Many are deceived by 
Statistics showing a steady decrease in 
the percentage of eligible voters going 


to the polls. What those figures really 


indicate is the explosion in the number 
of newly eligible voters. 

The question is: What difference will 
the New Voters make ? 

The answer lies in who they are. As 
we've already seen, they are not all 
‘kids’, no matter how you define the 
term. Neither are they all students. Not 
even a majority of the 18-through-20- 
year-olds is in school. Only about 40% 
of the 11.5 million in that category attend 
classes full time. Another 20% of those 
“kids” are married and maintaining 
households, or will be by Election Day, 
be full-time 
workers. Another 800,000 will be in the 
armed forces. And there will be 700,000 
dropouts, unemployed and others. 

Outnumbering all of these will be 
another 13.5 million young men and 
women who will have turned 21 or older 
since the 1968 election. And an even 
larger percentage of this group will be in 
the work force or looking for work. 

The political graveyard of 1973 will be 
littered with the bones of candidates 
who in the months before November 
1972 failed to distinguish between 
Student Youth and Working Youth, 
between Radical Youth and Anti- 
Radical, as well as between Youthful 
and Non-youthful New Voter. 

The student vote, which is more liberal 
than .radical, will be a potent force. 
Possibly decisive if it retains its activist 
character and energy, overcomes the 
obstacles even now being thrown in its 
path, and—most important—gets the 
candidate it wants. But a large part of its 
opposition will come not just from the 
older generation supposedly lined up 
solidly against it, but from the aptly- 
named army of ‘‘Invisible Youth” which 
is largely anti-student. 

There are an estimated 21 million of 
these Invisibles between the ages of 15 
and 29 who are neither students nor 
college graduates. And together they 
already make up a quarter of the nation’s 
trade-union membership. 

A poll conducted by the Gilbert 
Youth Research Corporation found that 
“inthe 18-to-24 age group, a majority of 
those at work was considerably more 
conservative than the students”. 


“Remember,” says Tom Kahn, Direc- - 


tor of the League for Industrial 
Democracy, ‘‘the national guardsmen at 
Kent State were about the same age as 
the students they fired on; and the most 
vigorous advocates of a get-tough 
policy among policemen are the younger 
men.” In a report to the National 
‘Planning Committee of the International 
Association of Machinists, AFL-CIO, 
this year, Charlotte Roe, director of a 


registration project called Frontlash, 
quoted post-1968 election surveys as 
showing that “George Wallace got 13% 
of the vote among those aged 21 to 25, 


and only 3% of those over 50”. 

“The talk about the ‘generation gap’, ” 
she points out quite rightly, ‘has 
obscured the fact that the sharpest 
cleavages and divisions cut across the 
younger generation itself. The youth 
themselves, perhaps more than any other 
age group, are in rebellion against what 
is commonly thought of as the youth 
culture or the youth politics.” She in 
turn cites a study of the 1968 elections 
produced by the University of Michi- 
gan’s Survey Research Center in which 
the authors commented : 

“Although privileged young college 
students angry at Vietnam and the 
shabby treatment of the Negro saw 
themselves as sallying forth to do battle 
against a corrupted and cynical older 
generation, a more head-on confronta- 
tion at the polls, if a less apparent one, 
was with their own age mates who had 
gone from high school off to the factory 
instead of college,and were appalled by 
thecollapseof patriotism and respect for 
the law that they saw around’ 

This time, of course, they face the 
additional possibility of head-on con- 
frontation at the polls with more than 
two million others who went from high 
school directly off to Vietnam and have 
since returned. 

Another recent youth opinion survey— 
this one conducted by Louis Harris 
Associates for Life—came up with the 
result that 59% of all Americans aged 
15-21 consider themselves conservative 
or middle-of-the-road. Only 23% classed 
themselves as liberal, while a scant 5% 
called themselves radical. Which led 
Life to conclude: ‘People who expect a 
cataclysmic rejection of traditions, mores 
and institutions are in for a shock; the 
young wouldn't overturn society if they 
could. Most of them are much too satis- 
fied with it as it is.” 

Eighteen-year-olds voted for. the first 
time in Britain's last election. It was one 
of the factors that seemed to indicate a 
sure defeat for the Conservatives. But 
among British youth, workers out- 
number students by an even wider 
margin, and the students are far less 
strident—less well organized. And to 
the surprise of pollsters,Mr.Heath’s party 
emerged with a clear majority. 

Still, if conservative strength among 
non-student youth has been under- 
estimated in America, the fact is that 
liberal strength among the students has 
been even more so. Mostly because of 
the almost unchallenged assumption 
that light student registration and voting 
in the past has been due to apathy on 
their part. It is true that in states where 
those under 21 have been _ legally 
allowed to vote for some time—Alaska, 
Hawaii, Georgia and Kentucky—only 
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VOTE BY AGE GROUPS IN PRESIDENTIAL ELECTIONS 


1952 1956 1960 1964 1968 
Dem Rep. Dem Rep. Dem Rep. Dem Rep. Dem Rep. 
% % % % % % % % % % 
Under 30 51 49 43 57 54 46 64 36 47 38 
30-to-49 47 53 45 55 54 46 63 37 44 41 
50-&-older 39 61 39 61 46 54 59 41 41 47 
Source: Gallup Poll Presidential Voting Analysis. 
Note: Voters aged 50-plus went Republican in all except Johnson landslide in 1964. 
Those under 30 went Democratic in all except Eisenhower re-election in 1956. 
VOTING & POPULATION SROWTH 
Election Population Popular Percentage of Elected 
Year (Census) Vote Population Voting President 
1824 9,638,453 362,744 3.8 John Q. Adams1 
28 7 1,155,022 12.0 Jackson 
32 12,866,020 1,161,704 9.0 Jackson 
36 %: 1,313,706 10.2 Van Buren 
40 17,069,453 2,405,645 14.1 Wm. Harrison 
44 S 2,640,055 15.4 Polk 
48 = 2,584,775 15.1 Taylor 
52 23,191,876 2,995,667 12.9 Pierce 
56 5 3,180,265 Isa Buchanan 
60 31,443,321 4,692,538 14.1 Lincoln 
64 30 4,024,425 12.5 Lincoln 
68 a 5,717,246 18.2 Grant 
72 39,818,449 6,431,086 16.1* Grant 
76 in 8,323,594 20.9 Hayes1 
80 50,155,783 8,899,409 17.1 Garfield 
84 Mi 9,728,205 19.2 Cleveland 
88 x 10,985,634 21.1 Benj. Harrison1 
92 62,947,714 10,788,448 17.1 Cleveland 
96 a 13,630,456 21.7 McKinley 
1900 75,994,575 13,577,988 16.7 McKinley 
04 id 12,713,364 16.6 T. Roosevelt 
08 ie 14,089,779 18.5 Taft 
12 91,972,266 13,914,873 15.1 Wilson 
16 As 17,680,446 19.2 Wilson 
20 105,710,620 25,286,207 23.9** Harding 
24 ie 28,939,157 27.4 Coolidge 
28 i 36,444,975 34.5 Hoover 
32 122,775,046 38,590,185 31.4 F. D. Roosevelt 
36 : 44,441,564 36.2 F. D. Roosevelt 
40 131,669,275 49,661,521 37.7 F. D. Roosevelt 
44 im 47,630,227 36.2 F. D. Roosevelt 
48 A 46,170,636 35.0 Truman 
52 150,697,361 61,251,226 40.6 Eisenhower 
56 a 61,613,224 40.9 Eisenhower 
60 178,464,236 68,334,888 38.3 Kennedy 
64 hg 70,307,672 39.4*** Johnson 
68 rs 73,211,562 41.2 Nixon 
72 204,765,770 (?) aes (?) 
* Blacks able'to vote but Poll Tax still in force. 
* Women voting. 
ope Poli Tax abolished but literacy tests still in force. 
18-year-olds voting, literacy tests outlawed. 
1 Failed to poll a majority or plurality of the popular vote. 
PRIMARIES CALENDAR FOR 1972 
New Hampshire March 7 Tennessee May 4 
Florida March 14 Nebraska 
Illinois March 21. W. Virginia May 9 
Wisconsin April 4 Maryland Mary 16 
Rhode Island April 11 Oregon May 23 
Massachusetts California 
Pennsylvania April 25 New Jersey 
ABET New Mexico 
Bickiar Goll S. Dakota June 6 
Indiana New York June 20* 
N. Carolina A 
Ohio May 2 *Subject to change. 
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about a third have gone to the polls 
compared to a national turnout of close 
to two-thirds. But to say that this can 
definitely be traced to laziness or un- 
willingness to take the trouble to vote 
could be dangerously misleading. That's 
exactly what they used to say about the 
Blacks and their failure to vote in large 
numbers in some parts of the South 
before the Voting Rights Act of 1965. 

What race was to .those blacks, 
mobility is to the college students. 
They are prevented in large numbers 
from voting by special residency regula- 
tions aimed expressly at them. “In many 
states,’ says Kenneth Bode of the Center 
for Political Reform, “residency require- 
ments are imposed differentially on 
students. In about 44 states, the law 
provides that students neither gain nor 
lose a residency by attending college. 
This means that they usually must vote 
absentee—subject to the discretion of 
local registrars.” 

The presumption in these ‘domicile 
laws” is that even though the college 
student may spend 40 months out of 48 
living on campus thousands of miles 
from his parents’ home, with the 
statistical probability that he will not re- 
turn there to stay after graduation, that 
is still his legal residence unless he can 
prove otherwise. The fear behind them is 
that many college-town citizens and 
their leaders might be outvoted or voted 
out in local elections by well-organized 
campus residents. That fear was en- 
hanced when the so-called Radicals 
gained partial control of the city council 
at Berkeley. 

Senator George McGovern, the first 
announced Democratic candidate, who 
has launched his own _ nationwide 
youth registration drive, has taken up 
the cudgels for the distantly domiciled. 
“Young people,” he declared recently, 
“seem to have surmounted the first 
walls barring them from the vote only to 
fall into a dreary moat hidden behind. 
Unless we remove all barriers . . . we 
will only continue to make a farce of 
democracy for those citizens, thereby 
justifying those who say that the system 
cannot be made to work.” 

Jack Elrod, a voting-rights organizer 
working out of Washington for Common 
Cause, charges that most states subject 
college students to elaborate proce- 
dures—oaths, questionnaires, etc——to 
prove intention to remain on the scene 
after voting. Other voters are under no 
such obligation. Ann Arbor, Michigan, 
registrars were persuaded of one stu- 
dent’s good intentions by the fact that 
he had planted perennials in his garden. 
Says Elrod: “We're investigating 
whether marijuana is a perennial.” ~ 

As this is written, a court test is 
before the Michigan Supreme Court to 
establish the right of students to use 
their school addresses as legal residence. 


And similar court challenges are under 
CONTINUED ON PAGE 50 
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way in New Jersey, Kentucky, Alabama, 
Tennessee and other states. While they 
are pending, says Ken Bode, ‘‘some 
states have conveniently managed to 
disenfranchise students from the 
nominating process. In Michigan, for 
example, to participate in the presiden- 
tial nominating process, one must have 
been eligible and have voted in the 
precinct delegate primary held in August 
of 1970. The effect of this is to eliminate 
all Michigan residents between the ages 
of 18 and 23 from participation.” Not 
just college students, but also young 
permanent residents who may never 
have left home! 

“We're assisting in a suit,” Bode adds, 
“which, we hope, will result in a special 
election. If we are not successful with 
the legal action, over one million young 
people will be shut out of the presiden- 
tial nominating process in 1972. A 
similar situation exists in North Dakota 
and Wyoming. Can we afford to exhort 
our youth to work within the system, 
then callously manipulate the rules so 
as to diminish their influence and dilute 
their votes ? | think not. At least the risks 
are very high.” 

In New York State, party enrollment 
closes on October 2, 1971, for a primary 
the following June. And neither there 
nor in New Hampshire and Mas- 
sachusetts, among others, is any provi- 
sion made for young people who are 
away at school or on the job to vote by 
absentee ballot in a primary. 

New York City’s Board of Elections 
took matters in their own hands and 
voted to allow their 18-to-21-year-old 
voters to register for the primary right 
up to May 20,1972 in open defiance of 
the state law. Board President Maurice J. 
O’Rourke explained he expected a court 
test of the ruling. Failing that, he said he 
would ask the Governor for a special 
session of the legislature to change the 
law. If they don't, he said, ‘there will be a 
revolution next year when young people 
find they can’t vote in the primary.” 

All these maneuverings to prevent 
young people, especially students, from 
voting in primaries if not in general 
elections, hardly suggests a feeling that 
they will be apathetic or unlikely to vote 
if given the chance. It suggests on the 
contrary a genuine fear that college 
students are ready to accept the 
challenge to move from the streets to the 
voting booths. Not just to take over the 
governments of small college towns by 
electing left-wing freaks to replace 
right-wing freaks (as one student puts 
it), but to tip the scales against 
President Nixon’s chances for re-elec- 
tion. 

_ One fact has clearly emerged : registra- 
tlon among the students is over- 
whelmingly Democratic over 
Republican. In New Hampshire, scene 
of the first primary next March, registra- 
tion Is running in favor of the Democrats 
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by about 2 to 1, and roughly the same 
in Pennsylvania. At Arizona State 
University, 75% of the student body had 
already registered by last spring, and 
they went to the Democrats 4 to 1. The 
registration drive at Santa Monica, 
California, turned up the same ratio. 
Political columnists Evans and Novak 
reported last June that Vice President 
Agnew was studying polls showing the 
new youth vote ‘‘may go Democratic as 
high as seven to one”. 

Just before ratification of the Twenty- 
sixth Amendment, the Gallup Poll had 
shown the following line-up among new 
registrants: Democrats 42%, Indepen- 
dents 42%, Republicans 16%. A few 
weeks later, the Center for Political 
Reform reported: ‘‘New voters are 
registering 8 and 10 to 1 Democratic.” 
In some areas, notably on predominantly 
black campuses, registration was re- 
ported to be favoring the Democrats by 
100 to 1. 

Obviously, when these students shout, 
“Hell, no! We won't go!” they're talking 
about the war, not the polls. And the war 
has a great deal to do with it. It is the war 
in Vietnam that takes the validity out of 
the standard cliché about kids voting 
substantially the same as their parents, 
because “the apple never falls far from 
the tree”. The parents have never been 
called on to be much more than 
spectators of the war—approving or 
disapproving—while their sons have 
been called on to fight it. 

“Many of next year’s new voters will 
not drop conveniently into the Demo- 
cratic or Republican party slots that their 
parents have occupied,” said political 
analyst Samuel Lubell, reporting for 
Look in late June on a survey he made on 
high school and college campuses. “Of 
the sons and daughters of Republican 
parents interviewed... more than a third 
do not want Nixon re-elected. Less than 
a tenth of their classmates from Demo- 
cratic families are swinging to Nixon”. 
In fact, says Lubell, not only are the kids 
refusing to follow their parents’ voting 
patterns, but half of the youths breaking 
away from Nixon are carrying their 
Republican parents with them ! 

“As their feelings run now,’ Lubell 
concluded, “these youths would defeat 
Nixon in 1972.” 

Simple arithmetic would seem to back 
him up. Even if only half the six million 
students among the new voters in the 
18-to-24 age group actually get to the 
polls, they will cast three million ballots. 
If they go Democratic by only 2 to 1, 
they will provide whoever runs against 
Nixon (or any other Republican) with a 
net gain of one million votes. And 
Humphrey, remember, lost to Nixon in 
‘68 in the popular vote by a mere 
half-million. 

Add to that the following: 

In the 1968 election, according to 
Gallup Poll data, those in the under-30 


age group supported Humphrey over 
Nixon by 47 to 38% (the rest went to 
Wallace). The 30-to-49 group was 
fairly evenly split with a slight edge for 
Humphrey. It was in the 50-and-older 
group that Nixon led substantially, by 
47 to 41%, and there were many more 
voters in that older category than among 
the under-30s. In 1972, however, the 
ranks of the under-30s will have been 
increased by an enormous potential of 
some 25 million, while at the same time 
five million of those who voted in ‘68 
will have died—most of them in that 
pro-Nixon over-50 age group. 

No president seeking re-election has 
ever had to overcome the simultaneous 
loss of so many supporters and the 
acquisition of so many _ potential 
detractors. His supporters are well 
aware that the ideal platform for an 
incumbent in the White House is Peace- 
and-Prosperity. Not one, but both. And 
so far he has neither. He might manage 
to defuse the war issue if he brings all 
the troops home well before election 
time, but not too close to November, 
1972, which would appear to confirm 
the charge that his withdrawal time- 
table was politically drawn. Yet he can 
hardly do that without adding signifi- 
cantly to the number of unemployed. 
And unemployment already hits hardest 
among the young, non-students as well 
as those in school or about to graduate. 

When the President formally certified 
the Twenty-Sixth Amendment at a White 
House ceremony on July 5th of this year, 
he was surrounded by a cluster of more 
than 500 beaming youthful faces. They 
belonged to a touring patriotic singing 
group called Young Americans In 
Concert. Three of the members actually 
helped Mr. Nixon by signing the docu- 
ment before launching into a chorus of 
The Battle Hymn of the Republic. “As | 
stand here,’ said the President, staring 
into a sea of blue blazers and starched 
white blouses, ‘I sense that we can have 
confidence that America’s new votes will 
provide what this country needs.” The 
question which must have been upper- 
most in his mind was whether they 
would provide what he needs. 

One answer came later in the day from 
a member of the troupe, 17-year-old 
David Van Dyke of Toms River, New 
Jersey. Asked whether he would vote to 
re-elect Mr. Nixon, he replied, “Depends 
on if we're out of Vietnam.” 

Just three months earlier, as fate 
would have it, the time had arrived for 
the White House Conference on Youth— 
an event that has been occurring only 
once every 10 years since the turn of 
the century. Had they met anywhere near 
the White House and stayed a few days, 
they would have run into at least a 
couple of hundred thousand of their 
peers gathered around the Capitol to 
protest the war, and—who knows ?— 
maybe joined in. So it was discreetly 
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A Manifesto on Male Liberation 


Examining the Urgent and Dreadful Need to Free Malekind and 
Re-establish the Equality, Both Economic and Sexual, of the 


Two Sexes, Containing Explicit Sexual 


Instructions and 


Diagrams and Battle Plans for the Coming Masculist Revolution 
by Shepherd Mead 


Masculists Unite! Remember, you are 
more than ‘‘man’’—you are a Male Man! 
“Mankind” includes womankind. “Man” 
can mean all humans, even women. 

We of Men’s Liberation are for freeing 
all Mankind, including women—but 
our first task is to free the Male Man, 
who needs liberation far more than 
Female Man at this moment. 

Be proud you're a Masculist—a male 
man who is part of the Masculist 
Revolution—and rally to our standard in 
the battles to come ! 

VISIT TO AN ENSLAVED PLANET 
Let us imagine we are descending on a 
blue planet as strangers from a distant 
world. What do we see? Countless 


male subjugated. The place is here, and 
the time, of course, is now. 
MEN NEED LIBERATION 

Never in the history of mankind has 
there been a greater need for the Liber- 
ation of the Human Male. Men are the 
world's largest minority—49% of the 
human race—and every year their 
situation becomes more desperate. Time 
is not on our side. 

Males have now become the working 
class and the sex objects of the dominant 
women’s majority. They have been en- 
slaved as beasts of burden in a society 
the major part of whose means of 
production is owned by the female sex. 

Men do almost all the work, and 


FREE THE MALE MAN! 


two-legged beings are swarming about 
everywhere—and it is obvious they are 
of two varieties. Are they the same 
species ? 

One is sleek and plump and highly 
colored, with elaborately curled head- 
fur and high-pitched commanding cries. 
The other kind is dun-colored, slightly 
larger, with shorter head-fur and a 
haggard nervous manner. These latter 
are clearly at the bottom of the pecking 
order. They are subservient to the 
brightly colored ones, opening doors 
for them, holding rain shields for them, 
and carrying their burdens. They are 
doing all the menial work, throwing 
garbage into trucks, pushing dirt along 
the gutters, digging graves, descending 
into mines, mending roads, and plowing 
fields. The brightly colored ones do not 
dirty their hands, but strut about issuing 
high-pitched barks. 

Are they two different species, one 
the master and the other the slave ? No! 
It is the one species, homo sapiens, in 
which the female is dominant and the 
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especially the dirty, unpleasant, and 
dangerous work. Males are discrim- 
inated against by many sexually oriented 
labor laws, segregated into Male ghetto 
areas, spurred on to feverish activity, 
and to an early death. 

Before long aur subjugation may be 
so complete that we shall have reached 
the point of no return—and we shall 
become permanent vassals. We must 
unite now, before it is too late, in a 
World-wide Movement for Male 
Liberation. 

OUR DEMANDS 

We have a list of demands, all of them 
highly negotiable, on a man-to-woman 
basis, and the more intimate the 
negotiations the better : 

7. Equal Work from Women. The figures 
on this are scandalous. Virtually all the 
real work is done by men, even in pro- 
fessions where women are better suited 
to do most of it, like medicine. In Russia, 
more than half the doctors are women. 
In the U.S. (now becoming a medical 
have-not nation) so few women have 
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bothered to become doctors that 93% 
of this work is done by men. 

2. A Fair Share of the Wealth. Women, 
who have produced almost none of It, 
now own most of America’s wealth. 
Men, normally less resistant to almost 
all human ills, have been further deci- 
mated by the additional burdens of 
hypertension, ulcers, and overloaded 
hearts, and have died off at an early age, 
leaving their wealth to the female 
majority. The males have become the 
de facto proletariat, Commuting and 
working from dawn to dark, to fill the 
coffers of rich, idle women. 

3. Earlier Retirement for Men. Many 
men never make it; now, to retirement 
age. Yet women, who on average live 
about five years /onger than men, are 
given earlier retirement ages in most 
private and public work, and qualify for 
Social Security retirement benefits 
earlier. 

4. An End to Sexually Segregated Draft 
Laws. As long as any male can be con- 
scripted, females should be equally 
subject. to the military draft. Men are 
conscripted to serve at slave-labor rates, 
far lower than they would accept on 
a free labor market, while women 
civilians, sexually exempt from Selective 
Service, are often working side-by-side 
with them, earning much more. There is 
no need for women to be front-line 
fighters. These account for only about 
10% of the armed forces. The rest are 
support troops, vast numbers of them 
office workers. Women could do this 
work equally well, and at equally low 
pay. 

5. An End to Discriminatory Beast-of- 
Burden Labor Laws. Males are legally 


condemned to longer hours, shorter 
rest periods, and are forced to do more 
beast-of-burden lifting and toting and 
pushing. We demand labor laws that 
give full equality to both sexes. 

6. A Fair Sharing of High-Risk Jobs. 
How many women are frogmen, test 
pilots, high-window cleaners, steeple- 
jacks, structural steel workers, firemen, 
grand-prix racing drivers, sailors, deep- 
sea fishermen, lion tamers, alligator 
wrestlers, or people who get shot out of 
cannons ? Is it any wonder men are in a 
minority ? It’s a miracle there are any of 
us left at all. 

7. Nicer Jobs for Men, and a Sharing of 
the Dirty Work. How many women dig 
ditches, collect garbage, mine coal, fix 
sewer pipes, shine shoes, play right 
field, become night watchmen, vice- 
presidents, undertakers, gravediggers, 
slaughter-house workers, and policemen 
in college towns ? Does every unpleasant 
chore have to be done by men ? 

8. Sexual Equality for Men. Find ways to 
compensate men sexually for the fact 
that women have about ten times the 
capacity for sexual pleasure as men. 
More sexual fun for men! 

9. An End to Second-Class Con- 
sumerism. Why does just about every- 
thing have to be made for, and sold to, 
women? The reason is: they have the 
money, they do the buying. We demand 
equal consideration for men in all things 
manufactured and sold. It does matter 
What colors we like, what things we 
want. When it comes to buying, women 
aren't the on/y people in the world ! 

70. Legal Equality for Men. When two 
humans marry, and then divorce, why 
does the man have to support the 
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woman for the rest of her life ? Why not 
vice-versa, or why not equality? We 
stand for Equal Support. 

77. Let Us Go Everywhere. How much 
sexual segregation can we stand ? Why 
are we set apart ? Why aren't we allowed 
in girls’ locker-rooms, meetings of the 
Daughters of the American Revolution 
and the Campfire Girls ? Why are any 
doors marked ‘’Women”, or “Men Keep 
Out” ? Why are beauty shops closed to 
men, at a time when men need them 
most? Millions of men now need hair 
sets, and hair driers. Where can we get 
them? Open the sanctuaries to all 
humans. 

72. Revive Dowries. Until the day 
comes when women are doing an 
equal share of the work, and until men 
have equal support rights, then the age- 
old system of marriage dowries should 
be reinstated. When a male takes on a 
woman to support (even after they are 
divorced) he should be paid to do it. 

ARE MEN THE NEW BLACKS ? 
Everyone knows that all forms of 
discrimination on account of race and 
color are evil. No one can choose his 
race or color, there is nothing anyone 
can do about it, and it is thus unfair to 
discriminate against anyone for these 
reasons. 

The same thing is true of sex. Males 
cannot help being born into the under- 
privileged sexual minority. There is 
nothing they can do about It. Many have 
tried, surgically, to become women. It 
is interesting to note that virtually all 
such attempted sex changes are in this 
direction, and not the other way around. 
Some men want to become women, 
almost no women want to become men. 
The tragedy is that these operations 
don’t really work. Try as they will, men 
can never rea//y be women, they can 
just be like women. Yearn as they will 
for motherhood, it will never be theirs. 

Note also that almost all the blacks 
we see demonstrating for racial equality 
are male blacks. Poor devils, they are 
under the dual handicap of double 
discrimination, fighting to overcome 
their tragic position as members of both 
aracial and asexual minority. 

Welcome, Black Brothers, to the Male 
Power Movement! In fact, welcome 
Red Brothers, Yellow Brothers, Brown 
Brothers—all brothers! March with us, 
shoulder to shoulder in our fight for 
survival. You have nothing to lose but 
your apron strings ! 

ARE WE MEN OR MOUSES ? 
Time is short. Commit yourself fully ! 
Join. our Inner Group, or Command 
Module, the Men’s Organization to 
Uplift and Support Each other, or 
MOUSE. The plural, of course, is not 
MICE, but MOUSES. 

Are we men—or MOUSES ? 

Our struggle begins at the very cradle 
—so we had better get right on with it. 
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CAUNT BE ALL BAD 


PHOTOGRAPHS BY BOB GUCCIONE 


We stop making a song and dance about Helen, 


newly recruited to the irresistible roster of London’s Penthouse Club Pets. This 20-year-old Sheffield lass, 
apart from her immediately assimilable assets of 36-24-35, is a talented terpsichorist and virtuoso vocalist. 
Prior to her Petship, she entertained U.S. troops in Spain and Germany, and was singing for the United States 
Embassy in London when her appreciable abilities were spotted by a club executive. As soon as her embassy 
contract expired, Miss Caunt hotfooted it to Mayfair, and began a promising career of great Pet-ential. “! love 
it here,’ she said, in the dim luxurious depths of the Speakeasy bar. ‘’] enjoyed my singing and dancing career, 
but | got tired of living out of a suitcase, and | was looking for something a good deal better.’ Apart from the 
enjoyment that club work gives her, Helen finds that she has more spare time for her one big hobby — horseback 


Pet accessories by Emma Shoes, high fashion shoes and boots, 7 Trebeck Street, Shepherd Market, W1 (also Kensington Market, first 
floor); Exotica, 36a/37 Savile Row, W1. 


riding. She regularly repairs to lver 
Heath in Buckinghamshire to exer- 
cise herself and her favorite mount, 
a strenuous but salubrious pastime 
which she considers an indispens- 
able addendum to the health of 
body and mind. “| am the sort of 
girl who is completely dominated by 
men, so it makes a change to be able 
to dominate something—completely 
—myself. | definitely think there is 
something in this theory about girls 
and horses; with a horse, a girl can 
express all the feelings she has, and 
get them out of her system.’’ Helen 
has hunted foxes a few times, 
but only once has she seen a 


kill, an experience that left her 
“a little sickened”, but no less 
in favor of the sport. “What 
anti-blood-sports people don't 
seem to realize is that in this 
day and age you are very lucky 
if you ever find a fox when 
you're out hunting, and even 
luckier if you actually catch it. 
Kills are very bloody, | admit, 
but then foxes are vermin. 
They can ruin a chicken run in 
minutes, and for some small 
farmers that can be very 
serious.” Only in the field of 
equestrianism is Helen so 
forceful of opinion and out- 
look. In modern-day sexual 
politics, she is a total submis- 
sive. ‘‘Some women feel that 
they are hard done by, that 
men are exploiting them for 
sexual reasons. But | think that 
exploitation is only undesirable 
when you don’t like being 
exploited. | enjoy being ordered 
around by men; the more I’m 
bossed the better | like it. 
Women who say that they’re 
being kept out of the best things 
in life are chasing after moon- 
beams. Being a man in a 
world like today’s is a strain, 
and | admire men for the way 
they take the strain. If they ever 
let go, those women who bleat 
about equality would find life 
absolutely intolerable.” We 
hesitate to concur too readily, 
modest as we are, but we 
would certainly submit that 
any society in which the female 
species are of a similar per- 
suasion to Helen just Caunt 
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Every man wants to be a girl's first lover, 
but every wife—the female sex being the 
more practical and less romantic of the 
two—is more intent on making certain 
that she’s the man’s last. Benjamin 


Disraeli summed up the conflict suc 


cinctly: “Every woman should be 
married,” he said, ‘‘and no man.” (They 
didn't make him Prime Minister just for 
his pretty face, you know.) But there is a 
form of marriage entered into by en- 
lightened people today which can be 
mutual bliss for both parties ... a form of 
free and yet (women will be delighted to 
hear) permanent union. It has as its goal 
not the protection of our post-Pill 
society against the anachronistic burden 


of having to rear and pay for illegitimey fi 


or abandoned children. Rather, it aiméa 


an enhanced role for the man in what has 


always been thought of as the dim, al- 
most comic part of husband. 

Observe any conventional wedding. 
See the Bride. How smilingly radiant she 
is, how triumphant, how weepily en- 
vious her friends. Here’s the Groom. 
Note the embarrassed, sheepish look he 
wears when he catches his friends’ eyes ; 
mark the broad, almost derisive smiles 
they shoot back at him. He’s caught. As 
a boy, he dreamed of growing up to be a 
man. He’s found that the years have 
dwindled him instead into a husband. 

If this is your status, perhaps you 
shouldn't be the one to read this article. 
Or, anyway, not the only one. Your wife 
could benefit from it too. Because her 
practical sense—often mistakenly called 
“feminine intuition” by the unknowing 
—has ‘ong told her that you are already 
chafing at the marriage ties. What you 
must remember is that she’s not an ogre. 
She genuinely wants you to be happy— 
though married. Your sexual content- 
ment at home is her desideratum before 
all else. But she’s getting wrong advice 
on how to go about achieving this goal. 
So perhaps you might just ‘‘acciden- 
tally” leave this page open among the 
stacks of women’s magazines on which 
she spends so much of her time and your 
money, publications which shamelessly 
misinform and beguile her into thinking 
week after week, month after month, till 
death do you—thankfully!—part, that 
the secret of keeping a husband's eye 
from roving outside the home is for her 
having Smooth, Love-to-Touch El- 
bows... or serving hot cocoa on a cold 
night . . . arousing him with the right 
bath soap, or—God help the human 
race |—even providing him with clean, 
Clean, CLEAN shirts to wear to work. 


WHAT AN HONEST MAN WANTS 


The ever-rising divorce statistics pub- 
licly record the failure of such feminine 
stratagems, the sheer fat-headedness of 
women telling other women what men 
like. What | propose to explore here are 
the secrets of certain marriages which 
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THE NEW 
POLYGAMY 


An immodest proposal for 
making marriage more 
enduring by obviating its 
sexual monotony— 

i.e. always making it 
with the same girl 


ee ES Se 
by William Henry 
EE Se 


divorce courts never hear about—the 
private methods and modes evolving 
today among men and women who have 
faced up to the fact that a husband can- 
not live by hot cocoa alone, and it is to 
thewife’s advantage, if she wants to keep 
the security that marriage affords her, 
not to make him try. 

Because if a wife should ask prac- 
tically any honest man—instead of a 
lady’s magazine editress—what he really 
wants in women, she’d get a brief, three- 
point reply: 7. Sex; 2. Plenty of it; 
3. Variety—meaning not only the simple 
ringing of the changes and positions 
advocated by authors of books like 
Marriage for Beginners but actual 
hanges, both of partners and numbers. 

Breathes there a man with soul so 
dead that no matter how happily, or even 
how recently married he is he doesn’t see 
at least a half dozen or more cream- 
fancies or cherry-surprises undulate 
past him every day in minis and see- 
throughs and doesn't silently cry out to 
himself: “If only | could’ even 
once... |? Put a man through a few 
years of that frustration and it’s no 
wonder sex at home becomes tame, 
more of a ritual than a riot. Soon he’s 
trying to numb his natural juice-filled 
desires and fantasies with telly, night 
after night. (I've heard that some 
medical research teams are working on 
the theory that the blue light from The 
Box actually emits powerful sexually 
anaesthetic rays.) 


What's a man to do? Extra-marital 
affaires almost always lead to complica- 
tions—unexplainable phone calls to the 
home... catch-as-catch-can bouts in 
hastily borrowed bed-sitters or sordid 
automobile back seats .. . guilty con- 
sciences . . . to say nothing of the 
hideous expense. You can’t conduct an 
affaire in style on beer and crisps. Oh, 
no. If No. 2 knows you're married to No. 
1, even in today’s relatively liberated age, 
No. 2 is going to feel that she has to 
come first in some ways, so that while 
your winning ways may reconcile her to 
the thought that No. 1 is going to have 
the meat (all puns intended), she’s 
going to lay claim to the gravy, and 
lashings of it. 

Besides, having it off on the side may 
easily lead to the divorce court, with all 
the attendant heavy, clanking legal 
machinery to ensure that the break is as 
painful and noisy as possible. You'll also 
most likely lose your kids—which 
usually hurts a man, no matter what he 
thinks of their mother. And also gone 
will be the snug, comfortable home 
you've sweated to pay for; all you can 
be sure to receive for your part is the 
scandalized or knowing sneers of friends 
and/or relations. On top of which the 
divorce itself is added to the costs that 
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must come out of your pocket. 

Such is the price of doing what comes 
naturally, and of a legal system which 
tries to legislate against human nature. 
It's like Prohibition, a reform imposed by 
very high-minded Americans, but in 
opposition to human nature. Why, they 
even tried to stop a man from having a 
glass of beer at home in the evening after 
work. Inevitably, enforcement made the 
U.S. crime-ridden and drink- riddled. As 
George Orwell said in a critical essay on 
Mahatma Gandhi's abstemious, self- 
and sex-denying way of life—one that 
he preached not only for himself, but for 
everyone—''Save us from the saints 
among us.” 

A CHIEF WIFE — AND HELPERS 
Instead of an unworkable legal code of 
marriage we need The New Polygamy, 
a way of life that faces contemporary 
facts, combining those polar opposites, 
freedom and stability. The New Poly- 
gamy, gentlemen, would give us free- 
dom within stability—and all legal too. 
Marriage and the family began as an 
economic proposition: the more sons, 
the more protection against hostiles and 
the more acreage and cattle that could 
be husbanded. (Note the use of that 
word, and whence it derives.) But 
today a family, far from being econo- 
mically helpful, can be a severe drain on 
a man’s wage packet. In the old form of 
marriage he has no escape, however, 
short of divorce and the catastrophe 
described above. Ideas like The New 
Polygamy offer flexibility and adapt- 
ability within a marriage framework. 
Here’s more or less the way it works. 

In The New Polygamy, there is still 
marriage between one man and one 
woman. /ndeed, they and their marriage 
are the cornerstone on which all else is 
built. No matter what the ceremony is— 
they can choose whichever one they 
find most agreeable or aesthetic—they 
have their own agreement, freely and 
sincerely entered into. The husband's 
role is head of the family, and chief 
provider. (The interesting interpreta- 
tions of this classic formula come a bit 
later on.) But the wife’s role is that of 
not only making a comfortable home for 
the man, but also of providing for his 
sexual comfort as well, no matter what 
form that takes. That is, she aids him in 
satisfying his temporary desires, for 
instance, by striking up friendships and 
bringing into the home for possible 
recruitment any passing girl he might 
have a yen for. This is always easier for 
women to do with a new, unintroduced 
girl. Apassing word in the fitting room of 
a boutique, greengrocer’s or cinema 
crowd, and the introductions have been 
made; the bird does not take fright and 
fly away. And an invitation to the house 
for dinner also comes most easily with- 
out menace from the wife. 
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Once In the home, again it is the wife 
who can most easily disarm the new- 
comer’s fears. ‘Give Fred a kiss for his 
birthday,” she may say, ‘while | go out 
and make the gravy.’ One wife | know 
brings out the Polaroid camera on these 
occasions after an evening of wine and 
subtler forms of headiness, and asks the 
girl to take pictures of her husband and 
herself, stripping. From there, with the 
smoke of encouragement and en- 
thusiasm floating in the air, it’s not a far 
step for the newcomer to find herself 
posing too, with the wife taking the 
pictures. It’s all right, isn’t it? They're 
married, aren’t they? And she’s en- 
couraging me to pose in the altogether 
with him. Why not? 

Should the desire take the three of 
them to retire together, there would not 
be, aS an eminent politician has warned 
in another context, “a policeman in 
every bedroom’. Who would stop them ? 
Who indeed would stop them if after 
familiarity has worked its way, the 
two girls decided to amuse themselves 
with the practised wiles that only 
women understand to their fullest 
extent, and entice the man to further 
heights, by making love to each other ? 

“| know my husband,” a girl involved 
in one polygamous group has told me. 
“Married or not, he’s going to have it off 
with whomever comes along whenever 
he can. But | don’t want to lose sleep 
over it...and | don’t want my marriage 
to break up. It’s so much nicer being 
married. Once you're past 21, being a 
girl on your own is not that much fun. 
So I'd much rather have it happen with 
me there—or at least knowing about it— 
than make him feel he has to sneak off 
with the bird. He begins by sneaking off 
for the afternoon... feels guilty ... she 
tells him I’m a bitch to make him feel so 
bad ...and the next thing you know, he’s 
gone off with her for good. Oh, no. Let 
him have his go, just as long as | know 
about it. Let a man have his fun, but 
don't make him feel guilty about it—in 
fact, cheer him on—and he’s yours for 
life. And if it gets him keen to watch me 
have a bit of slap-and-tickle with one of 
the other girls—well, it’s all in the family, 
isn't it? | know the other girls. | trust 
them. They're not going to try to steal 
him away. We are a family.” She smiled 
a bit to herself, and then looked at me 
from the corner of her eyes. ‘Besides, 
women are like men, aren't they ? Once 
in a while, doesn’t a girl like a bit of a 
change too ?” 


WHY POLYGAMY IS SECURITY 


On the wife’s part, she has that s/ne 
qua non without which all legal mumbo- 
jumbo is meaningless and everything 
else is just an affaire: she has a marriage 
that will last, that ultimate dream of all 
women, security. She /s married. 

I've heard polygamous families ac- 


tually posit the idea that the way they'd 
structure society is that once such a 
marriage is contracted, divorce between 
the two chief partners would be made 
more difficult than it is now in our 
permissive days. The girl must feel she is 
not only the wife in name, but have the 
satisfaction of knowing she is the per- 
manent head of the family. All children 
born into it are hers. The husband would 
be required—with the help to be men- 
tioned in a moment—to provide material 
support for the family. The wife has the 
further assurance that this marriage is 
not going to break apart just because 
someone lost his or her head one wild 
night, plus the even greater assurance 
that there is no hidden cancer of 
unfulfilled desire in her husband’s 
breast liable to erupt one day and 
threaten her whole life’s structure. 

To be unsentimental about it (remem- 
bering that we've already agreed that 
women are the more practical of the two 
sexes) a successful marriage should 
perhaps be viewed the way a successful 
restaurant proprietor looks at his own 
establishment. He does not care which 
dish you order when you come there— 
his principal concern is that you are so 
satisfied with the place, you continue to 
return. 


The idea of wider, wilder sexuality is 
not frightening to women, and if a girl 
feels anxious about the idea, it’s not 
because she’s inherently more prudish 
than men, but because sexual explora- 
tion threatens her security. If you make 
your wife feel secure—in fact, include 
her in your plans and desires from the 
very beginning, instead of forcing her to 
feel left out and alone by acting in a 
furtive manner—she will positively help 
you in whatever little sexual whims may 
come to your mind. Nell Gwynn pro- 
cured for her King Charles long after his 
sexual tastes for her had faded, but he 
loved and rewarded her to his dying day. 
Madame de Pompadour also recruited 
and helped other women into Louis 
XIV‘s bed—they came and went, but she 
stayed on, till the end of her days, in 
splendour, power and luxury beyond the 
dreams of even Jackie Onassis. 

Other girls in the New Polygamy 
family—sub-wives if you prefer—be- 
come part of the family group for as long 
as they like. But unlike the chief wife, 
they are expected to supplement the 
husband's earnings or income, if needed. 
Finances are controlled by the chief wife. 
This makes an ideal arrangement for a 
young girl who does not want to marry 
yet, either because she is pursuing 
studies or a career, or just because she 
she doesn’t feel ready yet to do anything 
but tear a few more years into confetti. 
As a sub-wife, she doesn't have to live 
with another girl; it would even solve 
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“It’s Just as I've always suspected Thompson, we're 
playthings in the hands of the Gods.” 


aso 
hate 


Marriage suited Ruffo. Now he had 
a home where he could do as he 
liked, and as much sex as he 
wanted with the girl he’d wanted 
it with. 


by Stan Barstow 


two-year courtship of that girl whose body turned 

men’s heads in the street by the discipline imposed 
by her cold-eyed watchful mother. A certain amount of 
boy-girl contact was expected, even approved: holding 
hands while watching television in her front room; kisses 
and tight straining cuddles when the parents were absent: 
but any attempt to get closer to Maureen than the clutching 
of her resilient flesh through her clothes was met with an 
automatic and persistent response: “No, | can’t.” “Why 
not?” ‘Me mam says I've to wait till | get married.” 

Beyond this Ruffo found it impossible to go. At best she 
was stupid, childlike in her reiteration of “Me mam says... "; 
at worst Ruffo wondered whether in her he had found that 
most sexually maddening of combinations — a girl whose 
body yelled promise but whose mind and emotions had no 
real interest in the subject at all. Exasperated, he drew away 
from her until his continual casual excuses for not seeing 
her made his neglect obvious and she, ingenuous in her 
directness, faced him with it. 

“| don't see much point.” 

“Oh... What's made you change your mind ?” 

“Your mother. She runs your life for you.” 

“She's only trying to do her best for me. Anyway, if that’s 
all you want me for...” 

“\f that’s all | want you for I've been seeing you a long 
time for bugger-all, haven't | ?’’ Ruffo said. “If you want the 
truth, | can’t stand it any more.” 

“I've told you, | don’t think it’s right when you're not 
married.” 

“You mean your mam doesn't.” 

“Well, I've always taken notice of what she says.” 

“I'm not talking about going the whole hog,” Ruffo said. 

“But one thing leads to another, doesn’t It?” 

Ruffo might have looked at the mother and discerned, 
more than the person who was keeping him from what he 
wanted, the woman the daughter could become. But he 
saw only, behind the canteen building where they had met, 
the creature of his long-repressed desire, the pout of her 
lips, the rise and fall of her breasts under the thin nylon 
overall, and he knew that he must have her. 

“We'd better get married, then.” 

“Oh!” She took it with apparent surprise, as though she'd 
been prepared to go on as they were indefinitely. “Well, 
we'd better get engaged first.” 

“| don’t want any long engagements dragging on. We've 
been seeing each other for two years now.’ 

“But we've nowhere to live. And no stuff collected.” 

“I'll find somewhere.” 

“| suppose me mam ‘ud let us live at our house for a 
while.”’ 

“No,” Ruffo said. ‘We want to be on our own. I'll find 
somewhere.” 

He began scanning the property columns of the evening 
newspaper and asking round among the men in the 
engineering shop. In the meantime, Maureen broke the 
news to her mother, who said that Ruffo ought to make his 
intentions public by buying her a ring. The £30 that this 
cost Ruffo he parted with grudgingly, feeling that it was 
money he could ill afford. Houses were expensive and 
whatever they found they would need all the cash they 
could scrape together to put In it even the necessary 
minimum of furniture. He worked all the overtime offered 
him, cut out his weekly drinking night with his mates, and 
stopped taking Maureen anywhere it cost money. He didn't 
smoke, so there was no saving to be made there. 

Thinking that he should have a clear idea of their combined 
resources, he asked Maureen about her savings, only to 
find to his dismay that she was still giving her wages to her 
mother, who returned her a weekly sum of pocket money 
which she spent on make-up and small luxuries. 

“Me mam always said | could start paying me own way 


R UFFO had waited a long time, kept at bay through his 
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when | was 21," Maureen said. ‘And, of course, that’s still 
a couple of months off.” 

“So you're coming to me empty handed.” 

“I've a few sheets an’ pillow-cases ‘at me mam’s giving 
me. 

“That's bloody generous of her.” 

“An’ of course they'll be paying for the wedding.”’ 

Ruffo thought with some regret of the passing of the 
dowry system. “What we need is brass,” he said. ‘Hard 
cash, to pay the deposit on a house and furnish it.” 

“They're building some lovely ones up Lime Lane,” she 
said. 

“You must be out of your mind. They're a four-and-a- 
half-thousand-quid touch. That means at least five-hundred 
deposit.” 

Which Ruffo hadn't got. And as he went on looking and 
making enquiries he came to see the nature of the trap he 
had laid for himself. Marriage to Maureen had seemed an 
obvious way of getting what he wanted; but marriage was 
not, it seemed, a state easily achieved. And now he was 
worse off than before: still deprived, but robbed by that 
engagement ring of the freedom to come and go which he 
had held in reserve and thought of as a bargaining counter. 

Then he struck lucky, hearing from a workmate about a 
house occupied by an old lady who had just been taken 
into hospital with what looked like a fatal illness. 

“You want to get round there. Put your word in afore 
anybody else does.” 

“I'll bet there’s 500 after it already.” 

“You never know. You'll lose nowt by trying.” 

And gain nothing if | don’t, Ruffo thought. 

He went straight to the owner, a wholesale grocer who 
received him in the hall of his grand new bungalow. 

“A house ? | don’t know that there’s one coming vacant.” 

Ruffo saw the delicacy of the situation and chose his 
words accordingly. “An old lady lived there. | heard she'd 
died in hospital.” 

“It's news to me if she’s dead.” The man eyed him 
shrewdly. “You mean you want to be first in line if she 
does pop off? By God, you're quick off the mark, some of 
you. You don't let the breath leave the corpse.” 

“| expect there’s plenty before me, anyway,” Ruffo said. 
“You don’t stand much chance of dropping across a house 
to rent nowadays.” 

“Why don't you buy one ?” 

“Because | haven't got the money. If | could find a place in 
the meantime it'd give me a chance to save up. Everybody's 
got to start somewhere.” 

“Otherwise it’s in-laws, is that it ?” 

Ruffo shook his head. “I’m not having that.” 

“No, happen you're wise there. What did you say your 
name was ?” 

“Billy Roughsedge.” 

“Did they call your father Walter ?” 

“Aye, that’s right.” 

“| knew him. Played bowls with him many a time in days 
gone by. Dead now, though, isn't he ?” 

“Aye, me mother as well. | live with me married sister.” 

“Well, like | say, | don’t know that there’s anything coming 
vacant, but I'll keep you in mind. Give us your address.” 

Ruffo thought little more of it; but a fortnight later he got 
a note through the post to say that the house was now 
empty and if he still wanted it would he go to see the 
agents. 

It stood in a terrace on a back street; two rooms down, 
two up; no hot water, and a lavatory — shared with another 
family — in the long communal yard. Everything in that area 
was probably due for demolition during the next few years, 
Ruffo thought. But programmes like that had a way of 
being put back and before then he and Maureen would 
have got out; or if they hadn't the Corporation would be 
compelled to offer them alternative accommodation, along 
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with everyone else. It was a Start, a place to live, on their own; 
nothing to shout about but no worse than either of them 
had known before at some time in their lives. And it could 
be made cosy enough. 

They fixed a date for the wedding and Ruffo went through 
the house stripping paint and wallpaper and redecorating 
from top to bottom. Before that, with the help of a friend, he 
pulled out the black old range and replaced it with a tiled 
fireplace. He also fitted over the corner sink an electric 
water-heater which he’d bought second-hand through the 
small ads in the evening paper. For their furniture they went 
to sale rooms. Maureen would have liked more new pieces, 
but Ruffo showed her the balance in his Post Office Bank 
book and made it clear that he did not intend to start out 
with a load of hire-purchase debts. 

Marriage suited Ruffo. He had lived for too long in 
someone else's house; and though the people involved were 
his sister and his brother-in-law there had been occasional 
small points of friction. Their children were growing up, 
needing more space, and he'd had for some time the feeling 
that he was beginning to get in the way. Now he had his 
own place and a wife: a home where he could do as he 
liked, and as much sex as he wanted with the girl he'd 
always wanted it with. Any lingering fears that she might 
not find pleasure in it were quickly dispelled. With the 
wedding over, and a ring on her finger, she became willing 
and compliant, following wherever he led with no more 
protest than an occasional indulgent “‘Ruffo! Whatever will 
you think of next?” 

For Ruffo, in possession of her at last, had thrown himself 
from the cliff of frustrated deprivation into a protracted 
sexual binge. Impossible for him to have too much of her, 
he liked her to go without pants and bra in the house so that 
at any moment he could catch at her, one hand into her 
blouse to knead at a breast, the other under her skirt where, 
to her coy whinnies of delight, his probing fingers would 
draw the juices of her instant response. His fondling of her 
like this in the early evening, sometimes by the sink as she 
washed-up after their meal, would often lead to his taking 
her there and then, she standing, back arched, legs apart 
and braced, panting to the electric contact of his flesh. 


On other evenings, with the fire built high and the 
television picture flickering silently in the corner, she would 
dress for him in items of exotic underwear and lingerie which 
he bought through the mail to accentuate or semi-conceal 
the objects of his never-ending desire: briefs whose flimsy 
transparency held like a dark stain the tufty triangle of her 
crotch; brassieres cut low to lift those already splendidly 
jutting breasts and thrust them up and out, rampant- 
nippled, like great pale tropical fruits. Nor did any of this 
tire them for later when, in bed together, his earlier spending 
gave him a restraint which could carry them through an hour 
of intertwined limbs, bringing her time after time until it 
seemed to her that each night was one long moan of love. 

He was confident, in command; his ego strutted and he 
carried himself with an assurance bordering on the insolent. 
It was not lost on other women: Ruffo felt their awareness. 
One who served behind the counter of the canteen watched 
him as he stood in line for his meal. When he got to the head 
of the queue she put a double portion of cabbage on his 
plate. 

“There y’are. That'll put some lead in your pencil.” 

“I've got plenty, thanks.” 

“You could run short, the way you're going on.” 

Ruffo’s head came up. “What d’you mean by that ?”’ 

“Nay, lad, I’m only kidding you. If you've any to spare you 
can bring it round to my house. My old man’s forgotten 
what it’s all about.” 

Ruffo grinned. “Sorry. It’s all spoken for.” 

“Aye, well,”” the woman said with mock regret, “you can 
but try.” 

Ruffo challenged Maureen that evening. 


“What have you been saying to them women in the 
canteen ?” 

“Oh, you know how they kid about things like that, Ruffo. 
They got on at me and somehow or other it came out that 
we do it every day. Sometimes more. They” re only jealous.” 

“Aye,” Ruffo said, his hands on her. “| look after you 
well, don't |?’ 
“Mmm, you do. It’s lovely.” 

“It's better than that,’ Ruffo said. ‘‘It's bloody perfect.” 

He was happy. He worked hard, saving all the money he 
could; but beyond this he did not worry about the future. 
Today was what mattered. Yesterday was gone; tomorrow 
would come when it came. They were both young; there 
was plenty of time for everything. He lived for the present; 
for each evening when, secure and warm in their own home, 
they could indulge in their sexual games. Maureen was his 
now; he moulded her to his desires, was masterful in .the 
way he took her. She seemed to want it that way, content in 
being the focus of most of his waking thoughts. A knowing 
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Ruffo went upstairs to look in Maureen's. 
lingerie drawer and came back down to ask 
her: ‘Where’s your black sling bra ?’ 

‘| burned it. | just didn’t fancy wearing it 
any more.’ 
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little half-smile would often appear momentarily in her eyes 
when he touched her, as though she knew very well the 
power her compliance gave her over him. 

One evening they were lying together on the hearthrug 
when Maureen’s mother came unexpectedly to the door. 
Ruffo grabbed his clothes and went upstairs while Maureen 
put on her dressing-gown and let her in. 

“| was just getting washed and changed,” 
explained. 

Her mother glanced round the room, her nostrils dilating, 
as though she could smell their passion in the air. Ruffo, 
coming down the stairs a few moments later, heard a part 
of their conversation. 

“He's not, er, asking too much of you, is he ?” 

“What do you mean?” 

“Well, some men, you know, they're greedy. They. never 
leave a woman alone.” 

“Oh, | see! No, it’s not like that at all.” 

“As long as you're all right. There are other things in life, 
you know.” 

Tell her you love it, Ruffo thought. Tell her to mind her 
own business. He opened the door and walked into the 
room. 

It was a few evenings later that Maureen said, 
think we ought to save it till we're in bed.” 

maEhicen: 

“Well, you know the other night, when me mam came; | 
didn't know where to put meself for a minute or two. 
Suppose we'd forgotten to slip the latch and she'd walked 
straight in?” 

SOM aMOW ss 

“| mean, she knew what we were doing, Ruffo. 
she knew.” 

“Well, what about it? Come o-on...” 

He got his way, but for the first time he felt in her sub- 
mission an unspoken reproach. There was little response: 
she was acquiescent, no more, and he was alone, with her 
as the passive instrument of his pleasure. 

He had no time to resolve this before she went down with 
a heavy cold which turned into influenza and confined her 
to bed for a week. Her mother came every day to tidy the 


Maureen 


“Ruffo, | 


| know 


house, do their washing, and attend to Maureen while 
Ruffo was out at work. Then there came an evening when 
she was fully recovered and Ruffo thought it was time he 
broke his sexual fast. He went upstairs to look in her 
lingerie drawer and came back down again to ask oak 
‘Where's your black sling bra?” 
“Which one do you mean?” 

“You know which | mean. The one | sent away for.” 

“Oh, that one.” She wasn't looking at him. ‘Ruffo, me 
mam found it when she was sorting out the washing.” 

“Oh, did she 2” 

“She said she didn’t know how | could wear a thing like 
that. She said it was the sort of thing a prostitute wears.” 

“How does she know what a prostitute wears? And 
what's it got to do with her, anyway ?” 

“Nothing, | suppose. But still...” 

“And where is it, then ?” 

. | burned it. | put it on the fire the other day.” 

He was incredulous. ‘You did what ? What the hell made 
you do that?” 

“| wanted to be rid of it. | just didn’t fancy wearing it 
any more.” 

“Nobody was asking you to go Out in it. It was for me.” 

“| know. All the same...” 

Ruffo went back upstairs and had another look in the 
drawer. 

“You've made a clean sweep, haven't you 2?” 

Still she couldn't meet his eyes. “Il... 1 felt... 
sort of dirty.” 

“Oh, you did!" Ruffo said, irate now. “Did | make you feel 
mucky when | bought ‘em for you and you put ‘em on for 
me?” 

“Well, no, not then.” 

“But you would now ?” 

“It was all right, Ruffo. | knew you liked it. But we can still 
make love without that sort of thing.” 

“You'll be bloody getting undressed in the dark next,” 
Ruffo said, the anger bursting out of him. 

“There’s no need to exaggerate.” 

“Look,” Ruffo said, “haven't we had a good time since we 
got married ? You and me. Haven't we had a good time ?” 

“Of course we have.” 

“Well, why let somebody else stick their nose in?” 

Alivssnotthat wu, 

“Well, what is It, then ?” 

“Give up, Ruffo. Stop getting on. at me. 
headache.” 

Ruffo carried his anger to bed with him. For the first time 
they lay back to back, not touching. 

He was surly and uncommunicative during the next few 
days, speaking only when necessary. He ate his evening 
meal in silence, then looked at television for three or four 
hours before going early to bed. One night he went down to 
the local pub, something he'd done only a couple of times 
since they were married, and came back uncertain in his 
movements. Maureen began to stay in bed another half 
hour in the mornings, leaving him to get himself off to work. 
It was less retaliation on her part than a wish not to provoke 
him, to let him work off his mood in his own time. For she 
had something to tell him and when the weekend arrived 
without any change she forced herself to speak. 

“Ruffo, | know you're out of sorts with me, and I’m sorry. 
But there’s something you'll have to know. | think I’m 
pregnant.” 

“Well, that's bloody marvellous,” 

“Is that all you've got to say ?” 

“| thought we were going to wait till we'd moved to a 
decent house and settled down a bit.” 

“| know, but —” 

“We're only ... we're only kids ourse/ves! What do we 
want a baby yet for?” 

“That's all very well. 


well, 


I've got a 


Ruffo said. 


But if I’m having one, | am. You 
CONTINUED ON PAGE 82 
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ith the arguable exception of 

the girls in Daktari, a woman 

needs a good reason for visiting 

Africa these days, but Chicago's 

Lee Gardener, 19, believes she has one. 
A student at the Sorbonné, Paris, who 
is seeking a degree in educational psychol- 
ogy, she traveled to equatorial Africa 
to observe a primitive, child-like society 
in its virgin state. ‘| hate to sound con- 
descending,” she asserted, “but one can 
learn so much from just watching un- 
educated, unselfconscious people going 
about their everyday lives. | only wish half 
the people | knew at home were as relaxed 
and undemanding as these Africans are.” 
The loquacious Lee aims to teach handi- 
capped children in the United States when 


she returns, and hopes to apply her 
experience of African anthropology to 
her educational curriculum. ‘| have a 
fundamental belief in the goodness of 
mankind,” she explained, ‘‘and | think 
the trouble with most teachers is that 
they've become very tired and cynical 
and they give their children no hope 
for the future. But when you go to 
Africa, you can see that innocence, in 
a lot of ways, is its own reward. That's 
what | find so fascinating about prim- 
itive society. Despite her radical, 
grass-roots approach to education, 
Lee is far from being a fist-clenching 
revolutionary. ‘I’m an awful square in 
a great many ways,” she confessed. 
“| don't subscribe to the idea of free 
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sex, for example, not if ‘free’ means regardless of love. Sex 
and love, to me, are inseparable mirror images of each other.” 
In the Dark Continent, this chic Chicagoan admits to finding 
a security which her life has lacked until now. ‘Africa is like a 
womb, very warm and almost uncontrollably fertile. One of 
the reasons | wanted to come here was that it is the Mother 
Continent: it is unchanged and unchangeable. The people 
here have nothing in the way of material possessions. Air 
conditioning ? The only air conditioning they’ve got is the wind. 
In Africa, a teacher can find people learning how to live without 
any of the impediments of modern society. You know they 
aren't going to be blasé about what you're telling them because 
they watched three hours of much more exciting material 
on the television last night.” So intent is Lee on uncovering 
the kernel of human simplicity that she has no time in her life 
whatsoever for the fads and flippancies of civilized society. 
“Women’s Liberation?’ she asks, frowning. “| haven't read 
all their pamphlets, but | really don’t know what it means. 
What do we have to be liberated from? | think everyone needs 
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liberating in one way or another when you 
come to think about it. The way of life you 
choose always has its imprisoning factors. 
These Africans don’t get lead poisoning 
from gasoline, but on the other hand they 
can’t drive to the nearest city. Everything 
has its price. | don’t think women are any 
worse off than anyone else. In fact | 
think we are very free indeed. Men can’t 
stop off mid-morning’ for a coffee and a 
rest, the same way a woman at home can.” 
Eventually, Lee believes that she will marry 
and settle down with children—‘‘l told you 
| was square’—but she claims she is 
choosy about men. “You may think I’m 
very dated and strange,” she says, “but | 
would like a man who is brave. It's some- 
thing to do with my family heritage, | 
think. My great-grandfather was reputed to 
be an American frontiersman, a prospector 
and a notorious Indian fighter. We have an 
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old photograph of him back in Chicago and we 
think there is a scalp in his hand. It may just be a fur 
glove, but to me it looks like a scalp.’ Lee’s own 
father, contradictorily, is a social worker—'‘funny 
how blood changes’’—but she considers that one job 
needs as much guts as the other. ‘I'd rather talk to 
Geronimo than some of these motorcycle hoodlums.” 
Miss Gardener's swain won't have to do either to win 
her affections, but he will have to match the 
elementary unabashedness of the African. “| don’t 
quite know how to tell a Yale man that he needs to be 
a little more African, but I'll think of a way round it. 
It's just that in Africa men accept danger and risks to 
their lives in a way I’ve never come across before. 
It's not negative bravery, like flying in a jet when you 
know there’s always a percentage of accidents. 
It's positive acceptance of life’s perils. That's what 
| want in a man.” In more than one way, Africa has 
become for Lee an ideal and idyllic continent, a 
place where her conception of human existence 
takes on flesh; and to that extent, this pictorial 
essay undeniably depicts a Gardener in Eden. 
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THE NEW 
POLYGAMY 


CONTINUED FROM PAGE 66 


the problem so often forced on girls 
today who are unable to afford to live 
alone and so find themselves living with 
a man they may dig to a point, but not 
entirely—with all the heartache and 
difficulty of breaking away when the 
time comes for her to move on. To say 
nothing of the sexual restriction she 
would feel if she were living with one 
man alone, married or not. 

In The New Polygamy, if one of the 
sub-wives chooses not to come home 
on an occasional night, no one thinks it 
odd, or asks her to explain. And if one of 
the sub-wives, or indeed one of the chief 
partners themselves wishes for even 
greater sexual variety, their own living 
example, discreetly let known to other 
possibly interested and sympathetic 
people, not only demonstrates but 
encourages participation. 

The heart and principal advantage of 
the New Polygamy is that it can provide 
stability, the comforts of home, even a 
kind of monogamy and the joys of 
genuine family feeling, within an essen- 
tially polygamous, essentially liberated, 
framework. It could also be legally 
recognized: the marriage laws are not 
carved in stone, nor handed down from 
the mount. They can be changed if 
enough voters want it, and remember, 
the numbers of young voters, open to 
new ideas and convinced of the failure 
of outmoded traditional marriage, are 
swelling enormously every year. The 
new law would merely ask that sub- 


wives sign a register at some central 
office to secure all the rights, recogni- 
tions and allowances due to them by the 
community. If, like some older girls | 
know in polygamous families, a sub- 
wife had been married once or twice 
before, and had decided that conven- 
tional marriage would never work for 
her, she would nevertheless not be 
deprived of a family and the consequent 


“emotional, financial, moral and fami/ia/ 


support she could never have on her 
own. But she would also have the inde- 
pendence to move occasionally out of 
the family when other paths might tempt 
her, and return whenever she wanted to. 

For either girl, or for any sub-wife, no 
matter for what reason she originally 
decided to enter the polygamous family, 
if and when the time comes, and she feels 
herself ready to become the chief wife in 
a marriage and family of her own, she 
would merely ask that her name be 
crossed off the list at the register office, 
and re-entered as the chief wife of a 
new, polygamous family. It could all be 
as simple as that. 


SEX IS FOR CONSENTING ADULTS 

Then why don't we find it happening 
that way? Simp/y because men, far 
from being sexually Iiberated, are 
sexually contined. Guilty of their sexual 
urges, if you like. Most men, under the 
present rules, simply could not afford to 
support two or three girls in a polyga- 
mous family. (As has been said, a man 
today feels it a strain to support even one 
wife.) But that is because he has been 
trained to think that by having sexual 
relations with a girl, he is taking some- 
thing away from her—"‘taking advantage 


of her’—that it is all “give” on her part, 
all ‘‘take” on his. The New Polygamy 
realistically recognizes that sexual rela- 
tions are entered into by both people, 
with both people’s consent. And so the 
man does not have to guiltily try to make 
it up to the girl by paying her off with 
money either in the form of food, rent, 
expensive entertainment or clothes. He 
has taken pleasure with her, he has 
given pleasure to her. No debt has been’ 
incurred on either side. So while the 
man may be the chief wage-earner in 
the house there is nothing wrong with 
his asking the sub-wives to help 
support the family. In present circum- 
stances, guilt keeps him from taking for 
granted the fact that as mature human 
beings women are prepared to pay their 
own way, just as they are prepared to 
lead their own lives. Isn't that what the 
best of Women’s Lib itself is all about ? 

What is important to realize is that 
this is not a radically new idea. The world 
has known matriarchies, patriarchies, 
polygamous families and polyandrous 
ones too. There are islands in the Pacific 
where biological fatherhood is only 
incidental and children are brought up 
to recognize their mother’s brother as 
their true father. I’ve known lesbians to 
become pregnant during experimental 
periods of their lives and raise marvellous 
children, and | know male homosexuals 
who have become good fathers too. 
Human nature is infinitely malleable; it 
is only human society as _ presently 
organized that resists change. 

Remember that a puritan has been 
defined as a person who fears that 
someone, somewhere is having a good 
time. If we have the will, we can change 
society so that we will a// have a good 
time, a// the time. Ot 
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of her life. He was too young for a glass case marked 


“husband”, 


He brooded on it for a couple of days; then one morning 


can't always plan these things, can you ?” 

““Course you can,’ Ruffo said. “Ninety-nine times out 
of a —” He stopped and, for the first time in days, looked 
directly at her. “You didn’t do it on purpose, did you 2?” 

“What makes you think—?” 

“You did,’ Ruffo said. “You bloody did. | can see it 
written all over your face.” 

“Look, Ruffo,”’ she said eagerly, “the younger you are 
when you have your family the more time you have together 
when they've grown up and you're on your own again.” 

It was like a doctrine she had learned. He stared at her, 
aghast. “Who cares about what happens then? We might 
all be bloody dead by then. | want my time now, while 
I'm young.” 

“You don't want a family at all, do you ?” 

“In a year or two,” Ruffo said, “when we're better placed 
and we've enjoyed being together, just the two of us.” 

“But we've had that, haven’t we ?” 

“Aye, we have,” Ruffo said. ‘We've had it, all right.” 

It was all going, vanishing before his eyes. He looked at 
Maureen as though he’d never really seen her before. He 
had thought he was moulding her but now, in a flash of 
intuition, he perceived his fate as a function ofthe phases 
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he turned over in bed when the alarm clock rang and said 
he wasn't feeling well. When Maureen had. gone out to 
work he got up, shaved and dressed, packed his personal 
belongings in a case, wrote a note for her, and left. 

The note said that he would not be coming back, but that 
when he had settled down elsewhere he would write 
again and arrange to pay maintenance for the child. Maureen's 
mother wanted her to put the police on his trail so that she 
could sue for maintenance for herself, but Maureen refused 
to do this. She had her job and she gave up the house and 
sold its contents and moved back in with her parents. Six 
months later she heard from Ruffo who was now in Australia, 
working on a hydro-electric power scheme. He said he 
would be willing if she wanted to divorce him, since she 
was still very young and would no doubt want to marry 
again. 

There were times when .she felt a vague yearning for 
Ruffo’s loving, but she came to accept that as a stage of 
her life which had passed; that, and the earlier one of the 
young unmarried girl singlemindedly keeping herself un- 
touched for her future husband. With the child big in her 
now she was absorbed In her new role of mother-to-be. And 
to this she added the unexpected one of deserted wife 
without too much apparent strain. Og © copyright 1971. 


NOW FROM BIOPHYSICAL RESEARCH AND DEVELOPMENT CORP. COMES THE ULTIMATE SLENDERIZER 


The Incredible New SAUNA BELT™ 


HOT PANTS 


THE ONE DAY SLENDERIZER WITH ‘INSTANT’ HEAT 


GUARANTEED TO REDUCEYOUR WAIST, ABDOMEN, HIPS AND THIGHS ATOTAL 
OF 6TOIOINCHES JV JUST ONE DAY 0R YOUR MONEY REFUNDED 


HERE 1S HOW THEY WORK: The real heart of the Sauna Belt Hot Pants 
program is the special thermal pack unit developed by a scientist 
from California Polytechnic. These thermal pack units are designed 
for your Hot Pants reducers to fit directly over the areas where you 
most desire to take off excess inches... your waist, your hips, your 
thighs or ALL three areas as you may choose. Once the thermal 
packs are in place and the Hot Pants reducers are inflated, you will 
then do a brief exercise program pre-selected by you from the 
instruction booklet provided. Super effective, these thermal packs 
instantly amplify and augment the heat produced by the pants them- 
selves and, together with the program, speed up the process of 
melting away inches. At the conclusion of your program you will 
relax for a short period of time—and you can tell by the 
surprising, but decidedly pleasant, glow of warmth all 
around the areas you want to reduce that these super 
new Hot Pants reducers are working their particular 
wonders for you even while you relax... and a marvelous 
thing to remember is that any time you should happen 
to put on excess inches, any time you want to trim 
off inches for a special occasion or to wear a special 
outfit, your Hot Pants reducers are ready and waiting 
to work their special reducing magic any time you 
need it. 


“This one day slenderizer really works! | 
went through one session with the Sauna 
Belt Hot Pants and with just this one use 
my waist came down from 36 to 321 for 
a loss of 312’— my hips came down from 
42 to 39—for a loss of 3’”—I also lost 
2%” from my abdomen and 112” 
from each thigh for a total reduc- 
tion of 12”. ..Very convenient— 
terrifically fast—and no diets 


to follow.” PETER RICHTER 


THE NEW SAUNA BELT HOT 
PANTS REDUCERS...CARRY 
THE MOST SENSATIONAL 
MONEY BACK GUARANTEE 
IN SLENDERIZING HISTORY. 


There has never been an 
inches-off guarantee like this 
before. No longer is it neces- 
sary to wait months, weeks or 
even days to lose excess inches 
from your body...It is now pos- 
sible to be 6 to 10 inches slimmer 
within just ONE HOUR of taking your 
Sauna Belt Hot Pants reducers out 
of their box. 


USER’S RESULTS FROM 
THIS FABULOUS ONE DAY 


TRULY PHENOMENAL RESULTS ARE BEING 
ACHIEVED BY USERS. The new Hot Pants reducers 
have hit the world of slenderizing like a time 
bomb that explodes all existing time barriers in 
slenderizing. Users are losing a total of 10, 12, 
and even 14 inches in just one day with the super 
Sauna Belt Hot Pants program. There may be 
4 variations of speed and/or degree of results due to 
individual differences in metabolism and body response. But remem- 
ber this—these super Sauna Belt Hot Pants reducers are a true 
wonder and no matter what your metabolism, no matter what your 
body type, If you do not lose a total of 6 to 10 inches from your waist, 
abdomen, hips and thighs in just ONE DAY without dieting, you may 
return your Hot Pants reducers and the entire purchase price will be 
immediately refunded. 


SAUNA BELT HOT PANTS—THE WORLD'S MOST INCREDIBLE 


ONE DAY SLENDERIZER...and the price is only $14.95...This 
one price includes everything you need for the world’s fastest, most 
exciting slenderizing program. You will receive your super Sauna Belt 
Hot Pants reducers; you will receive a supply of the wonder working 
thermal pack units; you will receive complete instructions and J) 
the special programs designed to be used with your Hot Pants Pe 
reducers; and most important to you, you will receive a 

an unconditional Money Back Guarantee that you must 


SLENDERIZER h lose a total of 6 to 10 inches from your waist, OS oe 
TED PAMPLIN: “/ actually lost 4” from my waistline from gel ibe and thighs in Just eee a oh o Oe 
just one session of using the Sauna Belt Hot Pants! At the SOU OEM se OR ONL MONEY AVAC KS i ee oP ead oe 


same time | lost 2” from my abdomen—3" from my hips— 
and 2" from each thigh for an over-all loss of 13". Until | tried 


: ; S 
So if you want to be suddenly slimmer, — 947 go o6 son 
suddenly trimmer, order your new Hot _~ ow oY eg 0 

Pants reducers today and discover 


this new Hot Pants program, | didn't believe it possible to a as 
pag - Aaa AEGT y what a difference a day makes. vw? -AdY 60" 

reduce so much in just one day—and without dieting. Just think, if you had your Hot Sa oe “Oo oo 8 oes 

RAYMOND VOLKER: “/t took just a few minutes of one day “ S cy 3 oe : 


Pants reducers today you ~ Ww 
could be 6 to 10 inches g 
slimmer when you put 
on your swim suit oe 4 
yourmoncy age a 

‘ 2 
back. 22 oo * 


to lose 11 excess inches on the Sauna Belt Hot Pants program. 
It trimmed my waist down 312"—trimmed 3” from my abdomen 
—2" from my hips—and a total of 242" off my thighs. It is abso- 
lutely the fastest and most effective reducing method | have 
ever seen.” 


BILL ARMSTRONG: “The Sauna Belt Hot Pants pro- 
gram really wipes out excess inches! | used them one 
afternoon and reduced my waist and abdomen by 5”, & 
my hips by 2%" and my thighs about 2%"—Something 
that can take off so many inches from just one use 
is simply fantastic—especially without any dieting 
required.” 

© Biophysical Research & Development 


Corp. 1971, P.O. Box 3984, 
San Francisco, CA 94120 / Patented 
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Once the acme # of educational 
(and social) attainment, the Ivy 
League colleges of today’s changed 
world are not at all the way their 
alumni remember them 


by Max Gunther 


When a small college ran a newspaper 
ad seeking a new president, it specified 
that the applicant had to be ‘’a Princeton 
man or his equivalent’. A reader 
promptly jumped up with a question: 
“What do you mean by a Princeton man 
or his equivalent? Do you mean two 
Harvard men? Or one Yale man half- 
time?” That was the old Ivy League 
speaking. 

Implicit in both the ad and the 
reader's question is the assumption that 
Princeton and Harvard and Yale men, 
though they may battle for status among 
themselves, are head-and-shoulders 
above everybody else. A writer in the 
Princeton A/umni Weekly commented 
on the incident somewhat sourly, calling 
it an example of ‘the feisty parochialism 
that has characterized some Ivy League 
schools in the past’. He said he was 
sorry to see the attitude still in evidence. 
That was the new lvy League speaking— 
or, to put it more accurately, the 
academic legatee and social remnant of 
what used to be the Ivy League. 

Today's Ivy Leaguers don’t consider 
themselves superior to anybody else, 
socially or in any other sense. They don’t 
even call themselves Ivy Leaguers. The 
Ivy League is, in fact, dead. 

“It certainly is dead !’’ mourned an old 
Harvard grad (class of ‘38) recently. He 
and some friends had been back to their 
alma mater for a brief visit in March, 
1971. They strolled around Harvard 
Square and were appalled. ‘What a 
seedy-looking bunch of kids! ‘In my day a 
Harvard man was agentleman... |" 

Having had a few drinks and feeling 
bellicose, the old grad buttonholed one 
long-haired youth who was slouching 
down the sidewalk. “Why don’t you 
stand up straight, young man ?”’ bellow- 
ed the old grad. “Why don’t you have a 
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bath and get your hair cut? Don’t you 
know you're a Harvard man 2" 

The student gaped, blinked and 
shambled away. 

“He didn’t understand what | was 
talking about!” sobbed the old grad 
later. ‘Good God, he didn’t even know 
What | meant by “Harvard man’. He 
didn't know what a Harvard man was 
supposed to be!” 

Dead indeed. Stone cold. The Ivy 
League has at last passed out of 
existence. 

The colleges are still there, of course. 
In some senses—the academic and 
political senses—they are aliver than 
ever. But that’s nothing. Academically 
and politically, almost all American 
colleges are aliver than ever. Almost all 
can claim to have X times as many 
students as ten years ago, X times as 
many interesting riots. 

But in the sense that Ivy League 
colleges used to be different from all 
other colleges in the country—and as 
some saw it, better than all other 
colleges—the Ivy League is finished. 
The big difference is gone. 

That difference, back in the old days, 
lay in social status. The Ivy League 
colleges were the first choice of the 
nation’s social and financial elite. Rich 
parents from New Mexico to Maine sent 
their sons and daughters to Harvard, 
Princeton and Yale; to the Little Ivy 
League (Williams, Amherst and so on); 
and to the Heavenly Seven women’s 
colleges (Radcliffe, Vassar, Smith and 
the like). In many wealthy families it was 
understood from the children’s birth that 
they were to be Ivy Leaguers. There 
were no other possible colleges to 
choose from. To go anywhere else was 
to go down the drain. 

The Ivy League colleges were said to 
be academically excellent. That didn’t 
matter, however. What mattered was 
that they were country clubs and finish- 
ing schools for young ladies and gentle- 
men. Their main function was to train 
and perpetuate a social elite. Their 
alumni formed the nearest thing this 
country has ever had to a genuine defin- 
able aristocracy. They hung together, 
these alumni, aloof from the hoi polloi. 
They lived in places like the Main Line, 
Shaker Heights and Westchester County. 
They belonged to the same country 
clubs. They controlled many law firms, 
Wall Street brokerage houses, banks, 
publishing houses—and they hired al- 
most nobody who wasn't an Ivy Leaguer. 
Even the secretaries were Ivy Leaguers’ 
daughters. 

They created an image of themselves 
that the whole country recognized. 
Everybody, everywhere, knew what an 
Ivy Leaguer was. An lvy Leaguer was 
rich, snobbish, charming in a chilly kind 
of way. He was likely to have a name 
like R. Ralph Bashley-Barkington III. He 
drank expensive Scotch and was most 


particular about the kind of gin that 
went into his Gibsons. He drank only 
fresh-squeezed orange juice. He was 
not scared of headwaiters in plush 
restaurants and never in his life waited in 
line for a table. He was rude to trades- 
men, whom he addressed by either their 
first or last names but never as “’Mr.’’ He 
drove an expensive sportscar, kept an 
expensive wife and belonged to a 
number of expensive clubs—and if he 
had a mistress, she was expensive too. 
He was never seen entering a public bus 
or bathing at a public beach. A most 
un-public man was he. 

Not everybody who went to an Ivy 
League college was this way, of course. 
This was the public image. But it was a 
very useful image. Ordinary middleclass 
kids struggled to get into Ivy League 
colleges in the hope that some of the 
image's sheen would rub off. The hope 
was entirely justified. An Ivy League 
diploma was a passport into all kinds of 
high-salaried jobs, though the bearer 
might ride buses and be scared of head- 
waiters. The offhand remark, “‘I’m a 
Princeton man,” was enough in many 
towns to win instant acceptance into, if 
not leadership in, the local social shuffle. 

The rest of the country used to sneer at 
Ivy Leaguers and all they represented— 
but, at the same time, copied them in a 
wistful kind of way. Two of the most 
important contributions to American 
male elegance in recent decades were 
the Ivy League haircut and the Ivy 
League suit. These badges of quiet self- 
assurance could be seen all over the 
country until the lvy League began to die 
around 1965. You could even buy an 
FEfeu Bund suit in West Germany and a 
similar one in Japan, which sent many 
sons and daughters to Ivy League 
colleges. 

But now all that has changed because 
one fact has changed. Until the 1960s, 
rich kids went to Ivy League colleges. 
Today everybody goes to Ivy League 
colleges. 

The ivied portals are now open to 
prep-schoolers and high-schoolers alike. 
The rich and the poor, the elegant and 
the seedy, the swingers and the bookish, 
the cleancut and the unwashed, straights 
and weirdos, men from east of the tracks 
and west of the tracks and underneath 
the ties: all are invited. And while the 
Ivy League colleges have been filling up 
with non-aristocrats, the erstwhile Ivy 
Leaguers, crowded out, have had to 
seek their higher education elsewhere. 
Today you're likely to find as many 
representatives of the Uppercrust at 
Ohio State as at Harvard or Vassar. The 
Ivy League’s vestigial status still tends 
to attract rich young men and women, 
but more and more weakly. Princeton 
and Wellesley and all the rest of them 
are no longer appreciably different 
sociologically from most other colleges 
inthe country. 


There are still many old grads who 
argue sorrowfully that the fall from status 
is more apparent than real. “The kids 
are just going through a phase where it's 
stylish to look scruffy,’ an elderly 
gentleman told me at the Tiger Bar in 
New York's Princeton Club. ‘‘As soon as 
they graduate, they put on ties and 
jackets and look the way Princeton men 
should, Why, look around this club. Do 
you sée any seedy bums in here ?”’ 

| looked and of course | saw none. The 
New York Princeton Club, like all other 
Ivy League city clubs, is for alumni who 
want to preserve the illusion of belonging 
to a social elite. The club’s dues and its 
meal and drink prices are high enough 
to keep out most members of the newly 
graduated classes, even though the dues 
are scaled so that the older grads pay 
more. Moreover, most recent Princeton 
graduates wouldn't join the club even if 
it were free. The house rules insist on 
jackets and ties. The atmosphere sings 
of the old Ivy League: the moribund 
social caste to which most recent 
graduates don’t belong by birth and 
don't want to belong in any case. 

| told the old grad at the Tiger Bar that 
in my opinion he was wrong. The Ivy 
League is dead. Only its ghost is being 
kept alive at places like the city clubs. 

The best evidence of its death is on the 
lvy League campuses. The students 
themselves recognize that they're in the 
midst of something new. In a recent 
issue of the Princeton A/umni Weekly 
there was an illuminating comment by a 
student named Greg Conderacci, class 
of ‘71. Conderacci is one of several 
students who contribute regularly to the 
magazine and tell the alumni what's 
happening on and around the campus. 
He remarked: ‘Once, before coeduca- 
tion, marijuana and long hair... when 
Princeton men were Princeton Men, the 
campus was excruciatingly dull.’ 

When Conderacci grows older and 
becomes a better journalist, he will learn 
not to make sweeping generalizations 
about things he hasn't seen first-hand 
and of which he knows little. The old 
lvy League campuses were anything but 
dull. In fact there was less conformity in 
dress and political thought than there is 
today. Still, there was indeed a day 
when Princeton men were Princeton 
Men.They believed they were superior to 
non-Princeton men. They didn’t argue 
about this or soul-search over it; they 
simply knew it. It was a fact of their 
universe. Today, as Conderacci suggests, 
Princeton men are just—well, men who 
happen to be attending a college named 
Princeton. 

I'm somewhat ashamed to admit that 
| was once a Princeton Man. | attended 
the college right after the Second World 
War. However, | think | recovered from 
the experience, for l’ve been happy to 
see the Ivy League die in the years since. 
The Ivy League wasn't a very useful 


institution—certainly not to those who 
were barred from it and not even, in all 
cases, to those who belonged. Many 
lvy Leaguers found their horizons too 
limited after college. They felt pressured 
to go into Ivy League professions, work 
for Ivy League companies, live in Ivy 
League neighborhoods. Years later, they 
woke up and found they would really 
rather be doing something else, living 
somewhere else, traveling in a different 
social milieu. But for many the day of 
awakening came too late. 

Not all old grads have been happy to 
see the Ivy League die, however. | 
talked to one middle-aged Ivy Leaguer 
who had been back to his alma mater for 
a reunion of his undergraduate class. 
When the last drunken party had closed 
down and the last nostalgic college 
song was but an echo jn the vast 
distances of the night, the old grad had 
stayed to amble about the campus and 
revisit scenes of his young manhood. 
Apparently it had been a devastating 
experience for him. 

Ivy League men in his day had been 
gentlemen to the bone. Some may not 
have had a serious thought in their 
heads, but they had a s/ncere look. The 
old grad recalled them in the spring 
wearing white flannel trousers and 
blazers with the college crest embroider- 
ed on the breast pocket. He remembered 
gay cleancut faces, carefully manicured 
fingernails, well-barbered heads, a dis- 
tinct sense of superiority to the common 
herd. 

On his ramble across the campus he 
had been jostled by the herd itself. There 
were no white flannels, no elegant 
blazers. There was no sense of superior- 
ity to anything. There were young men 
who hadn't shaved for days or visited a 
barber for months. There were dark 
gloomy fellows who looked as though 
they were probably social agitators who 
led student riots between classes. The 
old grad was despondent. ‘| might have 
been on a New York subway!” he 
lamented. 

The best evidence that the lvy League 
and the socially prominent have parted 
company is statistical. A compelling 
study was put together in the mid-1960s 
(when the Ivy League was about half- 
dead) by an alumnus of New York’s 
Columbia University, Gene Hawes, and 
published in his alumni magazine, 
Columbia College Today. Hawes’ basic 
source of information was the Soc/a/ 
Register. This publication, turned out 
once a year since the late 1800s, lists 


most of the families that are generally | 


felt to be the cream of society in 12 
major American city areas. For practical 
purposes it is the last word on aristo- 
cracy in America. True, it omits some 
prominent families—particularly Jewish 
and Negro ones—and it pays no 
attention to people of humble ancestry 
who have won prominence through 
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their own efforts. But, as Hawes pointed 
out, ‘Its biases are those of the Upper 
Class itself.” It names the colleges 
attended by those in its pages. 

Hawes first sought to show that Ivy 
League colleges in the old days really 
were upperclass colleges. This wasn't 
hard to do. Taking a 1963 New York 
edition of the Register as his sampling 
base, he combed through the volume 
and listed every callege attended in the 
past by men in New York high society. 
It turned out that six-sevenths of these 
elite gentlemen were alumni of only 
nine colleges. There were 2,234 Yale 
alumni, 1,746 Harvard men and 1,422 
Princeton men. Then came Williams 
(325), Columbia (311), Virginia (160), 
Cornell (144), Dartmouth (115) and 
Amherst (94). 

These first nine colleges, from Yale 
down through Amherst, claimed nearly 
6,600 men. All the rest of the colleges 
put together could claim fewer than 
1,100. Here was clear statistical evidence 
that the social elite in the past have 
gravitated overwhelmingly toward just 
a few select colleges. In the same way, 
Hawes found, Register women in the 
past were overwhelmingly students of 
Bryn Mawr, Radcliffe, Sarah Lawrence, 
Smith, Wellesley, Wheaton, Vassar and 
a few other heavenly institutions. 

Next, Hawes went through the 
Register to count the number of sons 
then (1963) attending various colleges. 
With this second list, he had mathe- 
matical proof that the Ivy League 
colleges and the very rich were drifting 
apart. It turned out that Yale, Harvard 
and Princeton still led in popularity 
among the elite, but their lead on this 
second list was no longer overwhelming. 
Of all alumni on Hawes’ first list, some 
70% had gone to the Big Three. On the 
second list, the figure was down to 45%. 

In fourth place on the second list was 
Pennsylvania, with 44 young gentlemen 
attending. Then came Trinity (22), 
Middlebury (20), Virginia (19) and 
Stanford (15). Williams, which had held 
fourth place in the first list, was now 
down in ninth place. Dartmouth had 
fallen from eighth to 13th, Amherst from 
ninth to 19th. In short, Register sons 
were no longer concentrated at a few 
aristocratic finishing schools but were 
spread all over the country. 


By 1970 the process was just about 
complete. A check of the New York 
Social Register for that year reveals that 
fewer than one third of the upperclass 
families’ sons were attending Princeton, 
Harvard and Yale. Instead, large numbers 
were attending colleges that few 
Register families would even have 
considered ten years ago: colleges like 
Duke, Miami, Colby, Denver and some 
of the big midwestern state colleges 
such as Michigan. 

The lvy League colleges’ own statis- 
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tics tell the same story. In the old days, 
few of the colleges bothered to run 
serious recruiting campaigns to sign up 
students. It wasn't necessary. Every Ivy 
League college could count on being 
filled by each year’s crop of prep-school 
boys, plus the brightest and richest of 
the high-school crop. (If you were a 
high-school kid, you had to be bright 
and rich.) In recent years, the Ivy 
colleges have been trying to recruit 
more bright kids instead of just the rich— 
but the task hasn't been easy. The old 
magnetism has faded away. The Ivy 
League institutions once enjoyed a 
distinct advantage in luring students 
away from Duke or Michigan State, 
but now the advantage is gone. The Ivy 
colleges must compete on the same 
basis as every other college. 

Statistics on student applications for 
this fall show that the Ivy colleges are 
losing ground. Some 13% fewer kids 
applied to get into Harvard this year than 
last year; 4% fewer wanted to go to 
Princeton; 19% fewer to Yale. The 
Heavenly Seven reported a similar drop 
in popularity. Total applications to the 
seven aristocratic women’s colleges this 
year were about 3% lower than last year. 

For another kind of statistic, consider 
the plight of prep-school boys. Before 
World War II, about four-fifths of all 
undergraduates at Harvard, Princeton 
and Yale were wealthy young gentlemen 
who had come up established pipelines 
from expensive prep schools like And- 
over and Lawrenceville. Upperclass kids 
went to these prep schools for the 
specific purpose of getting into Ivy 
League colleges. College admissions 
offices were friendly to these young- 
sters, for the prep schools (unlike most 
public high schools in those days) 
designed their curricula specifically to 
please the colleges. Any kid who didn't 
actually flunk out of Andover was 
virtually guaranteed a ride into Yale. 
Almost any dunderhead from Lawrence- 
ville could getinto Princeton. 

But today the proportion of private 
school boys at Ivy League colleges is 
sinking fast. At Princeton, for instance, 
the figure is now down from four-fifths 
to less than a third. The prep-school boys 
are steadily being crowded out of the 
Ivy. 

Or consider the facts about the un- 
gentlemanly practice of working one’s 
way through college. Before World War 
Il, job-holding students were a distinct 
and downtrodden minority in the Ivy 
League. A gentleman went to college 
for purposes of \eisured cultivation. Only 
one Ivy League student out of every 
seven worked for money in 1940. 

Working students were likely to be out 
of the social swim. Not only did the prep- 
school crowd pay scant attention to 
them, but lack of funds barred them from 
social participation. Most couldn't join 
clubs or fraternities even if invited. A 


young chap from a Social Register 
family might think nothing of spending 
$5 for a bottle of booze, but such an 
expense could hurt if the fiver represent- 
ed ten hours’ hard work. Thus the work- 
ing students were distinctly low-caste, 
if not actually untouchables, at the Ivy 
League colleges of old. 

Today, working students dominate the 
\vy League campuses. More than half of 
all students at the Big Three are working 
part-time to pay their way. If any down- 
treading is being done, the campus 
workingmen are doing it. At Princeton, 
more than once in recent years, member- 
ship applicants have had votes cast 
against them in eating clubs because 
they were too rich. As one member 
explained: “lf we have a party and I’m 
feeding my girl beer, | don’t want the 
guy next to me pouring champagne, you 
know ?” Such a reversal of pecking order 
would have been fantastic at Princeton 
ten years ago. 

How did all this come about ? What 
has caused the decline and fall of the Ivy 
League as a haunt of aristocracy ? 

One key factor has been the increas- 
ing college orientation of U.S, high 
schools in the past two decades. “High 
schools today are turning out good 
college material,’ says one Ivy League 
admissions officer. ‘Hell, let’s face it. 
The high-school crop we get each year 
is every bit as good as the prep-school 
crop.” 

As a result, prep-school boys are up 
against competition that hardly existed 
in the old days. The less able preppers, 
once virtually assured of a place amid 
the ivy, are getting squeezed out. 

Admissions policies of the univer- 
sities themselves have hastened the 
process. Dating back roughly to World 
War Il, when the secluded old Ivy 
League campuses were flooded with 
veterans on G.!. Billsupport, a philosophy 
of high-toned democracy has pervaded 
the administrative offices. “We don't 
want just rich kids,” says one admis- 
sions officer. “If a kid wants to be educa- 
ted here and can’t afford it, and if we 
think he deserves it, we'll help him 
afford it.” 

Ivy League colleges now offer all 
kinds of financial help to those who 
couldn't otherwise aspire to an ivy- 
twined education. More than half of the 
freshmen entering Harvard this fall, for 
example, will receive some kind of 
scholarship or student-aid handout. 

Thus the advantage that the aristo- 
cracy used to have in getting into Ivy 
League colleges is just about gone. You 
don't need money to become a Harvard 
man any more. All you need is brains. 

It's all over. The educational aristo- 
cracy is dead. The only thing left is the 
ivy on the building walls—and because 
of air and soil pollution in many locales, 
even that isn’t growing so well any more. 
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Hq" is your opportunity to discover 
whether you have the aptitude to suc- 
ceed in one of the world’s best-paid pro- 
fessions—accounting. All you need do is 
take our free Accounting Aptitude Test at 
home, in your spare time. The test will tell 
if you can be trained for success in this 
rewarding field. 

Thousands of people who have taken 
this Aptitude Test and developed their 
skill through our training, have gone on 
to successful careers as accountants, office 
managers, auditors, controllers and business 
executives. 

It makes no difference what kind of job 
you have now. If you have a high school 
diploma or equivalent—if you like working 
with figures—then one of the world’s best- 
paid careers is wide open to you. And you 
can go as high in the business world as 
your ability will take you. Accounting 
training opens the door to any industry— 
to executive positions right up to top man- 
agement—because accounting is such a vital 
part of every business today. 


Accountants wooed and 
rewarded as never before 


Almost without warning the needs of 
American industry have exploded—creating 
a demand for trained accountants that has 
far outstripped the supply. Today, and for 
years to come, this ‘‘accounting gap” offers 
the richest incentive for ambitious men and 
women who are in humdrum, dead-end jobs. 
It offers an opportunity to say goodby for- 
ever to scrape-along salaries of $100, $125, 
$150 a week and enjoy up to double or 
more your present income. And once you 
learn accounting, you’ll be secure for the 
rest of your life. In good times or bad, 
accountants are always needed, always in 
demand. 


How you learn the 
skills of accounting 


Since 1903, the International Accountants 
Society has trained many thousands of men 
and women to become accountants. It is 
the largest and oldest home-study school 
devoted exclusively to the teaching of ac- 
counting and allied subjects. 


Donald Morrison is the President 
of the International Accountants Society. 
His experience covers both public and 
private accounting and includes 
government work as a comptroller 

for the U.S. Army. He has also 

taught accounting subjects at Ohio 
Wesleyan University. 


One key to the school’s success is its 
practical technique of teaching: you learn 
by doing. You do what accountants do— 
face the problems they face—just as though 
you were learning on the job. This is not 
only a more effective way to learn, it is 
highly enjoyable. You see your skills grow, 
lesson by lesson. And every step of the 
way, you are guided by faculty members 
who are all Certified Public Accountants. 


Our students succeed 


This personalized training has helped men 
all over the country find prestige jobs in 
accounting. Here is what some of them have 
said: 

“J A S has helped me gain a much better 
position . . . Another promotion only 30 
days after receiving my diploma. My three 
promotions doubled my salary.’’—John C. 
Miller, Sturgis, Michigan 

“After taking your course for only four 
months, I am now employed as a book- 
keeper-accountant for a large wholesale and 
retail firm, I have found that important 
accountants have great respect for an I AS 
student. I congratulate you on a tremen- 
dous accounting course.”’—Ear] E. Chipley, 
Phoenix, Arizona 


“In six months from the time I started 
the course I have changed jobs, increasing 
my pay close to 100 percent.” —George B. 
Simmons, Knoxville, Tennessee 


Major firms use our training 


Companies like Bendix Corporation, Friden, 
Inc., Foremost-McKesson, Inc., Kennecott 
Copper Corporation, and. many others use 
the International Accountants Society to 
train their own employees in accounting 
procedures. Many former students hold top 
positions with leading corporations and the 
government. 


Send for free Aptitude Test 


Mail the coupon below and we'll send you 
our free Aptitude Test in accounting to 
take right at home. The test will tell if you 
have the ability to succeed in this field. 
There is no obligation whatever. 

We will also send you a 24-page brochure, 
‘Your Business Success through Account- 
ing,” which explains our school’s unique 
teaching method. 

Find out if you have the ability to be- 
come a successful accountant. Take that all- 
important first step by sending for your free 
Aptitude Test and informative brochure to- 
day. Just fill out and mail the coupon below. 
There is no cost or obligation. 
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Chicago, Illinois 60606 S 
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- national tour. The day ' we photographed them on: the campus of C.W. Post 
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When Jay, Marty, Ronny and Sandy first hit the road, motorbikes were 


just ‘choppers’ for Hell’ s Angels and bike-gear was limited to black leather... 


jackets worn with high, slick i-down pompadours. But on today’s ‘free- 
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Men who know their way ‘around these days, on and off paint are 


likely to be making it on bikes. Bike models are categorized in three groups : ¢ 


street, enduro (or off-road), and machines that can be ridden on both 
highways and back trails. Disc brakes, electric starters, dirganiogeini: and 
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Above, left to right: wool coat suit by Windbreaker, $50, turtleneck by 
Catalina- Martin, hat by Tenderfoot Div. of Hat Corp, shoes by Bates, 
Antique leather flight jacket by Bert Paley, Ltd. $110, boots by Verde, 
shirt. by Catalina-Martin,,,belt,, by, Swank/Bechilli velvet. pants by 
Peters Sportswear. 

Quilted Suit with fur trim by Quasar for Bidermann, of Paris, $70, 
turtleneck by Forum: 

Corduroy coat suit by MeGregor- Doniger, $38.50. Turtleneck by Robert 
Bruce, swag bag by Ventura, $25. 

BSA Thunderbolt, twin-cylinder does 105 mph plus with a46 horsepower 
engine. Lightweight frame plus lightweight forks and brakes. $1,339. 


Above left, left to right: reindeer sweater by Forum, $15, pants by U.S. _ 
Male. Shirt by Sero, $13, diamond patterned knit pants by Sherman's 
Britches. Geometric-patterned. sweater.)suit) by, Forum, $45, belt. by 
Swank/Bechelli: Crochet knit sweater by Jantzen, $17. 

Harley Davidson Sprint SX 350cc is on- or off-road bike. High-rise 
exhaust system with chromed heat shield. 25 horsepower goes As) mph 
wig Four- eee footshift transmission. $890. It 


hirt by Pendleton, $24. 
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It was not exactly a triumph - 
for morality when Las 

Vegas outlawed 
whorehouses. For one 

thing, the ban didn’t 

outlaw whores... 

by Stephen Brinkley & 
Gordon Bruce 


Graham MaCallum 


When Joe Conforte announced plans 
last autumn to open a spanking new 
whorehouse on Blue Diamond Road 
in the city of Las Vegas, he had little 
reason to expect much opposition. For 
one thing, as the self-proclaimed “King 
of the Brothels,” he is considered by 
Nevadans as just another enterprising 
businessman whose 40 brothels are 
among the.cleanest in the state and 
bring in a considerable amount of tax 
revenue. For another, Las Vegas is 
hardly in a position to put on a great 
show of moral outrage. Aside from its 
non-stop menu of gambling, strip 
shows and boozy entertainment, the 
Gomorrah of the West plays host each 
weekend to some 1,000 prostitutes 
who peddle their wares at the hotels 
and casinos along the Strip as openly 
as beer vendors in a baseball park. 

Thus, when a bill appeared in the 
state legislature to ban brothels from 
the state’s largest city, the genial Mr. 
Conforte countered swiftly by offering 
legislators “free $20 service” at his 
Mustang Ranch bordello outside Reno. 
For a while at least his confidence 
seemed well warranted. The measure 
was jokingly referred to a lowly 
agricultural committee, an almost sure 
omen of graceful defeat. Then to 
nearly everyone’s surprise, the bill was 
suddenly plucked from death's door, 
pushed breezily through. both houses 
of the legislature and in: March was 
signed into law by Governor Mike 
O'Callaghan. And while its wording 
remains somewhat vague—by banning 
whorehouses from the county sur- 
rounding Las Vegas, it leaves open to 
question whether they can operate 
inside city limits—the disappointed 
Conforte decided for the time being to 
abandon his project and headed back 
to his vacation retreat somewhere in 
Venezuela. 

In the end, however, the brothel was 
not beaten by any surge of feeling that 
whorehouses are bad for public morals 
(though with 26% of its population 
consisting of devout Mormons, Las 
Vegas can occasionally muster plenty 
of religious fervor). Rather, it was 
defeated by the more prosaic argument 
that brothels are simply bad _ for 
business. The fact is that in the last 
four years—ever since financier 
Howard Hughes arrived in town and 
began buying up everything in sight— 
the Las Vegas business establishment 
has been mightily at work to refurbish 
the city’s tarnished image. Bridling 
under its reputation as a wide-open 
Mafia town where suckers took their 
chances at the crooked tables and 
prostitutes and gyppo artists took them 
for the rest, the city has begun groping 
for respectability. Now billing itself as 
the ‘‘convention capital of the West”, 
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Cindy says she has never 
made less than $2,000 a 
week. “| once made 
$920 in ten minutes with 
one guy but he passed 
out and | never knew his 
name” 


| 


Las Vegas: is aiming to accommodate 
the more sober likes of dentists, 
Rotarians, undertakers, and marketing 
analysts. In the process it is playing 
down its lusty reputation and playing 
up thé fresh air, skiing, golfing, boating 
and good clean fun that abounds in the 
mountains and lakes nearby. 


“The thought of legalizing prostitu- 
tion in our kind of town is anathema to 
me,” says George E. Franklin Jr., who 
just finished a four-year term as Clark 
County district attorney. “It would 
knock the living hell out of our con- 
vention business. Howard Hughes 
would probably come out with a 
blowtorch and burn this place away. 
Four years ago there was no question 
that this was a gangster town, and no 
staid organization would come to a 
city run by the likes of Bugsy Segal. 
But ever since Mr. Hughes came here, 
we've had staid, rockhard, conserva- 
tive companies holding their conven- 
tions here. Suddenly industrialists were 
running our gambling, and that means 
something to a corporation looking 
for a place to meet. Now we have a 
clean, respectable city, and unlike any 
other in the country.” 


That Vegas is a unique town is 
unquestionable—but more for its 
hypocrisy than its holiness. For while 
some of its sin has indeed been sani- 
tized, no such pall has settled over the 
city’s soaring prostitution business. 
Local boosters can proudly claim that 
whorehouses are now illegal in their 
city, but they can hardly say the same 
about the whores themselves. In fact, 
the new convention business has 
made the city even more of a Mecca for 
chippies than ever before and, if any- 
thing, the new concern for image has 
simply rendered the whoring more con- 
trolled and orderly—and the girls 
themselves distinctly more available. 
“If you really went after them,” admits 
Clark County Undersheriff Lloyd Bell, 
“it would be like spraying for locusts. 
They'd just keep coming back and 
back, as long as there’s something 
good to eat.” 


Controlled by the hotels and casinos 
instead of the cops, the girls are 
packaged and sold like department- 
store merchandise, and unlike the 
wide-open free-for-all of the past, all 
is now orderly and serene. The two 
dozen girls who work out of the new 
International Hotel, for instance, have 
their own private telephone lines 
complete with personal operator. The 
city’s bartenders, cabbies, card-dealers 
and bellhops all count on prostitution 
to furnish a chunk of their take-home 
pay. When Howard Hughes tried 
briefly to stem the traffic two or three 
years ago, he soon found that the 


whore business was so deeply im- 
bedded in the community that dis- 
cretion was more practical than dis- 
persal. 

At the top of the coursus honorem 
are the so-called “pit girls,” a residen- 
tial body of 200 to 300 women who 
cruise the gambling pits seeking out 
high rollers. They charge up to $1,000 
‘for a full night's service. Once ensconc- 
ed at the elbow of a client, the girls 
get the cooperation of the house—an 
arrangement which drains 30% of 
their take, but affords them not only 
protection against vice-squad police- 
men looking to make an easy reputation 
but a procuring service as well for 
spotting tottering drunks susceptible to 
the easy touch. When a dealer claps 
his hand to his eye, for instance, it 
signals the management watching the 
floor through the hidden “eye in the 
sky” that the hooker is “jawed” (work- 
ing on aclient) and that she is “‘toking”’ 
fairly and is acceptable to the house. 
Aside from her fee, the girl frequently 
tries to wheedle some chips from her 
customer which she may gamble with 
approval from the house to pay off her 
working fee or keep for herself. On the 


other hand, should she try to steal chips 


or money outright, the “eye” has her 
banished. 

Another 300 or so women supply the 
city’s demand for call girls who pay 
40 per cent of whatever they get to 
room-service clerks and bell captains 
at hotels, who in turn fill guests’ orders 
for girls as casually as they serve 
mixers and ice. Their fees are lower 
than those for pit girls (going rates are 
$50 for a half hour, $500 for the night), 
but their services can be more imagina- 
tive. For $250, two girls will arrive in 
your room and put on what is locally 
known as a “scene”. As for working 
conditions, most of the girls can afford 
to be choosy. “‘I’ll turn down any three 
guys for one from New York,’ says one 
30-year-old honey blonde named 
Cindy, one of the five top pit girls in 
town. “They come over and say ‘We're 
going out for an evening of wining and 
dining and there’s $500 guaranteed’. 
The only people as good as them are 
the mob.” 

Cindy herself, who looks as mundane 
as a housewife and lives with her third 
husband in a ranch style house a little 
way out of town, began her career at 
14 when she worked in a local tele- 
vision repair shop and handled the 
customers while her boss was fixing 
their TV sets. Then, after a bout with 
drug addiction and two failed marriages 
(her first husband was killed in an auto 
accident; her second was finally put 
away after 180 burglary arrests), Cindy 
went on for more lucrative stakes. 

“When | went back to hooking”, she 


explained one day while waiting at 
home for a call from her “pit boss”, “| 
introduced myself around -at the big 
hotels, flashed my expensive clothes 
and diamonds, wiggled my ass and 
fluttered my eyelashes and it was easy 
—just find some drunk and the money 
starts rolling in. I've never made less 

. than $2,000 a week and I’ve made as 
much as $800 in twenty minutes. | 
once made $920 in ten minutes with 
one guy but he passed out and | never 

“knew his name. But I’ve never rolled 
anybody or stole from anyone. | don't 
have to do it. When I've finished with 
them they think they're God anyway. 
‘Give me what you think I’m worth,’ | 
tell them. ‘| know you don’t have a 
million, so give me something in 
between.’ 


“Many of these guys are brain- 
washed into being tricks. They've never 
been out with a girl they didn’t have to 
pay. The only way they know how is to 
pay for it. Most of my clients are 45 
years old and up. They range in age 
from 27 to 83 (the latter, a regular 
weekly customer). Most of them are 
conservative men. They own a business 
or are the president of one. They have 
decent jobs like an attorney or a doctor. 
Some are judges and some are crooks. 
But these are men who have forgotten 
what it is like to be poor and for whom 
1000 bucks is no more than what you 
might spend to go to a good movie.” 
Which is a good thing, since Cindy's 
prices are formidable: $300 for a half 
hour; $500 for an evening, and $1,000 
for overnight. 


Lower in status than the resident 

. prostitutes are the 400-odd ‘’mustangs”, 
or out-of-towners, who fly in on week- 
ends with little square overnight suit- 
cases and look on their work more as 
an escapade than a professional chore. 
“| found out about Vegas in my 
sorority,” says Linda, a 25-year-old 


blonde schoolteacher from St. Joseph, 
Mo., who sat at the bar in Caesar's 
Palace dressed in mauve velvet hot 
pants and a white silk blouse. Unlike 
most of the other girls, she wore her 
hair pressed long and straight instead 
of done up in a bouffant and had 4 
minimum amount of make-up and 
jewelry—all of it presenting something. 
of a virginal appearance. “A couple of 
girls went there for fun and found they 
could not convince a guy they wanted 
to go to bed for nothing. People were 
offering them 100 here, 200 there. 
They liked the guys they met so what 
could they say ? 

“It's something about the city that 
makes them act that way away from 
home and the wife and kids for the 
first time in ten years. They suddenly 
feel big. They take you out to see a 
show and you both feel great. He’s 
saying, ‘Look fellers, I'm with a pretty 
young chick,’ and she’s getting a kick 
out of how they look at her, ‘a fallen 
woman. The next morning, they can 
both fly back home and start acting 
like people back home act.” 

Unlike the pit girls and the call girls, 
the mustangs find their customers by 
hanging around the casino and hotel 
bars, a privilege that costs them 50% 
of their fees to the bartenders who 
watch out for their interests and help 
drum up business. Their prices are 
generally the lowest in town (starting 
at about $30), but some of the girls 
can fetch fees that are downright 
staggering. Las Vegas’ current queen 
mustang is a tall and deeply tanned 
27-year-old, a Franco-lsraeli sabra 
named Danielle who flits across the 
international circuit from Tel-Aviv, 
Biarritz and Monte Carlo to Bermuda, 
the Bahamas and Las Vegas. Her flat 
rate runs to $1,500 a night, and sitting 
in the gambling pit at the Dunes Hotel 
in a suede-fringed miniskirt and suede 
vest minus blouse or bra she’s the 


“The hand that rocks the cradle keeps hitting me.” 
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Danielle will record the 
episode on a movie 
camera, tape recorder or 
Polaroid; and she has an 
electronic beeper at her 
waist which sends out a 
signal when the 
bartender has rounded 
up a customer 
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object of considerable attention. 
“Here,”’ she coos, “you really find the 
world’s image of the American—a 
hard-drinking, cigar-smoking real male, 
a man who owns 10,000 cattle in 
Texas and has a boyish charm you 
would never see in the cynical south 
of France. These men you can actually 
get to like.” 

For an extra $100, Danielle will catch 


the whole episode on a movie camera; 


for $50, she'll turn on a tape recorder, 
and $25 sends her scurrying for her 
Polaroid. “An experience like this,” 
she says, “is something a man should 
always remember.” Some of her other 
innovations have caused the local girls 
to stand up and take notice. One is an 
electronic beeper worn at her waist 
which sends out a signal whenever her 
bartender has rounded up a customer. 

As long as the girls stick strictly to 
business and stay under the shelter of a 
friendly hotel, the law bothers them 
hardly at all. In the first place, though 
prostitution is still technically illegal 
as a “public nuisance,” making an 
arrest stick in the courts is a difficult 
task. “The offense is only a misde- 
meanor,” says Clark County Com- 
missioner Myron Leavitt, “and in my 
two years as Justice of the Peace here 
| didn’t fine more than two of them, and 
the police were making 50 arrests a 
week. The only real way to get them is 
to catch them in the act. But the prob- 
lem is that the guy from Seattle who is 
caughtin it doesn’t want to make a fuss. 
The only other way is with a vice squad 
with a policeman posing as a Client, 
but the girls get to know these men 
and we only have so many police.” 

What's more, the girls themselves— 
as well as the hotels—police their 
sisters to make sure no one gets out of 
line. This is one reason why the home- 
towners feel a mild resentment for the 
mustangs. Because they don’t have to 
maintain a good reputation to go on 
working they are more likely to slip 
some _ chloralhydrate (the famed 
Mickey Finn) into a customer's drink, 
grab for his wallet, then slip back to 
wherever they came from. “‘It’s these 
girls who come in over the weekend 
who cause all the trouble,’ says 
Cindy. ‘‘They’re the ones who check in 
under a phony name and who can 
leave in five minutes. If the cops are 
going to arrest a hooker, these are the 
girls they go after.” 

If the girls who cruise the city exude 
all the glamour of one’s fondest sexual 
fantasies, a more sordid scene exists 
in the legal whorehouses just beyond 
the county line. Forty miles north along 
Raute 93, for instance, the desert sky 
becomes suddenly bright with the red 
and white lights of Sherri’s establish- 
ment, a spotless white complex of 


trailers which looks more like a Red 
Cross disaster unit than a_ thriving 
brothel. At Sherri’s, the traveler is 
confronted by two doors, one labeled 
“Girls,” the other “Bar”. Inside, he is 
greeted by an atmosphere made 
strangely sterile by plastic wood 
paneling, cheap K-mart couches, soft 
pink lights, along with Sherri herself, 
a tall, gaunt, pinched-face madam 
sheathed in a green floorlength gown 
made from curtain material. “Here 
boys, a drink on the house,” she 
announces gaily, glass in hand. “And 
here are your girls.” 

At this, out pops a Mutt and Jeff 
assortment of young women, dressed 
in everything from bikinis and jump- 
suits to leotards, negligees and blue 
jeans. Some of them are yawning; 
others have dirty bare feet. Clients at 
Sherri‘s are an equally mundane lot— 
truckers, traveling salesmen, service- 
men—and the prices are gauged 
accordingly: a dollar a minute, with 
the moments of passion ticked off in 
neat little hearts stamped on a time 
clock punch card. Everything at 
Sherri’s. comes in multiples of one 
dollar—an extra girl, a drink, a tune on 
the juke box—and while the whole 
operation seems a little tawdry, the 
girls themselves are clean enough. No 
kissing is allowed, and a doctor comes 
around once a week to make VD 
checks. : 

With her 60% of the girls’ take, 
Sherri finds her house a_ lucrative 
proposition and even allows herself to 
dream grandly of expansion. On one 
wall hangs an architect's drawing of a 
glorious new Sherri’s blossoming in 
the barren desert, complete with low 
modern buildings, tennis court, two 
swimming pools, a golf course and its 
own private airport along with a control 
tower. 

Unlike the more subtle ways of the 
elegant prostitutes who work inside 
the city, such a blatant pleasure dome 
would understandably: belie the city’s 
urgent quest for respectability. And, 
not surprisingly, some of the most vocal 
opponents of an in-town whorehouse 
are the Las Vegas girls themselves. 
“The girls out there,” sniffs Cindy, “are 
little better than horses in a stable. 
There's a lot more to prostitution than 
just whoring. The girls here can be 
selective about their customers and 
treat them as individuals. The business 
just can’t be taught overnight. It really 
takes years to learn all about it, to 
learn the ways of making a man feel 
good. You have to know something 
about that man out there to make top 
money.” ; 

“And besides,“ adds Cindy, “a 
whorehouse here would drive down 


the prices.” Ot— 


Now refurbished for the first time since its 1969 opening, London’s fabulous Penthouse Club has 
a new casino with a full range of popular games inciuding craps, an enlarged International Restau- 
rant, re-sited but still specializing in meals for the gourmet, and the colorful Speakeasy serving 
drinks, a new evening buffet (all you want for only 21s/$2.52) and a full English breakfast after 
1:00 a.m. The exciting new Penthouse Club in the heart of London’s exclusive Mayfair district 
offers, for a limited period, Overseas Charter Membership at half the normal $50 rate. Just complete 
the application form below—as a Charter Member you will be entitled to renew your membership 
annually at this special discount. When in London look up the delightful Penthouse Pets, some from 
the pages of Penthouse itself. Enjoy an unforgettable visit to the Penthouse Club, with its unique 
blend of restaurants, bars and gaming. (Call 01-493 1977 for reservations.) 

To: The Selection Committee, The Penthouse Club, clo Penthouse International Ltd., 1560 Broadway, Ny. | 

N.Y, 10036 
l lam over 21 years of age and wish to apply for Overseas Charter Membership of the Penthouse Club at one- I 
half the normal fee of $50. As a Charter Member, | understand that all future renewals of my membership will ] 
be at one-half the normal fee and that | will be entitled to full Charter privileges at all future Penthouse Clubs 
planned to be opened. ] 
MARRIED/SINGLE (delete as necessary): AGE: 
OCCUPATION: INCOME (dollars per annum, nearest 1,000): 
DO YOU WISH TO APPLY FOR FREE CREDIT FACILITIES? yes/no 
Enclosed is my check/money order/cash for $25 
Note: The Penthouse Club undertakes to return in full the membership fees of anyone whose application is un- 
acceptable to the Committee. 
YOUR SUBSCRIPTION IS VALID FOR ONE YEAR 
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PARTY PAGE BY LIONEL BRAUN 


Learning to enjoy wine /s one 
of the few studies that are 
guaranteed pain/ess—in 
fact you may end up feeling 

no pain ) 


forgeant qu'on devient forgeron,” 
which, loosely translated, means 
that to become a blacksmith you have to 
hammer on an anvil. The same principle 
applies to those who wish to become 


Ta French have a saying, “C’est en 


connoisseurs of wine. You can only 
learn by drinking it, and the first lesson 
is how to tell the difference between 
good wine and bad. To do this, next 
time you drink a ‘glass of wine, hold it 
by the stem rather than the bowl. That 


way you can see the color properly, and 
the warmth of your hand won't take 
the chill off the wine if is it white. Now 
raise the glass to your mouth and sip 
gently, at the same time sniffing the 
bouquet. 


RED TABLE WINES| APERITIF WINES 


WHITE TABLE WINES 


11 to 12% OR Raa ee SS OE eS 


NUTTY OR FLORAL 


DRY DRY TO SWEET-SPICY| MEDIUM SWEET SWEET DRY 


Bordeaux Blanc 
Chablis 
Chardonnay 
Chassagne 
Montrachet 
Graves 
Gray Riesling 
Muscadet 
Meursault 
Moselle 
Neuchatel 
Niersteiner 
Pinot Blanc 
Pinot Chardonnay 
Pouilly-Fuissé 
Pouilly-sur-Loire 
Puligny Montrachet 
Soave 
Verdicchio 


Sauvignon Blanc 
(American version 
is sweet) 
Gewurtz Traminer 
(American version 
is dry) 
Light Dry Muscat 
Malvasia Bianca 
May Wine 
(Woodruff) 
Johannesberger 
Riesling 
(medium dry) 


Barsac 

Chateau Sauternes 
Chenin Blanc 
Sauternes 

Wehlener Sonnenuhr 
Vino Santo 


Haut Sauternes 
Lacrima Christi 
Liebfraumilch 
Moselle 
Niersteiner 
Piesporter 
Rhein 
Rheingau 
Rheinhessen 
Rheinpfalz 
Rhine Wine 
Riesling 
Sauternes 
Sylvaner 
Traminer 
Vouvray 

White Riesling 


Amontillado Sherry 
Dry Sherry (La Ina) 
Fino Sherry 

Lillet 

Montilla 

Madeira 
Manzanilla 

Amer Picon 


Barbaresco 

Barola 

Beaujolais 

Beaune 

Bordeaux Rouge 

Cabernet Sauvignon 
Chambertin 

Chateauneuf-du- 
Pape 

Chianti 

Gamay 

Graves 

Grignolino 

St. Emilion 


Nuits St. Georges 
Pinot Noir 
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Wine takes on a delicate, sensual 
character the moment the bottle is 
uncorked, and it will help you to 
become a good judge if you have a 
sharp sense of taste and smell. In time, 
too, you will find out how certain foods 
can distort the taste of wine while 
others blend together perfectly. 

There’s no need to be bashful about 
discussing wine; we freely talk about 
our favorite cigarettes, Scotch or 
coffee. So don't be shy. 

The most important problem, if you 
are intent on becoming an expert, is 
how to taste as many wines as 
possible while keeping within the 
bounds of sobriety and budget. You 
can try out new wines at a tasting, or 
in a restaurant, or at home. You'd be 
amazed how many wine groups have 
tastings. When you go, don’t hesitate 
to take notes, because few people have 
perfect enough memories to recall the 
characteristics of all the wines they 
have tasted. 

To give you an idea of what to look 
for—since to most of us the wine 
names mean little—and how to make 
notes, | have prepared a simple chart 
for initiates categorizing some wines 
by color, approximate alcoholic strength 
and usual flavor. 

“Dry” means without sugar, though 
many vintners are unwilling to label 
their wines as “sweet” even if they 
usually are; ‘slightly sweet’ is about 
the taste you'd get from one level 
teaspoon of sugar in a cup of coffee; 


“medium sweet” is equivalent to a 
second teaspoon, and “astringent” 
means nippy, puckery or somewhat 
harsh. 

This listing is only the simplest form 
of classification, but it will suffice to 
start you developing your own palate. 
As you progress, however, you will 
eventually arrive at an extremely 
efficient method. of taking notes. 
Muscadet from the Loire, for example, 
might be described as follows: 

Appearance: Pale greenish gold. 
Star bright. 

Nose: Crisp, fresh nose. Slightly 
reminiscent of boiled sweets. 

Flavor: Very crisp and steely. 

Conclusion: A young wine, refresh- 
ing. The acidity and bite mark it as a 
wine from the north. 

Red wines are easier to describe than 
white: you can see the depth of color 
and the eighth to quarter-inch of 
purple or brown at the rim which helps 
you judge the development of the wine. 
But “nose” is the finest memory guide 
of all, because smell recalls previous 
sensations more easily than any other 
of the senses. Tastes, or flavors, are the 
most intricate ; there is such a profusion 
that your palate will become confused 
if you taste a great number of wines. 
You will need to know some des- 
criptive words to help you describe 
different wines; here is a brief glossary 
which includes many terms used by 
professionals: 

Austere A big wine (probably fine) 


se la Nougerede ye 


“He's the only chap | know whose home movies are made by MGM!” 


Mh 
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but still developing, e.g. Chateau Cos 
d’Estournel 1966. Still very young, 
rich and powerful. To keep. Chateau 
Figeac ‘64, good bouquet. Fairly well 
developed. A wine with body, flavor 
and fullness that is fairly long on the 
palate. To keep. 

Astringency Sharpness. Chianti is a 
good example. 

Balance Essential in wine for bite 
and bouquet. Gives freshness. 

Bite A blend of tannin and acid. 
Expected in young wine. : 

Browning As a wine ages, it begins 
to brown around the edges. 

Character Said of a wine when it 
shows the characteristics of the region. 

Clean Any wine that has no “off” 
flavors or mustiness. 

Depart The last taste of a wine in the 
mouth. 

Depth A desirable quality meaning a 
multiplicity or layers of flavors. 

Earthiness Often found im southern 
wines. Usually a hot and dusty taste 
but not necessarily unpleasant. 

Full A wine rich in alcohol which 
leaves the palate with a feeling of 
richness. 

Green Raw and young. Heavy 
acidity. 

Hot A slightly baked and peppery 
taste. 

Length A wine whose taste lingers 
onis said to have length. 

Maderise A wine that has a slight 
brown tinge and has lost all trace of 
youth. 

Open Usually refers to bouquet and 
normally to a wine fully developed, but 
does not leave a very distinct impres- 
sion. 

Oxidized When wine deteriorates 
from overexposure to air. 

Race A French word describing 
class—a ‘‘thoroughbred”. 

Roundness A wine rich in alcohol 
and glycerine, without acidity, e.g. 
Corton-Perriéres ‘66. Rich and full, 
big body. 

Subtle Any nose or flavor with a 
variety of elements, none of which is 
particularly pronounced. 

Sulphur Used as a preservative in 
making wine, but free sulphur can 
distort bouquet or flavor. 

Tannin Gives long life to a wine. 
Causes slow maturation and is ex- 
tracted from grape skins during fer- 
mentation. A red wine that is young is 
harsh and dry in the mouth, e.g. 
Chateau Ducru-Beaucaillou. A pene- 
trating bouquet. A full round bottle, 
but with plenty of sap. Keep about 3 
to 4 years. 

Vinosity A wine with a lot of 
bouquet coupled with a grapy smell. 

Woody When kept too long in the 
cask. Brandy or wine acquires this 
characteristic. Ot—g 
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A European Import { 
by IFT International. ‘ | 


You'll go for these eye-catching mini briefs with 
their trim lines, slit sides, elastic legs and good 
support, You'll like the matching athletic shirt 
top, too. Both come in richly colored 100% 
stretch-knit nylon with contrasting color plush 
trim. Won’t shrink or stretch. Colors: Red, Navy, 
TV Blue, Spanish Brown, Royal Purple, Valencia 
Orange, Black, White, Flesh. 

636 MALMO BRIEFS (order by waist sizes: 28 to 40) 
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637 MALMO TOP (order by chest sizes: 36 to 44) 
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The perfect underbrief for fun and sun. ‘‘See- 
thru’’ fish net weave keeps you cool in summer 
and warm in winter. Washes in a jiffy, too. 100% 
cotton. White or Assorted Colors. Waist sizes: 28 
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Matching mesh ‘‘tee” shirt. Sizes: S-M-L-XL. 
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6 for $29.50 


Try these great Spanish 
underbriefs once . . . and 
you'll never want to wear 
anything else. The criss- 
cross design and luxurious 
stretch-knit cotton fabric 
provide fabu!ous comfort 
and support that really lifts 
and holds. Built-in pouch. 
White with elastic color 

| trim. Waist sizes: 28 to 40. 
638 CRISS-CROSS BRIEFS 
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Authentic Pucceli Prints in a European-styled 
bikini underbrief of lightweight, body molding, 
acrylic knit. Elastic waist and legs. Inner lined 
pouch for great support. Washes in a jiffy. Waist 
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6 for $29.50 
Send for my FREE 1971 Fashion Catalog. 
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ADD 50¢ for postage. 
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CHARLES M. SCHULZ 


CONTINUED FROM PAGE 42 


walks up to the mound and what does he say ? 
You have the suspense right before you. It works 
perfectly for Charlie Brown. 

Penthouse: Were you as good at baseball as 
you were at golf ? 

Schulz: Not really. | was pre-Little League. We 
played on vacant lots, with baseballs that had 
the covers knocked off and had been taped up 
with black electrical tape. And we used old 
cracked bats. We played from the early cold days 
of spring until football season in the fall. | 
remember | was always disappointed when the 
kids brought the footballs out, because | liked 
baseball much better than football. 

Penthouse: A few people felt that in your last 
television show, Play /t Again, Charlie Brown 
the humor was a bit more abrasive than in the 
earlier TV animations. Were you out of sorts, or 
was it just a reflection of the general deterio- 
ration of gentleness in our world today ? 
Schulz: This is very difficult for me to respond 
to because—this may surprise you—I never saw 
the show. | saw only some pencil tests of ‘the 
show without the music. We did receive more 
bad comments on that show, but at the same 
time, a lot of good comments. My problem with 
these things is not being able to work close 
enough with the animators down in Hollywood. 
This is my own fault; | just don’t go there often 
enough and work carefully enough with them. 
I'm going to try to make up for it in the next 
movie. 

Penthouse: What is the next one ? 

Schulz: It’s called Snoopy Come Home. The 
story is completed and | have written the entire 
show and blocked out every scene myself. I’ve 
created all the funny business for the entire 
thing and if it doesn’t work it will be only my 
fault—my inability to translate what | want to 
the animators, so that they can turn it out. This 
is where it gets lost, as | discuss what | want 
with the director, and he takes my wishes and 
has to impose them on the animators. The 
animators are then at the mercy of the inkers 
and painters, and along the line lots of things 
can go wrong. It’s our obligation to look at these 
things and say “That's not quite right’ and 
“We'll have to correct this or that”. This doesn’t 
happen because of time and money. It’s not an 
art form that you can polish and re-polish until 
you get it just the way you want it. There is 
always a schedule to be met and a budget to 
which you have to hold, and this is unfortunate. 
But | think this will be a better movie than the 
first one. It has a better story and it flows better. 
It involves Snoopy in a decision whether he will 
go off and live with another girl instead of 
staying with Charlie Brown, and it involves a 
little journey that he and Woodstock take and 
some of the problems they have. 

Penthouse: Where did Woodstock come from ? 
Schulz: I've been drawing birds in the strip for 
some time—at least 10 years. Like a lot of things 
in this medium, suddenly your drawing starts to 
work. At one point | began to draw the bird a 
little better. | needed a name for him, and with 
the Woodstock festival being so prominent in 
the news, | said ‘Why not ?” I've run into a little 
trouble with Woodstock because he is frequently 
a secretary for Snoopy and it would be better if 
his secretary were a girl. This has spoiled some 
of the ideas in my mind, but you can't have 
everything. 


Penthouse: Two of your critics... 

Schulz: My critics?... 

Penthouse: Yes, William Zinsser in Look and 
Richard Schickel in Life, both complained about 
the same thing : the use of Charlie in commercial 
advertising—in the Falcon car ads and those for 
Weber bread. 

Schulz: | have a lot of answers for that. My 
number one answer is: “Can anyone prove to 
me that the feature is not as good today as it 
was two years or five years ago?’’ Someone 
else did an article for another magazine and 
claimed to have definite proof that the strip had 
deteriorated in quality as a result of my having 
put in too much time on other things. That was 
five years ago. Peanuts is now listed in the 
Guinness Book of Records as the most widely 
read comic strip in the world. | think the strip 
this last year has had things in it as good as any- 
thing anyone has ever done in comic strip 
history. Therefore, | don’t see why there should 
be any complaint about what we do outside the 
comic strip, if it doesn't affect the strip. These 
critics don’t have to buy the greeting cards, or 
the Charlie Brown books, or look at the TV 
shows. The comic strip is there in the daily 
paper and it is as good as it ever has been. lf 
I'm just kidding myself and it is not as good, 
then there is nothing | can do about it—to go 
back to the quality they think it once had. No 
one can go back. Maybe the quality of discovery 
for some people is gone. They like to discover 
unique new things in entertainment, and once 
an author becomes popular they no longer like 
to enjoy it. They like to hold a new writer to 
themselves. Once he becomes part of the 
public, he no longer is unique for them. | don’t 
put in that much time on other projects so that 
the work really suffers. 

Penthouse: It wasn’t so much that they 
thought Charlie had deteriorated as that they 
thought Charlie was too pure for commercial 
exploitation. 

Schulz: | would answer that in another way. 
No one has ever given us credit for taking part 
in a pure art form. 7ime magazine, when it 
would write about the strip, would not list us as 
part of the Art section; it was always in the Press 
section. Comic artists are never given the 
Pulitzer prize. We are never given the Nobel 
prize. No one ever gives us any awards except 
our own organization. So how can they criticize 
a commercial enterprise for being commercial ? 
We would like to be regarded as art, and | 
think it would be nice if they said, ‘“Gee, what 
you are doing, is pure art’, but no one has ever 
said that. It is just a plain old comic strip, which 
helps to sell newspapers. If athletes can use 
their names to sell sweat shirts, why can’t 
comic-strip artists ? If movie stars can use their 
faces to sell cosmetics and other things, why 
can't acartoon character ? 

Penthouse: At least there is the consolation 
that Picasso made ceramics. 

Schulz: That's a very good consolation. As for 
what William Zinsser said, he was far off the 
track too, in talking about my little books such 
as Happiness is a Warm Puppy. He complained 
that the world is more complicated than that. 
This is an outrageous accusation. | never said 
that it wasn’t more complicated. But! will defend 
to my dying day the statement that Happiness is 
a Warm Puppy. | defy him to give me a better 
definition of what happiness is. It may take him 
a 12-volume set of books to do it, but in one 
sentence let him try to tell me better what is more 
happy than a little kid putting his arms around a 
warm puppy. If that isn’t happiness, | don’t 
know whatis. And I'd rest my case on that. 
Penthouse: Mr. Schulz, thank you. O+—gy 


THIS SPACE CONTRIBUTED BY THE PUBLISHER 


LISTEN 
TO YOUR 
BODY. 


Take of this holy oil. Touch its crystal beads and 
Starfire into the silken secrets of your beloved... 
and feel its building warmth explode. Kama Sutra* 
Oil of Loveisa slippery, musky smelting stain-free 
oi! with an exciting hint of warmth to the skin. This 
is a highly personal oil compounded especially for 
the adventurous. Send $5.00 cash, check or M.0. to 
Kama Sutra, Dept. Tx, 1800 North Highland, Los 
Angeles, California 90028. Three for $10.00. Give 
it to someone you love. Satisfaction guaranteed. 


If something’s going wrong, 
it'll tell you. 
1, Change in bowel or bladder habits. 
2. A sore that does not heal. 
3. Unusual bleeding or discharge. 
4. Thickening or lump 
in breast or elsewhere. 
5, Indigestion or difficulty 
in swallowing. 
6. Obvious change in wart or mole. 
7. Nagging cough or hoarseness. 


If you have a warning signal, 
see your doctor. If it’s a 
false alarm, he’ll tell you. 

If it isn’t, you can give him 
time to help. Don’t be afraid. 
It’s what you don’t know 
that can hurt you. 
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A sensational satin 
nightgown ... because she’s 
much more than your wife. 
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Unmistakably biased . . . for looking 
marvelous, for lounging, for whatever, 
our supple acetaté satin gown clings 
and curves for sheer joy, In shimmering 
Pink, Bronze or White. Sizes 8 to 20. 
$19.98 ppd. 
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‘penple just naturally expect more from you. 
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products from international manufacturers 
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TURN HER 
INTO AWORKOF ART — 


Any photo negative converted to artist’s canvas with 
the remarkably impressive brush Stroke effect of an oil painting. 


‘From any size negative you send us, we will reproduce 
a “WORK OF ART” reproduction on canvas, with simu- 
- lated brushstrokes, in 8” x10” size, attached to an artist’s 
stretcher and ready for framing. (Frames shown not in- 
cluded in price).Color negatives reproduce to full color, 
black and white negatives to black and white. 


TO: POSTMART 
P.O. BOX 961, ENGLEWOOD CLIFFS, N.J. 07632 


Enclosed find negative(s) and payment @ $9.95 plus 
$1.00 for postage and handling, total $10.95 each (no C.O.D). 
Please return my negative(s) and ‘“‘Work of Art” reproduc- 
tion(s) within four weeks. 


NAME 


_ Just send us a negative of your favorite subject, scene 

_ or pet, enclose check, cash or money order for $9.95 plus 
$1.00 for postage and handling (total $10.95) and we 
will return your negative and “Work of Art” reproduction 
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GROOM AT THE TOP 


BY ED EMMERLING 


SHORTS STORY 

Historically, men have worn a_ very 
colorful assortment of cover-ups from 
enameled codpieces to florid ruffled 
underpants. But after the 19th century, 
male underwear became strictly a matter 
of utility; most of it was dull, drab and 
downright ridiculous. You may remem- 
ber itchy woollen longjohns or the more 
recent all-whites—practically the only 
choice a man could make. Some im- 
provements have been made since 
then, but men still remained encumber- 
ed, uncomfortable and, most serious of 
all, unfashionable. But a new day, 
underwearwise, is dawning. 

Fashion is once again playing a rdle 
in men’s underwear. Today, a man can 
purchase shorts and undershirts from 
a maze of colors and styles that 
would brighten any day in any age. In 
fact, judging from some of the current 
skimpy brief styles, it seems as if the fig 


Fe 
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leaf is back, though updated. 

The reason for this is quite logical, of 
course. Outerwear and tailored clothing 
have become trimmer, closer-fitting, 
therefore underwear must fit the more 
slimming silhouette. Also, attitudes are 
less conservative and fashion under- 
wear allows the man to express indi- 
viduality. 

For example, Jockey Brand shows a 
collection of underwear including 
matching mesh tank-tops and shorts, 
and brief nylon tricot styles offered in a 
wide range of colors. Their trim-fitting 
cotton boxer shorts appear in patterns 
of floral prints, shirting stripes and 
modern geometric prints. 

Underwear International Division of 
IFT caters for youth with bikini-style 
briefs in unusual multi-colored patterns 
and in solid colors with contrast piping. 
Newest is a_ stretchknit one-piece 
henley-neck body suit. The stretchable 


fiber concept of body suits is the logical 
extension of men’s panty hose, extending 
now into the sportswear field. It is 
believed that the knitted shirt top look 
will make the body suit convenient for 
wear with leisure slacks. Also, many of 
the underwear bottoms are good- 
looking enough to be worn as swim- 
wear. 

Men’s fashion is now exploding from 
the inside out with shorts and _ shirts 
color coordinated in a myriad of colors, 
patterns and fabrics. These days, you 
can be caught with your pants down 
in style. 


SOFT TOUCH 

Remember the Brylcreem ‘a little dab’ll 
do you” man of the past? He wore 
khakis, a big “‘C’’ on his sweater and 
short hair. Now the guy’s in jeans, 
turtleneck and long hair down to here. 
And it’s just a little soray of Soft Hair 
from Brylcreem that'll do him. 

With today’s hair styles being longer 
and harder to keep in place, there's 
nothing more annoying than to have 
just combed your hair and then walk 
into a stiff breeze. For this reason many 
men are turning to cans of hair spray 
for a soft, but more controlled look. 
Even the Brylcreem man has. Og 
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Left: One-piece undersuit by IFT; right: colorful nylon briefs by IFT; top left: shorts by Jockey; top right: mesh briefs by Jockey 
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chrome Photo, 25” ras White Photo. 24” x 36” 
= Only $1.00 


PENIS. Women’s Lib? Full YOUTH. Marijuana Poster WEEK 
color on coated stock, 23” 1920's. Multi:colored. 25" 
x 29”, Special: $1.98 x 36" Only $1.98 


. Full Color on Heavy, 
Stock. 11” x 17”. 
Only $1,00 


B55, DO IT! Jerry Rubin— 
Full Color Photograph. 22” 
x34”, Only $1.98 


30” $1.98 


Ali, HAVE YOU HAD 
YOUR PILL TODAY? 
Forget? 23” x 29". Black 
on white, Only $1.00 


Y-67 Fly United! Day glow red, 
blue and pink on coated stock. 
17" x 22” Only $1.00 


Y25. FLY THE FRIENDLY 
SKIES. Full color. 20" x 26". 
Only $1.98 


Y39, AGNEW. The New Ag- 
new? Looks like Photo. Sepia 
on Heavy Stock, 22” x 29” B3. VIETNAM. Travel Poster 
Only $2.00 Blues and Greens on white 

stock. 23” x 35”. 
Only $1.98 


42. NIXON AS HIPPY. “We 
are ready to negotiate.”’ 28” 


AS. TIRED OF THE SAME x23”. $1.00 


OLD SHIT. Printed in Brown, 
23” x 35” $1.50 
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M. C. ESCHER PRINTS 


These unusual prints are printed on quality bone white art stock. 
Each is suitable for framing. 


Y62 #58-23-36 The Impossible 
Dream. Vivid black and white on 
glossy stock. 23" x 31" $2.00 
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B56. SUPPORT YOUR LO- 
CAL PLANET. Full Color 
Photo on Deep Blue Back- 
ground. 22” x 34", $1.98 


Y-11 Peace Flag. Red, blue 
and grey on coated stock. 
24” x 34", $2.00 


Y40 Shirley Chisholm and 
Governor Wallace Together, 
Black and white on heavy 
$1.00. 


stock, 23” x 29” 


A35, HASHISH. Photo in 
Mind Boggling Color. -17%4" 
x 22”. Only $1.00 
Y5. POP-U-LU-TION Com- 
ment on Pollution and Pop- 
ulation. Sepia on CreamStock 
29x24”, Only $1.00 


DO YOU TRUST us? 
Y101. MYSTERY POST- 
ERS! Let us send you 
two of our most unusual 
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Y-7. DA VINCI AT WOOL- 


WORTHS! Comment on D5. 18” x 24” Only $2.98, posters! (nos shawn! but Rag O] 
Commercialism. Beautiful = reg. retail value $5.00) — 
Full Color Reproduction shhh, someone is listening both for only $100 


on Parchment-like paper. 
21” x 28". 


Y55 J, Edgar Mr. FBI. Black 
and white on heavy stock, 


D-2. 18” 


x 24” Only $2.98. 


with any order. MON- 
EY BACK AT ONCE 


Only $1.98 17x 23”, Collectors item. \F THEY DON'T BLOW 
$1.50 YOUR MIND! 
DALYE NEWS 8 Y32. HE KEPT OUR 


BOYS OUT OF NORTH- 
ERN IRELAND. Full-color 
Nixon poster. 23” x 29”. 

Only $1.98 


Ae gt Bays thet Nother ett 


MAIL COUPON TODAY! 


For quick delivery, send check, cash 
or money order to: 


YES ART POSTERS 
Box 408, 
New York, N.Y. 10011 


! 
| 
| 
| 
Dept. P10i I 
| 
I 
! 
| 
i 


WAL DikLidtny om 
Ialganly 
met act yom gust neal 


Y30-BLACK EXPOSURE, 
Monochrome photo suit. 
able for framing. 23” x 
29”, Special: $1.00 


perstar Poster) Sepia ot — s ] 
heavy stock. 23” x 29” Y60 Work Diligently with in- 
$1.49 tegrity. You'll get your just 
reward. Full color on heavy | 
$1.00 


Y6. PEACE COULD BE 
GROOVY. U.N. Symbol in 
Gay Day-Glow Colors—Ma- 
genta, Orange, Blue Domi- 
nate. 2242 x 28%”. 

Only $1.98 


A32 - SO WHATI Daily 
Newspaper on Moon Land- 
ing. Black and white, 25” x 
$1,00 


stock. 12” x 17” 


* 
I'VE GOT MY OWN PROBLEMS 


aoe Y61 I've got my own Prob- 


lems. It takes a second Add 75¢ for Postage and Handling on all 
glance to dig his problem. 

Black and white. 23” x orders, 

29” $1.00) Please send me the items circled below. 


NO MINIMUM ORDER REQUIRED. 
A-12 
B-3 

B-21 
B-54 


854, SQUIRE ARLINGTON’S 
PIG. Full color photo of 1890 
store plaque. 23” x 29”, 

$198 


A-8 A-31 
A-34 
B-19 


B-41 


A-11 
A-35 
B-20 


S ANON B-46 


A12. THE PILL IS anol 


ede eee seam Your Filed NO. Pope Paul on the Pill B-56 D-2 D-5 D-16 Y-5 
= pai 3 x35”, 01 $2.00 Brown and black on white ll Y-6 Y-7 Y-8 Y-10 Y-11 
Y72 - Express Thyself. Full 73 - David Cassidy. Gi- : 23” x 29” Aran 
color photo. Pictorial Pro- ant 30” x 40” Portrait Ye =? Y-30 Y-3 4 
gression. 24" x 34” $2.00 Black & White $1,00 25 ¥: 6 
“ Y-42 Y-51 Y-55 Y-60 Y-61 
Y100, STICKY YIPPY POSTER MOUNT. Brainstorm B23. GRETA. Painted 
of hippie chemist forced to switch pads fast and fre- lady on Motorcycle Full Y-62 Y-63 Y-67 Y-72 Y-73 
avant to avoid busts, Weird “stuff” instantly (and B40. SHIT. Unusual Art- Color Photo. 29” x 42”. Y-100 | 
professionally) affixes posters to plaster, wallpaper, k ; iti Only $1.98 ; - 
wood, brick, concrete—any surface! But (get this!) is WU rset) Wry dang ain tee FREE BONUS! Any poster in | 
reuseable over and over, so you can move or change green. 23" x23”. design printed in vivid Red, this ad FREE with order of Y-101 
posters in 3 seconds flat! Ends tack holes, tape marks, Only $1; Green and Blue. 30” x 30” ‘. = ] 
torn edges, Enough for 6 {or 600!) posters, oniy $1.00, aly Se $1.98 $5.00 or more, Write # of 
your free poster here: | 
NAME l 
VIBRANT FULt COLOR 
ART PRINTS FROM ORIG 
INAL PAINTINGS BY ADDRESS. 
PAUL LAFFOLEY, PRINTED | 
ON ENAMELLED PAPER aes 
SUITABLE FOR FRAMING. ITY. E | 
30” x 30”. $2.50 Each, Set c 5 STATE __\ oe 
of 5 only $7.95. New York City residents add 7% city sales tax. Other New York 
State residents add applicable sales tax. If not satisfied, return 
ere ee “2 > a Races order after 10-day examination and money will be cheerfully 
B17. ETERNAL SERPENT. 818. ULTIMATE QUEST. 619. HOMAGE TO JUNG. 820. YINYANG MANDALA B21, LIFE CHART Eras: | 
os ees a es es es ee 


HEEL = 
THYSELF | 


Fall footwear has 
come down to earth. 
From high-fashion 
dressy styles 
through jeans shoes, 
the look moves 
away from the wild 
and way-out to 
earthy, more 
substantial basics. 
At the core of the 
earthy looks are the 
gutsy leathers-— 
beefy oily types, 
deep antique 


_ FASHION BY ED EMMERLING / PHOTOS BY BOB McELRATH 


BOOTY 
TREATMENT 
L to R: Stitched suede 
and leather riding boot 
with higher heel by 
Johnston and Murphy, $85; 
Denim and suede boot 
with star appliqué motif by 
Harbor Imports, $40; 
Suede lace-up short boot 
with higher heel and 
notched sole by /talia 
Bootwear, $38; Work boot 
in double-strap square toe 
design by Jon Frye Co., 
$44; Waterproof canvas 
shaft pull-on riding boot 
by Renegades, $30. 


calfskins, /FREEWHEEL 
tough bull hides HEELS 
and rich basic at : 
efthand picture, Lto R: 
suedes. The less Patent-leather bump-toe 
gimmicky the shoe with small suede 
patterns, the better. patch motif and crepe 


For dressy 
occasions, more 
casual shoes are 
coming onto the 

scene. Importantly, 
lace-up styles are 
replacing slip-ons. 
The one exception 
is the Gucci-type 
slip-on making a 
return engagement. 
Today, fashion 
influences have 
caused even the 
more conservative 
gentlemen to seek 
shoes having a 
higher rounded 
bump toe and a 
higher heel 
derivative of the 
boot and Jean styles 
of the younger 
generation. In fact, 
one might say that 
the shoe is now on 
the other foot. Oty 
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Traditionally-cured leathers 
bring your feet 
back to life 


wedge sole by /talia, $27, 
Suede bump-toe slip-on 
with stitched-down 
leather butterfly motif by 
Harbor Imports, $27; 
Demi-boot in work shoe 
styling by Jon Frye Co.$29.95, 
Righthand picture, 

L to R: Racing stripes on 
blue denim sneaker shoe 
having white eyelet lace-up 
front, Bates, $20; Five 
eyelet blucher shoe in 
denim and patent, with 
crepe sole and higher heel 
by Italia, $20. 

BEST FOOT 
FORMAL 

L to R: Jie-/ace design 
slip-on shoe with higher 
heel by Pierre Cardin for 
Bostonian, $45; Gucci- 
style slip-on with anchor 
design by Johnston and 
Murphy, $55; Two-tone 
suede and leather brass 
eyelet Jace-up shoe by 
Verde, $21; Antiqued wet 
look shoe with grained tip 
by Manly (U.S. Shoe 
Corp), $21; Crushable 
naplack shoe with heavy 
crepe sole by Carber, $27. 


Artie Shaw on the lessons 
of his life 
an exclusive interview with 
the much-married musician, 
author, and hero of the 
Swing era 


Ot—— 


Frederic Mullallyintroduces 
“Science Friction” 
a new story of interplanetary 
intercourse by the author 
of the novel Clancy 


Og 


Ego and the Male 
another instalment of Dr Albert 
Ellis's Penthouse Casebook, 
discussing the effects of self- 
centeredness in men 


Ot—g 


The truth about Victorian 
vice 
A British scholar examines 
some of the legends of 
prostitution and white slavery 
in 19th-century London 


Look forward to 
a full program 
of pleasures 
in next month’s 
Penthouse 


Fil 


ALABAMA 
Birmingham— 
Canterbury Stores, Inc. 


ARKANSAS 
Ozark—Waketield & Co. 


CALIFORNIA 
Hollywood—Mastons' 
of Hollywood 


FLORIDIA 
Jacksonville— 

The Young Men’s Shop 
S. Miami—Garber's 


GEORGIA 
Atlanta—Hirsch's 
Lenox—Hirsch’'s 

North DeKalb—Hirsch's 
Rome—The Fahy Store 
Savannah— 

John B. Rourke, Inc. 
Belvedere—Hirsch's 
Cobb County—Hirsch's 
Greenbriar—Hirsch’s 
South DeKalb—Hirsch's 
Waycross—Jacobson’s, Inc. 


ILLINOIS 
Bloomington—Ulbrith & Kraft 


INDIANA 

Evansville—Gordons 
Sater's 

Indianapolis—Squire Shop 


1OWA 
Storm Lake—Douglass Clo. Co. 


KANSAS 
Kansas City—The Leader Clo. 
Manhattan—Stevensons Clo. 


KENTUCKY 

Bowling Green— 
Golden-Farley Inc. 

Hopkins ville— 
Golden-Farley Inc. 


LOUISIANA 
Louisville—Levy Bros. 


New Orleans—Rubenstein Bros. 


MASSACHUSETTS 
Boston—Lebow Bros. Inc. 
Hyannis—Burman’s of Hyannis 
Worcester—Ware Pratt Co. 


A\nnouncing a new 


Wheré-(0-uy-t 


service for P enthouse reader s 


If you would like to examine for yourself the men’s wear featured in this 
month’s editorial fashion pages, we recommend that you visit one of the 
fine retail stores listed below. Each is currently displaying at least some 
of the featured merchandise. 
This list is only a small.introductory sampling of the many outstanding 
retail stores now cooperating with Penthouse to bring you today’s 
leading fashions. Watch for these store names in future issues. 


MARYLAND 
Baltimore—Stewart & Co. 


MICHIGAN 
Birmingham—Todd's Clothes 
Dearborn—Todd’s Clothes 
Detroit—Todd's Clothes 
Kalamazoo— 

Libin’s Varsity Shop 
Northland—Todd’s Clothes 
Royal Oak—Todd’s Clothes 
Southfield—Todd’s Clothes 


MINNESOTA 
Redwood Falls—Wilson’s Clo. 


MISSISSIPPI 
Co/umbia—Rankins 
Hattiesburg— 

Fine Bros.—Matison Co. 


Laure/—Fine Bros.—Matison Co. 


Meridian— 
Marks Rothenberg Co. 


NEBRASKA 
Fremont—Philips Stores, Inc. 
Omaha—Philips Stores, Inc. 


NEW JERSEY 
Paramus—Weber & Heilbroner 
Toms River—Harris Bros. 
Trenton—Wineberg's 1893 
Wayne—Weber & Heilbroner 
West New York— 
Schlesinger’s 


NEW YORK 
Brooklyn—Martin’s 
Long Island— 
Weber & Heilbroner 
New York—Weber & Heilbroner 


Potsdam—Herbert’s Men's Wear 


NORTH CAROLINA 
Morganton—Lazarus 


NORTH DAKOTA 
Grand Forks—McDonald's 


OHIO 


Akron—The University Shops Inc. 
Athens—The University Shops Inc. 


Bellaire—The Phil-Mor 
Bowling Green— 

The University Shops Inc. 
Cincinnati—Nadler's 

The University Shops Inc. 
Oxford— 

The University Shops Inc. 


Columbus— 

The University Shops Inc. 
Fremont—Joseph’s Dept. Store 
Hamilton—Vogue Shops Inc. 
Mt. Vernon—Vogue Shops Inc. 
Newark— 

Cornell-Bazaar Mens Shop 
New Carlisle—Vogue Shops Inc. 
Springfield—Vogue Shops Inc. 
Steubenville—The Phil-Mor 
Willowick—Bill's Clothes 


PENNSYLVANIA 

Baden—The Coach House 

Indiana—Waxler's 

Monroeville—The Coach House 

Pittsburgh—Krazy Legs Inc. 
The Coach House 

Wilkes-Barre—The Hub Clo. Co. 


RHODE ISLAND 
Pawtucket—Apex Inc. 


SOUTH DAKOTA 
Sioux Falls—E. C. Olson Co. 


TENNESSEE 
Jackson—Holland’s Dept. Store 


TEXAS 
Irving—Big State Men's Store 


UTAH 
Ogden—Buehler-Bingham 


VERMONT 
Burlington—Nate's Inc. 
Montpelier—Nate's Inc. 
St. Albans—Nate’s Inc. 

St. Johnsburg—Nate's Inc. 


VIRGINIA 
Danville—J. Berman, Inc. 
Newport News—Nachman’'s 
Nortolk—Rice’s 
Williamsburg— 

Williamsburg Dept. Store 


WEST VIRGINIA 
Beckley—E. M. Payne Co., Inc. 


WISCONSIN 
Madison—The Hub 
Oconomowoc— 

Snyders Fine Clothes 
Sheboygan—Art Imig 


WYOMING 
Cheyenne—Sam Stark & Sons 


To enjoy some of the most unique and exciting books published ‘ 
internationally, many of them fully illustrated, all at substantial dis-. _ 
counts to members only, with no automatic shipment...no mini- ™ ».: 
mum purchase...no regular monthly purchase, join our Society. 4 
without rules...and make your own decisions. 

Dek a 


LEONOR FINI 


First English 
translation 
of this 

lavish 

erotic 
volume 


ACTS OF LOVE 


Erotic variations 
toinsoie men 
and arouse women 


Published at $7.50. Members Price. $5.95 


THE SEX BOOK 
Modern Pictorial Encyclopedia 


Published at $9.95. Members Price . . $8.00 


BEGIN TODAY WITH YOUR CHOICE OF THESE IMPORTANT BOOKS! 
SPECIAL COMBINATION OFFER SAVE $15.00. Own all three books at - 
once for only $34.95 (Publisher’s combined price: $49.95) or order each 
book individually at the members price listed per book. 


Introducing the work of one As a bonus, you will receive the Society's bulletin, “Keynotes”, which 
of the world’s foremost is published periodically and offers many additional selections, including 
surrealist painters and collectors’ volumns of Special interest to members. 


illustrators. This impressively Fav BEKITH Lats ate 
aes aN (@ Sirs: Please enroll me as a’Member of the Penthouse Book Society. | understand that 
; membership entitles me to full savings on all books offered by the Society and that 
contains 164 masterful | am not obligated to purchase any specific number of books. 
reproductions, including | enclose [] check [J money order for $5 (membership fee) plus the cost of books 
many tipped-in plates in ordered below. 
brilliant color. Often [J | am already a member of the Society; | am enclosing the cost of books only 
compared to the works of Dali (no membership fee). 
and Aubrey Beardsley, 
Leonor Fini’s paintings and 
drawings are certain to startle 
you, and every guest in your 
home, with their vivid 
portrayals of profane ritual 
primeval innocence and NAME 
sexual candor. ADDRESS 
Published at $32.50 STATE 
MEMBER’S PRICE . . $25.00 
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Number of copies Titles Price per copy 


THE 
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CONTINUED FROM PAGE 50 


arranged to have this particular White 
House conference convene at a distance 
from the presidential mansion. A dis- 
tance of 1,500 miles, to be precise, in 
snow-bound, bitter-cold Estes Park, 
Colorado. 

“It seemed,’ wrote Newsweek's 
frigid correspondent Joseph Morgen- 
stern from the dismal scene, ‘’as if the 
White House had found its conference 
guilty in advance of questioning national 
values, and sentenced all 1,400 dele- 
gates to three days in Siberia.” The list 
of conferees, though mostly students, 
were described as “studded with 4-H 
Club people, Girl Scouts, Republican 
congressmen, churchmen and even an 
archbishop . . . mostly white, middle 
class and moderate”. 

Yet they emerged from their deep- 
freeze on the final day, in the words of 
The Times’ Nan Robertson, “as anti- 


IN ee 


Administration, anti-establishment and 
dovish”. Among their recommenda- 
tions: Eighteen-year-olds should not 
only have the vote but also the right to 
marry and make contracts without 
parental consent./Abortions should be 
removed from the legal area and left to 
the doctor and patient./One-quarter of 
the national budget should be devoted to 
education./The defense budget for fis- 
cal year 1972 should be limited to $50 
billion./Any sexual behavior between 
consenting, responsible individuals must 
be recognized and tolerated by society 
as an acceptable life style. 

When it comes to the nation’s youth 
(and the point is, in the coming presi- 
dential election it w/// come very much 
to them) Mr. Nixon just can’t seem to 
win. That’s not just a philosophical 
observation; it could be a reasonably 
safe bet. The hedge lies in that all- 
important variable: whom the Demo- 


crats nominate to run against him. If 
complacency and the exclusion of so 
many of the young from the nominating 
process leads the older party regulars 
into thinking they can win with just 
anybody, they could turn out to be Mr. 
Nixon’s unwitting allies, and secret 
weapon. 

Since the flap over the Pentagon 
Papers, the Democrats are faced even 
more with the imperative of coming up 
with a candidate whose dovishness on 
Vietnam is of long standing and who 
bears no relationship to any of the names 
in the documents. That would seem to 
eliminate not only a Humphrey but a 
Kennedy as well. In addition the candi- 
date would have to have paid more than 
lip service to concerns like Environment, 
Justice for Minorities, and Reordering of 
Priorities. 

Faced with what they regard as nearly 
equal evils, the potentially decisive 
student sector of the largely youthful 
new voters will refuse to choose be- 
tween them. More likely they will assert 
their independence by staying home or 
backing ‘third’ or “fourth” splinter 
parties. That would provide Richard 
Nixon with the miracle he seems to 
need for a new four-year lease on the 
White House. And only the Democrats, 
by failing to offer an acceptable candi- 
date, appear to be in a position to 
provide that miracle. Og 


Larry Ellman Presents with Pride 
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THE ADULT WESTERN RESTAURANTS a 


5 EAST 45 ST. 212-MO 11-1200 


Cs 154 WEST 51 ST- 212-265-1737 ¥ 
7 DAYS & 7 NIGHTS WEEKLY €& 


BRIEF STROLL TO ALL SHOWPLACES : 
4 Gs - WONDROUS STEAKS - G» © 


THECATTLEMAN } 


, IMMENSE DRINKS 
SUMPTUOUS ROOMS 
eg Mysterious Parlours of Madame Moustache f 


| Wild Western Saloon ¢ Railroad Dining Car 
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ig Grand Dining Hall + Beaded Curtains! + Gaslights! 


Free Self Parking after 6 P.M. (2 Hr. limit at 51st St.) 
| ge «Children under 12; half-tarif oa | 


At Group Sex parties— 
who does what to whom and 
how do they feel about it? 


The press can’t print it. 
TV can’t show it. But 98 
swingers (married couples 
and singles) can tell it— 
and they do, in 


Groupsex 


Tape-recorded interviews with 
some of the 2% million people 
who have discovered group sex. 


By HERBERT F. MARGOLIS 
and PAUL M. RUBENSTEIN 


The interviewers’ questions are 
to the point; the swingers’ 
answers are unfailingly explicit 
and disarmingly candid. $6.95 at 
your bookstore. 


How do you remember 
your Lovers 


& Other Strangers? 


Name 
Address- _ G40 fats 
Ze wn lent L 


Bust 32— eh = 
39 me 

Waist 204 22— By Se = 

Hips 30-8284 mae hi 


Met at- 


AZ oe sare 


Favorite 
Cocktail 


OVER 2 ALL RATING 


Se Kk YO 


The Sensuous Address Book” 


Have her fill out everything 
in your sexy little black book 
except the last line. 


SS A NS A SY 


Please Rush Sensuous Address Books.” 


Name 
Actual Size > 3 x 5 inches a . 7 
’ Cover - Black simulated kid leather ity, tate '!p_—_— 
Price - $3.00 ea. or 2 for $5.00 


Order Now For Rush Delivery 


COPYRIGHT © MORGAN PRODUCTS 197] 


| 
l 
| 
| 
Address 
| 
| 
| 
| 
| 
| 


Send check or money order $3.00 or 2 for-$5.00 


To: MORGAN PRODUCTS P.O. Box 2374, San Francisco, CA 94126 


Give 
something 


in 
MINK.... 


shell 
love you 


for it. 


Mink has always held a special meaning 
for women. Now you can wrap a gift for 
her...a bottle of cologne, perfume or 
some piece of jewelery...in a unique zip- 
pered mink bag which she can use as an 
unusual purse organizer. 


The key case, in genuine mink, closes 
to form a miniature mink coat. 


Two most interesting gifts for that spe- 
cial someone...from the House of Mink. 
$9.95 each plus $1.00 for shipping and 
handling (total $10.95). Delivery in four 
weeks. 


See 


fl TO: HOUSE OF MINK 
34 READ AVE. 
CRESTWOOD, N.Y. 10707 
Please ship item(s) checked below, $9.95 i 
each plus $1.00 each for shipping and han- 
dling (total $10.95). No C.O.D. 


O Mink Bag (Mink Key Case 
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CRIME COMES 
¥O COLLEGE 


Half of all serious criminal 
offenses are committed by 
youngsters under 18. Our 
young people, who believe 
they are better than the rest of 
us, tolerate this 


CONTINUED FROM PAGE 34 


New York City pats itself on the back 
for the relative calm of last spring after 
a number of bloody riots in previous 
months. But 15 students were sus- 
pended from December to May. In 
Philadelphia, a ceramics teacher was 
shot to death by a 14-year-old pupil. 
The boy was angry at the teacher for 
attempting to have him disciplined for 
abusive language. Guns are showing 
up in Portland, Oregon and elsewhere 
on the West Coast. Most big-city police 
departments assign permanent guards 
to troubled schools. 

It is not surprising that youngsters 
bring this tolerance of bloodshed with 
them to college. No one cried when a 
bomb in the mathematics building at 
the University of Wisconsin killed a 
graduate student who was the father of 
three children. The campus newspaper 
described it as regrettable, but such 
chances had to be taken in the struggle 
for ‘liberation’. Radicals describe bomb- 
ings as ‘creative’ efforts to bring the 
repressive, imperialist government to its 
knees. One bomber, asked if planned 
attacks upon New York office buildings 
might harm innocent people, replied 
that “maybe people who work in those 
buildings don’t deserve to live.” The 
war against fascism is harsh. 

It would be the grossest exaggeration 
to infer that we have raised a generation 
of longhaired deadbeats and killers, but 
equally nonsensical to believe the kids’ 
own protestations of purity of soul. The 
truth lies somewhere between the 
Neanderthal grumblings of J. Edgar 
Hoover and the panderings of Charles 
Reich (of Greening of America fame). 
Our under-25 citizens are neither gods 
nor villains, but a little of both, just like 
the rest of us. 

If we accept that they are high- 
minded, honest, distrustful of pretense, 
open in their relationships, they must 
recognize the dark, childlike male- 
volence within themselves. They are 
impatient. The momentary exhilaration 
of lobbing a brick through the dean’s 
window pales when the act does not 
bring about the immediate evacuation 
of Southeast Asia. They are wildly 
inconsistent. They cherish the sanctity 


of the individual, but some of them 
cheered Charles Manson. They reject 
our moneygrubbing, but panhandle on 
street corners, sop up food stamps, 
accept unemployment checks, buy cars 
with their scholarships. And call the 
rest of us hypocrites. 

For every courageous act of a young 
man risking five years in Jail for burning 
his draft card, there have been a thou- 
sand who laid siege to universities and 
then demanded amnesty or slunk off 
with their jackets over their heads to 
avoid identification. For every act of 
genuine kindness, a thousand insults are 
screamed. For every poster concerned 
with the ecology, there are 1000 piles of 
trash at rock concerts and in parks, and 
the roar of motorcycles careening off 
mountaintops which never before knew 
the sounds of combustion engines. 

The Agnews and Mitchells rail against 
the permissiveness which produced this 
infuriating breed of human being, and 
they're right. Our children are spoiled 
rotten. Ask the men who have served 
the youth culture. Donald Rugoff, an 
important theater owner, has made a 
bundle in bringing to this country films 
attuned to the needs of young people. 
He tried to pay back a little last spring by 
throwing open all 14 of his theaters, 
free of charge. During that day, among 
other things, Rugoff was hit in the face 
by two kids disappointed that there 
were no more seats in one theater. 
Indignant freeloaders. 

Bill Graham, manager of the fabled 
rock palaces, the Fillmores East and 
West, is closing his doors. At least one 
of his reasons is the behavior of his 
young audiences. They demand ‘’MORE! 
MORE!” when unsated by a group’s 
performance, and it is not the equivalent 
of the concertgoer’s “Encore!” It is a 
demand for gratification, another suck of 
the breast. 

Our young people believe they are 
better than the rest of us. Often as not, 
we agree with them. But we and they 
must recognize the cancers which 
wither their promise. Half of all serious 
criminal offenses in this country are 
committed by youngsters under 18, 
many of them drug-related. Their com- 
rades, like their elders, tolerate this. 
Emotional and physical violence has 
become acceptable in behalf of political 
causes, though it dehumanizes both 
victim and instigator. The ““world-we- 
never-made”” cop-out doesn’t work 
anymore. Young adults must accept 
responsibility for their own actions and 
those of their fellows. History suggests 


that they will not, and that is the 
tragedy. 
Bitter, rudderless, humorless, the 


children of the Seventies have found 
some ominous way to muffle the pain of 
disillusionment. The flower children are 
gone. They have discovered their own 


brutality. Ot—g 


Hold Up To 30 Credit Cards 


in a wallet made of exotic genuine leather 


Ta TES, Eg 
RE ai Soa N/A er 
gE Ses ME AMERIOS a | 
AO GEE ys OF AMES Co id ee 
‘i 3 . . 
R eer) as Zz 
| m =| Ty) omens CLUB y = 


Mobil 


Your choice of ) 
WATER BUFFALO, om (siule Ll | 
ELEPHANT, SHARK Ss Se 

SKIN or SEA : Ponens CLUS 
TURTLE... luxury J cee 
leathers searched 
out from around 
the world and 
handcrafted into 
your choice of a 
new credit card 
wallet or an 
ultra-thin wallet. 


for notes, receipts, etc. So slim it 
won’t bulge your pocket . . . yet 
holds everything you need. A true 
space saver, 


#2468 Black Water Buffalo $ 7.95 


WORLD'S THINNEST 
WALLET 


Ultra thin . . . hand-sewn wallet. 
Pockets and places for everything 
in a trim, slim wallet. 


CREDIT CARD WALLET 


Instant selection of the credit card 
you want. Flip it open and see ata 
glance ten credit cards (or commu- 
ter tickets, driver’s license, etc.) 5 


on each side. Center section, (eas- #2469 Gray Elephant ........ $14.95 #:2472 Black Water Buffalo $ 7.95 
ily removable), holds another 20 #2470 Shark Skin -......... $16.95 | 42473 Shark Skin... $16.95 
cards. Across the top is a sec- Brown Brown 

tion for your folding money ... #2471 Sea Turtle .............. $19.95 | #2474 Sea Turtle................ $19.95 


and in the center there are sections 


Brown or Black 


WATER BUFFALO 


Nature’s miracle leather from the Far 
East. Incredibly strong, yet soft and sup- 
ple. Has a wild natural grain found exclu- 
sively in Water Buffalo. Black only. 


=k 


om / rat \ 
A “dressy” looking leather .. . similar to 
Alligator in appearance . .. but yet with 
a look all its own. The Island natives eat 
the meat... . and save this fine skin for 


leather. Superbly elegant in rich black or 
brown. 


ELEPHANT 


From Africa. We have only 200 of these. 
Elephant has a “sporty” rough grain in a 
natural gray color. 


a 


x at » ae 
SHARK SKIN 

The Eskimo learned how to take this in- 

vincibly tough leather and make it soft 


and pliable. Has a unique “ribbed” grain. 
In brown only. 


j SATISFACTION GUARANTEED—MAIL HANDY COUPON" + 
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J. Carlton's, Dept. ako2 

176 Madison Avenue, New York, N. Y. 10016 
Please rush items | have checked below, on full 
money-back guarantee if not completely satisfied. 


CREDIT CARD WALLET 


WORLD'S THINNEST WALLET 


Be sure item #’s and price are filled in correctly. 
Please enclose $1.00 P.P. & HDLG. with each. 
Enclosed is $ (Check or M.O.) 
Charge my: (1 Diners Club 

0 American Express [] Master Charge 


Acc’t # 
NAME 
(please print) 
ADDRESS. 
CITY. STATE. ZIP. 


N. Y. residents add sales tax. 
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118 PENTHOUSE 


A man’s wig for a man’s world! 


Ready to wear 


the minute you get it. 


Slips on in seconds—stays on all day. 
Nothing new to learn—if you can put on 
a hat you can put on this wig—easily, 
perfectly. 

Looks like real hair—feels like real 
hair—no one can tell. Already trained 
to stay in place (without hairdressings). 
Looks like your ‘‘hair was just 
combed"’ all day—every day. 100% 
modacrylic fiber that’s easier to care 
for than your own hair. 

Your new good looks guaranteed or 
your money back in 10 days—no 
questions asked—you be the judge. 

Comes in 10 ‘‘natural’’ colors—Black, 
Very Dark Brown, Dark Brown, Medium 
Brown, Light Brown, Dark Blonde, 
Medium Blonde, Slightly Gray with 
Dark Brown, Mostly Gray with Dark 
Brown, Temple Gray with Dark Brown. 


Specially priced at 


$4995 


each 
You save $20 


GARY | © ! enclose $2 Good Will deposit for each wig. | will pay 
| postman balance plus post office and handling charges. 
| N.J. residents add 5% sales tax. 
| Name 
| Address 


KURT 


Hand finished 
hairline 

for a more 
natural look. 


¢ Dept. PEN3 
Neptune, N.J. 07753 
I Please send me____ wigs at $19.95 each. If |am 


| not satisfied | may return the wig in 10 days and get 
| back the money | paid for it. 


| Wig name__________ color 
Wig name _______—————_ color 


1 | enclose full amount $ 


Made by skilled craftsmen in Hong Kong/ Taiwan to give you these extraordinary values. Modacrylic fiber made in USA 


YOURSELF UP 


TO POSTER SIZE 


Friends, relatives, babies, 
pet and cars, all make 
great giant Photo Posters. 

A great gift or gag idea. 
Ideal room decoration . 
Perfect for parties. Send 
any b&w or color photo, 
polaroid print, cartoon or 
magazine photo. Better ori- 
ginals produce better pos- 
ters. Giant b&w _ poster 
mailed in tube. 


2 FT. x 3FT.$350 


1¥2 Ft x 2 Ft $2.50 > 3 Ft x 4 Ft $7.50 


NEW! BLOW-UPS IN PSYCHEDELIC COLOR. Any 
&w or color photo made into a giant poster in 
brilliant psychedelic Red, Green, Blue or Yellow. 
Available only in 14% x 2 ft. @ $3.50 and 
2x 3 ft. @ $4.50. Specify desired color. 


NEW! Posters from ANY SLIDE OR NEGATIVE. 
Add $1.00 per poster. 


RUSH SERVICE orders shipped in 1 day 


by first class mail. Add $2 per poster ordered. 


Your original returned undamaged. Add 50c for 
postage and handling for EACH item ordered. 
N.Y. residents add sales tax. Send check, cash 
or M.O. (No C.0.D.) to: 


PHOTO POSTER INC. 
Dept.PH1071,210 E 23 St., N.Y. 10010 


Test-drive a 
great restaurant. 


There is absolutely nothing like the Autopub. Anywhere. 
It's great fun. It swings. It's the restaurant designed for 
couples. 

e THE PIT STOP. Indy racers hang from the ceiling. 
Bucket seats, rumble seats and classic cars are yours 
for intimate cocktailing. 

e DRIVE-IN MOVIE. Movies and food. You'll love our 
hamburgers and steaks while watching award winning 
films in your own rumble seat. 

e LOVER’S LANE. No distractions or flashlights. Your 
two-seater is parked on a deserted back road. 

e THE ELDORADO GRILL. Lunch or dinner in classic 
limousine-like luxury. Tufted leather ceilings and en- 
folding doors insure privacy. 

e THE AUTOPUB LUNCH. A martini, your choice of 
sliced beefsteak or Our Hamburger with french fries 
and coffee.... only $3.95 complete. 

e THE AUTOPUB DINNER. With every Autopub din- 
ner entree you get great salad, baked potato topped 
with sour cream and chives. A loaf of bread and 
coffee. Dinner entrees start at $4.75 

e SUPPER SPECIALTIES. Served from 10:00 P.M. 


e SUNDAY BRUNCH. From $2.25 Served from12.00 P.M. 
WHAT DO YOU WEAR? ANYTHING! 


General Motors Building. Fifth Avenue at 59th Street. 832-3232 


Longchamps ...A Growing World of Mood, Food and Excitement. Larry Ellman, President; Alan Lewis, Executive Vice-President 


For the liberated 
woman... 


Conception control and V.D. prevention shouldn’t be solely a 
woman’s problem. It should be decided upon by mutual consent. 
Ask your pharmacist for TROJAN brand prophylactics...the an- 
swer to both conception control and V.D. prevention. They’re 
safe and sensitive too. 


py Youngs Drug Products Corporation, 
865 Centennial Avenue, Piscataway, N.J. 08854 


LONGCHAMPS INC., 1971 


© 


tonight... 


satin sheets. 


Ours are unbelievably soft, luxurious and 


washable . . . the finest acetate satin. 


Twelve shimmering shades: Gold, Black, 
Blue, Bronze, Orchid, Olive, Red, White, 


Mint, Pink, Orange, and now, SILVER! 


SHEET SETS (2 straight sheets, 2 cases) 
Double Set $17.50 Queen Set $20.49 
Twin Set 17.25 King Set 23.99 

3-letter monogram on 2 cases—$2.00 


For fitted bottom sheet, add $2.00 to double 
or twin price; $2.50 to queen price, $3.00 to 
king price. Send check or m.o. 50% deposit on 
C.0.D.’s. 


SCINTILLA, INC. 


4802 N. Broadway N-10 
Chicago, Ill. 60640 
“All Things Exotic in Satin” 


Making love 
is your business. 
Keeping it private is ours. 


Whether you live in a big city with its 
crowded drugstores, or in a small town 
where everyone seems to know every- 
one else, obtaining male contraceptives 
without embarrassment can be a 
problem. 

Now, Population Planning Associates 
has solved the problem... by offering 
reliable, famous-brand male contra- 
ceptives through the privacy of the 
mail. Popular brands like Trojan and 
Sultan. Exciting British imports... the 
Fetherlite and the NuForm...available 
nowhere else. And many more. All are 
electronically tested and meet rigorous 
government standards of reliability. 

Every order is shipped in a plain 
package, to respect your privacy. And 
you are protected by a money-back 
guarantee! 

We'll be glad to send you our free il- 
lustrated brochure which describes the 
products and services that we have 
been bringing to 10,000 regular cus- 
tomers for nearly two years. Or send 
just $3 for a sampler package of a 
dozen contraceptives—three each of the 
brands described above —plus our 
brochure. 

For free brochure or $3 sampler 
mailed in plain package, write: 
Population Planning Associates, Dept. C-2 

105 No. Columbia, Chapel Hill, N.C. 27514 


».. goes “country” for 
Parties and things in 

Ah Men’s Farmboy overalls 
in see ve netante 
nlyon. Shoulder straps 

w/adjustable brass rings. ; new AR MER 
Set-in front pants panel : catalo 
for fit & comfort. Can : ul 
be worn with body 

shirt. . .or with- 

out for special 

events. Wash- 

able. Blue 


Send us 25¢ 
and we'll 


Tapered fit 

in washable wrinkle- 
free nylon tricot. Button 
front. White only. 


S-M-L-XL — $12.95 


POUCH FRONT 
BIKINI BRIEF 

... for great support under 
everything. Lo-rise pull-on 
styling in nylon tricot. 
Black, white, nude. 
S-M-L-XL 3 for $9.95 

6 for $18.95 


Send order to: 


Ah Me 


Dept. PH-110 

8933 Santa Monica Blvd. 
Hollywood, Calif. 90069 
Add 50¢ postage. 

No C.0.D.’s 


“If only L had this book 
when I was single!” 


Mike Jackson 


in interviews 
Wah 25 beautiful girls! 


Contained in this book are actual inter- 
views with 25 beautiful girls. They tell 
you—in their very own words — exactly 
what it takes to pick them up. 


It’s easy to handle girls once you've been 
introduced to them. But what if there’s 
no one around to introduce you? If the 
girl of your dreams is a gorgeous stranger 
you see walking down the street? 


HOW TO PICK UP GIRLS has all the 
answers. Here are just a few of the sure- 
fire techniques you can learn and master: 


How to make shyness work for you 
How to be sexy 
Best places to meet girls 
50 great opening lines 
World’s greatest pickup technique 
Why women are dying to meet you 
How to get women to approach you 
Send for your copy right away. 
Within days, you can actually be 
picking up beautiful girls. 
The Northern Valley Co. 
Dept. M 


PO Box 291 
Brooklyn, N.Y. 11202 


Enclosed is $7.95. Rush me my copy of 
HOW TO PICK UP GIRLS right away. 


Name 


Address 


City. State Zip 


Beware—This Man Has Read Our Book 


2. 


‘POKER 


A GUARANTEED 


INCOME FOR LIFE 
by using the 


ADVANCED CONCEPTS 
OF POKER”? = Se 


5th LARGE PRINTING = eee 

AVAILABLE FOR IMMEDIATE DELIVERY Gan Gace bots 
Rx Sports and Travel Reports: 
“A lot of people who have always figured themselves 
to bo poker players are going to find they belong 
with the ribbon clerks before they ‘ve read two pages 
of a new book by a plain-talking scholar. “’ 
e “Starts in where the other poker manuals fold. *’ 
© “Dr. Wallace demolishes many a cherished poker 
rule of thumb.“ 


e “If you're a poker player, this book would have to 
be the best $12.50 investment you've made.“ 


ett 


POKER PLAYERS 


“Since reading Dr. Wallace’s book, | have won 5 con- 
secutive times. At ten times the price, it is still a 
bargain.” H.B., Kentucky 
“| have read your poker manual with great enthusiasm. 
Most poker books attempt to tell you how to play poker, 
yours tells you how to win money.” S.V., Texas 
“I can recall losing money in games where the tech- 
niques Dr. Wallace describes were used against me. 
After reading the book, |! am _ gradually applying 
Wallace’s principles to my game, with 100% ‘suc- 
cess so far!” J.S., Colorado 
“Excellent application of one-upmanship. Already paid 
for in $ and pleasure of observation.” N.W., Texas 
“Outstanding! Changed me from a consistent loser to 
a consistent winner!” G.E., Tennessee 
“The most superior psychological book | ever read. 
Increased my winnings without getting better cards.” 
N.S., New Jersey 
“Remarkable results. Won 4 out of 5 sessions. For first 
time really can control the action.” D.O., New Jersey 
“Increased my winnings by 500 percent.” F.J., Texas 


This 100,000-word manual is now available after 
many years of preparation by Frank R. Wallace, Ph.D. 
This book shows, step by step, how you can win 
considerable money by applying the ‘‘Advanced Con- 
cepts of Poker". Thousands of players from all over 
the world are quietly buying this book. This is what 
reviewers are saying: 
“‘Cutthroat. May shock the casual reader. One of tho 
most readable and informative volumes to eppear.*" 
New Haven Register 
“A valuable eye opener.” 
The Providence, Vancouver, B.C. 
“Presumably unobtainable at Las Vegas."’ 
Milwaukee Journal and King Features Syndicate 
“It poker is your thing, then this is your book.” 
Bookman’s Weekly 
“Concentrates on the most important aspect— 


winning!"* The Book Exchange, London “Paid for the book ten times over the first two games 
Shows how to psycho-poker-analyze opponents, after | read it.” J.M., Texas 
how to read them, and how to milk them to their “My game has improved 1000%.” G:H., Georgia 


Jast dollar. *’ 

American Bridge Teachers Association Quarterly 
“Designed for players who want to make poker a 
means of livelihood.” Rouge et Noir News 


HERE ARE A FEW OF THE 
120 ADVANCED CONCEPTS REVEALED: 

® How to be an honest player who cannot lose at 
poker. 

© How to increase your advantage so greatly that 
i can break most games at will. 

© How to avoid winning too fast. 

© How to extract maximum money from opponents. 

© How to keep big losers in the game. 

© How to drive winning players from the game. 

© How to lie and practice deceit. (Only in poker 
can you do this and remain a gentleman.) 

© How to see unexposed cards without cheating. 

© How to remember all exposed cards and ghost 
hands. 

© How to read closed hands of opponents. 

© How to beat dishonest players. 

© How to control the rules. 

© How to stimulate poor attitudes in opponents. 

© How to make a good player disintegrate into a 
poor one. 

© How to manipulate opponents through distrac- 
tions and hypnosis. 

© How to locate or create new games for bigger 
profits. 

© How to operate Major and Minor League games 
with a Farm System. 


Any or all of the 120 ‘‘Advanced Concepts of Poker” 
can be mastered by using the unique DTC technique, 
which will allow you to control poker games and their 
players. 

In addition to offering these powerful, money-making 
concepts, this book is an in-depth, definitive treatment 
of poker. The appendix, for example, contains the most 


“Haven't had a loss since reading the first 75 pages.” 
T.K., Kansas 
“I know it’s not luck now.” A.M., Ohio 
“Wish | could have obtained it 30 years ago\ | don't 
dare let my fellow players read it.” L.M., New York 
“A decidedly new outlook and fresh approach to the 
old game of poker.” Dr. P.J., Indiana 
“Of all the poker books | have, | find this one the 
most knowledgeable.” L.R., New York 
“The best poker book I’ve read out of about forty.” 
1.S., Washington 
“Most realistic of all poker books.” W.L., Virginia 
“The best book on the subject of poker—period!!” 
P.H., Washington, D.C. 
“Excellent. As useful a poker book as I’ve ever read— 
and I’ve read every one I’ve ever seen.”” Dr. D.B, Texas 
“The Poker Manual is the best ever written.” 
Professor T.C., California 
“The book was fantastic. I’m only 16 yrs. old. I’ve gone 
from losing to winning poker.” N.G., Canada 
“Decided to give our son these books instead of send- 
ing him to college.” Z.P., Virginia 
“Thank you for writing such an outstanding book on 
poker. Have found it literally invaluable.” A.W., N.Y. 


BUSINESSMEN, PROFESSIONALS, STUDENTS, ETC. 
“One of the most fascinating books | have read. | felt 
impelled to read some or all of this book twice or more 
times with increasing appreciation of this masterpiece. 
Had so much thought provoking carryover that 15 min- 
utes to an hour of reading drew me into an additional 
hour or so of enjoyable reflection.” H.F., Mass. 
“One of the most intelligently written books | have ever 
read—regardless of the subject.” A.S., New York 
“Have read it 3 times. Very readable—even for those 
who couldn't care less about poker.” R.C., Washington 
“A many faceted book. You get additional meaning on 
the second reading and more on the third.” R.E., Texas 


complete glossary, bibliography, history . . . and the “ : «oe ” 
only accurately defined tables of odds ever published. ieee: road it: pee Cake proeram: H.H. aise 
And, very important, the fundamental errors em- “Page 6 is the key to stock market success!” W.K., Ill. 


braced by the 133 poker books published in the past 
ninety years are systematically pointed out in this radi- 
cally different book. 

This book is also crucial for defense . . . for protection 
against players secretly using these concepts to 
extract your money. 

You can buy this $12.50 hardbound book frum 
the publisher for $9.95 (postpaid) until 11/30/71 

ee es es Gee Se op ee ee 
1 & O PUBLISHING COMPANY 
1 901 Washington St., Wilmington, Delaware 19899 


“Worth reading for every successful businessman.” 
B.K., Ohio 
“Immensely practical psychology.” R.H., California 
“Keen analysis of greedy minds.” J.L., Colorado 
“A good insight into human behavior—and greed.” 
W.B., California 
“It really opened my eyes.” C.E., Ohio 
“More cutthroat than would have imagined.” E.R., Tenn. 
“|... but above all, inspiring.” R.M., New York 
(An empty envelope returned in protest.) Rev. H.M., N.Y. 


. “The most vividly realistic book I've read.” J.S., Illinois 

oO Sis he acaniccs Tachcrron ite, I “The most amazing book | have ever read.” J.B., Ga. 

| Encl , Gift Card : | “A wealth of new ideas and concepts.” _F.L., New York 
O Ene Lede Le! a. “Great—Comprehensive and explicit.” R.G., Texas 

| 0) Chg. Diners Club [] Chg. American Express I “It has everything.” M.Z., Florida 


B.M., Kentucky 
A.M., Pennsylvania 
M.W., Texas 
T.M., Switzerland 
“Definitely a great help.” Dr. E.H., Guatemala 
“Dr. Wallace’s Poker Book is a Knockout.” E.B., Mexico 
This book is not only crucial to poker players, but is 
important to all individuals interested in the principles 
of maximizing money-making situations...while re- 
maining impeccably honest. 


“Really startling.” 

“One helluva good book!” 
“The book is fantastic.” 
“It’s great.” 


J Che. Card # 


1 STATE 5 sni sasesthcicscesssssstaceccaestavens BWP oisscscsesssbsniess 
(10-day money-back guarantee) 
Each manual shipped in non-identifying carton. 


HOW DOES THIS 
BOOK START? 


“You can earn $50,000 a 
year by playing poker... 
yes, even more if you want 
to. Any man or woman can 
get rich by applying the 
Advanced Concepts of Poker. 
This book is for the penny- 
ante novice as well as the 
professional poker player; 
it is for anyone who will 
ever pick up a poker hand. 
Once familiar with the Ad- 
vanced Concepts of Poker, 
your only limitation in win- 
ning money is the extent 
you choose to apply these 
concepts. 

What is your goal in poker? 
Do you want to get rich, be 
the biggest winner in the 
game, gain confidence, pun- 
ish another player, or just 
have more fun? Define what 
you want, then increasingly 
apply the Advanced Con- 
cepts of Poker until you 
reach your goal. How far 
should you go?... That 
depends on you and your 
goals.” 


HOW DOES THIS 
BOOK END? 


“John Finn gains a large 
income by applying the 
Advanced Concepts of Poker. 
By maintaining the above 
system of games, he will 
earn over $1,000,000 from 
poker over the next twenty 
years.” 


s 


Sorry, but to protect myself, | 
must discourage poker players 
from buying this book.”— 
John Finn. 

SSSOSSODSHSTFSOSSSSOSO 


The largest men’s magazine 
in the world declined to 
advertise this book because 
—"It would give the reader 
teo much advantage over 
his competition.” 


Nationally Advertised in WALL STREET JOURNAL, N.Y. TIMES, FORTUNE, ESQUIRE, DUN’S, AMERICAN BANKER, TRUE, U.S. NEWS, AMERICAN 
SCIENTIST, NEWSWEEK, TIME MAGAZINE, ETC. A meaningful and impressive gift with life long value. Not distributed through bookstores. 


‘The taste 
of luxury.” 


The world's most expensive vodka is well worth it. 
This is the best vodka Russia has to offer. That's why it was 
selected for export. It is served proudly at Russian embassies 
all over the world and even on the new airflights from 
Moscow to New York. 
Stolichnaya is made from rich Russian grain, double distilled 
in the same centuries-old manner that has earned it fame. 
Try it neat, on the rocks or in a mixed drink and you'll know 
why Stolichnaya was chosen for export—the really 
Russian vodka produced and bottled in Russia and imported 
to the United States. 


The difference is genuine! 


Stolichnay: 


Really Russian Vodka 
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Enjoy better tasting tap water with an 
activated charcoal water filter. Get 

this $12.99 value water filter for just $5.00 
and two Tareyton wrappers. 


Send check or money order (no cash) to: Water Filter, 
Dept.J, PO. Box 4486, Chicago, Ill.60677 
Offer expires Dec. 31,1972. 


aa ee 
Filter for better taste the gre way 


with activated charcoal. 
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Enjoy the mild taste of Tareyton ~~~ = E 


p P with the Activated Charcoal Filter 
age King Size or 100's. 


av. per cigarette, FIC Report Nov. ‘70. 


King Size: 17 mg. “tar, 1.1 mg. nicotine; 100 mm: 18 mg. “tar’, 1.2 mg. nicotine; 
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